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Course Introduction

In today's knowledge economy, a company's true worth increasingly resides not in its physical
assets, but initsintangible assets and intellectual property (1 P). These often-overlooked
components, including brands, patents, copyrights, trademarks, trade secrets, and customer
relationships, drive innovation, market differentiation, and sustainable growth. Understanding how
to accurately identify, protect, and value these critical assetsis no longer aniche skill but a
fundamental requirement for strategic business growth and competitive advantage.

Training Course on Valuing Intangible Assets and Intellectual Property provides professionals with
the cutting-edge methodologies and practical tools needed to confidently assess the monetary
value of intangible assets and I P. Participants will delve into the intricacies of | P strategy,
valuation models, licensing negotiations, and risk management, enabling them to unlock hidden
value, facilitate M & A transactions, secure | P-backed financing, and ensure regulatory
compliance. By mastering these essential skills, individuals and organizations can transform their
intangible capital into tangible financial success and solidify their position in the rapidly evolving
globa marketplace.

Programme Curriculum
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fundamental requirement for strategic business growth and competitive advantage.

Training Course on Valuing Intangible Assets and Intellectual Property provides professionals with
the cutting-edge methodologies and practical tools needed to confidently assess the monetary
value of intangible assets and I P. Participants will delve into the intricacies of | P strategy,
valuation models, licensing negotiations, and risk management, enabling them to unlock hidden
value, facilitate M & A transactions, secure | P-backed financing, and ensure regulatory
compliance. By mastering these essential skills, individuals and organizations can transform their
intangible capital into tangible financial success and solidify their position in the rapidly evolving
global marketplace.

Course Duration
10 days
Course Objectives

1. Comprehend the broad spectrum of intangible assets beyond traditional 1P, including data,
goodwill, human capital, and digital assets.

2. Learn systematic approachesto identify, categorize, and legally protect various forms of
intellectual property, including patents, trademarks, copyrights, and trade secrets.

3. Gain proficiency in income-based, market-based, and cost-based valuation approaches
for intangible assets, including the Relief from Royalty M ethod and M ulti-Period Excess
Earnings Method.

4. Develop expertise in conducting thorough I P due diligence for mer ger s, acquisitions, and
divestitures, identifying key risks and opportunities.

5. Understand best practices for | P licensing, technology transfer, and commer cialization
agr eements to maximize revenue streams.

6. Explore strategies for using intangible assets as collateral for debt financing and attracting
venture capital and private equity investment.

7. Grasp the complexities of accounting standards (IFRS, GAAP) for recognizing, measuring,
and reporting intangible assets on financial statements.

8. Develop strategies for | P risk management, including infringement detection,
enfor cement, and dispute resolution.

9. Stay abreast of cutting-edge trendssuch as Al in I P valuation, blockchain for P
management, and algorithmic asset valuation.

10. Learn to quantify the economic value of brand equity, reputation, and customer loyalty
through advanced analytical techniques.

11. Develop aframework for building and managing arobust 1P portfolio that aligns with
overall business objectives.

12. Understand the tax implications of intangible asset transactions and principles of | P transfer
pricing.

13. Gaininsightsinto international | P laws, treaties, and their impact on cross-border
transactions.

Organizational Benefits

 Improve the precision of business valuations by accurately incorporating the value of
intangible capital.

« Facilitate more informed merger and acquisition decisions with comprehensive | P due
diligence and valuation.



« Unlock new financing opportunities by leveraging | P assets as collateral and
demonstrating their value to investors.

« Develop and execute robust | P strategies to secure market leader ship and differentiate
products/services.

« Proactively identify and mitigate | P infringement risks and legal liabilities, safeguarding
organizational assets.

« Drive revenue growth through effective licensing, commer cialization, and strategic
partner ships.

« Ensure adherence to financial reporting standar ds and regulatory requirements related to
intangible assets.

« Empower leadership with critical insights into the true value drivers of the business.

Target Audience

CFOs & Financia Professionals.

Legal Counsel & IP Lawyers.

Business Development & Strategy Executives.
Entrepreneurs & Startup Founders.

Investment Bankers & Venture Capitalists.
R&D Managers & Innovation Leaders
Vauation Analysts & Consultants.
Government Officials & Policymakers.
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Course Outline
Module 1: Introduction to the Intangible Economy & | P Landscape

« Defining Intangible Assets: Beyond Tangibles — What are they and why do they matter?
» The Rise of the Knowledge Economy: Shifting value drivers in modern business.
« Types of Intellectual Property (1P): Patents, Trademarks, Copyrights, Trade Secrets, Design

Rights.

» The Strategic Importance of IP. Competitive advantage, market differentiation, revenue
generation.

» Case Study: The Coca-Cola Formula — Valuing a Trade Secret and its enduring competitive
advantage.

Module 2: Foundations of Valuation for Intangible Assets

« Core Valuation Principles. Vauevs. Price, Fair Value, Market Value, Investment Value.

« Economic Characteristics of Intangible Assets: Non-rivalrous, excludability, public goods
aspects.

« Purpose of Valuation: M&A, financing, financial reporting, licensing, litigation.

» Key Valuation Drivers: Useful life, risk, market conditions, legal enforceability.

« Case Study: Google's Brand Value — How market perception and user trust translate into
billions.

Module 3: Income-Based Valuation Approaches

« Discounted Cash Flow (DCF) Method: Forecasting future cash flows attributable to the
intangible asset.

« Relief from Royalty Method: Estimating the royalty savings from owning an asset.

» Multi-Period Excess Earnings Method (MPEEM): Isolating the earnings attributable to a
specific intangible asset.



« Contributory Asset Charges: Accounting for supporting assets in MPEEM.
» Case Study: Valuing a Pharmaceutical Patent — Applying DCF and Relief from Royalty for
drug innovations.

Module 4: Market-Based Valuation Approaches

« Comparable Transactions Method: Analyzing recent sales or licenses of similar intangible
assets.

o Market Multiples: Applying industry-specific multiples (e.g., revenue multiples for SaaS
companies).

» Challengesin Market-Based Valuation: Data availability, comparability issues.

« Royalty Rate Benchmarking: Researching and applying appropriate royalty rates.

» Case Study: Assessing Software IP Value — Using market multiples from comparable tech
acquisitions.

Module5: Cost-Based Valuation Approaches

« Replacement Cost Method: Estimating the cost to replace an existing intangible asset.

« Reproduction Cost Method: Calculating the cost to reproduce an identical intangible asset.

« Historical Cost Approach: Limitations and applications.

« Development Costs & IP Creation: Accounting for R& D and legal expenses.

» Case Study: Valuing a Proprietary Database — Analyzing the cost of data acquisition and
system devel opment.

Module 6: Specific IP Valuation: Patents

« Patent Landscape Analysis: Identifying strong and weak patents.

« Technical, Legal, and Economic Assessment of Patents.

« Valuation of Patent Portfolios: Strategic bundling and management.

« Patent Infringement Damages Cal culation.

» Case Study: Qualcomm's Patent Licensing Model — Under standing the value of essential
patents in telecommunications.

Module 7: Specific IP Valuation: Trademarks & Brands

« Brand Equity Models: Consumer-based and financial-based approaches.

« Drivers of Brand Value: Recognition, loyalty, reputation, market share.

« Valuing Brand Extensions and Co-Branding Agreements.

 Trademark Infringement & Dilution Damages.

» Case Study: Nike's"Swoosh" — Quantifying the power of a global brand symbol and its
impact on sales.

Module 8: Specific IP Valuation: Copyrights& Trade Secrets

« Vauing Creative Works: Software, music, literature, artistic expressions.

« Trade Secret Vauation: Assessing competitive advantage and risk of disclosure.

« Licensing Models for Copyrighted Content.

« Non-Disclosure Agreements (NDAS) and their role in protecting value.

» Case Study: Microsoft Windows Software — Valuing a dominant software copyright and its
revenue streams.

Module 9: IP Due Diligence & M& A Transactions
« TheRoleof IPin M&A: Identifying assets, liabilities, and synergies.



 IP Audit vs. IP Due Diligence: Scope and objectives.

» Assessing IP Risks: Ownership, enforceability, infringement, litigation.

« Purchase Price Allocation (PPA) for Intangible Assets.

» Case Study: Facebook's Acquisition of Instagram — Unpacking the valuation of user data,
network effects, and brand synergy.

Module 10: Leveraging I P for Financing & Investment

« [P as Collateral: Securing loans with patents, trademarks, and copyrights.

« Attracting Venture Capital & Private Equity: Showcasing |P value.

« |P-Backed Securities: Exploring securitization of IP royalties.

« Innovation Metrics for Investors: Beyond traditional financial ratios.

» Case Study: Using a Biotech Patent Portfolio to Secure R& D Funding — A startup's journey
to attract investment.

Module 11: Financial Reporting & Accounting for Intangible Assets

o |AS 38 (Intangible Assets) & ASC 350 (Goodwill and Other Intangible Assets).

« Recognition and Measurement Criteriafor Intangible Assets.

 Impairment Testing for Goodwill and Indefinite-Lived Intangibles.

« Disclosure Requirements and Best Practices.

» Case Study: Goodwill Impairment in a Major Acquisition — Analyzing the impact on
financial statements and investor confidence.

Module 12: | P Risk Management & Dispute Resolution

« Proactive |P Protection Strategies: Registration, monitoring, enforcement.

« Infringement Analysis and Damages Calculation.

« Litigation Support for IP Disputes: Expert witness testimony.

« Alternative Dispute Resolution (ADR): Mediation and arbitration for IP.

» Case Study: Patent Infringement Lawsuit — Calculating damages for lost profits and
reasonable royalties.

Module 13: Emerging Trendsin Intangible Asset & |P Valuation

 Valuing Data as an Asset: Data privacy, analytics, and monetization.

« Al and Machine Learning in IP Valuation: Predictive analytics, automated insights.

« Blockchain Technology for IP Management: Smart contracts, immutable records.

« Vauing Algorithmic Assets and Software in the Digital Age.

» Case Study: The Value of Google's Search Algorithm — How a proprietary algorithm drives
Immense economic value.

Module 14: Strategic | P Portfolio M anagement

 Developing an IP Strategy Aligned with Business Goals.

« Building a Diversified and Robust I P Portfolio.

« Monitoring and Managing IP Lifecycle.

« Commerciaization Pathways: Licensing, joint ventures, spin-offs.

» Case Study: I1BM's Patent Strategy — A historical look at how a large corporation manages
itsvast IP portfolio for strategic advantage.

Module 15; Global IP Considerations & Future Outlook

« International IP Treaties and Conventions (WIPO, TRIPS, Paris Convention).



 Cross-Border IP Licensing and Enforcement.

« Harmonization of IP Laws and Valuation Standards.

« The Future of Intangible Assetsin a Web3 and Metaverse Economy.

» Case Study: Navigating IP in the Global E-commerce Landscape — Challenges and
opportunities for brands expanding internationally.

Register asa group from 3 participantsfor a Discount

Send us an email: info@fineskilltrainingcenter.com or call +254769199797

Certification

Upon successful completion of this training, participants will be issued with a globally- recognized
certificate.

Tailor-Made Course

We also offer tailor-made courses based on your needs.
Key Notes

a. The participant must be conversant with English.

b. Upon completion of training the participant will be issued with an Authorized Training
Certificate

c. Course duration is flexible and the contents can be modified to fit any number of days.

d. The course fee includes facilitation training materials, 2 coffee breaks, buffet lunch and A
Certificate upon successful completion of Training.

e. One-year post-training support Consultation and Coaching provided after the course.

f. Payment should be done at least a week before commence of the training, to FINESKILL
TRAINING CENTER account, asindicated in the invoice so as to enable us prepare better for you.

Upcoming Scheduled Sessions

Start Date End Date Location Price
10 Aug 2026 21 Aug 2026 Online $2,200
17 Aug 2026 28 Aug 2026 Online $2,200

24 Aug 2026 04 Sep 2026 Online $2,200


mailto:info@fineskilltrainingcenter.com

Start Date End Date Location

31 Aug 2026 11 Sep 2026 Online $2,200
07 Sep 2026 18 Sep 2026 Online $2,200
14 Sep 2026 25 Sep 2026 Online $2,200
21 Sep 2026 02 Oct 2026 Online $2,200
28 Sep 2026 09 Oct 2026 Online $2,200

Ready to enroll or request a customized program? Book online or contact us:

Register Online Now

Email: info@fineskilltrainingcenter.com | Website: www.fineskilltrainingcenter.com


https://www.fineskilltrainingcenter.com/courses/training-course-on-valuing-intangible-assets-and-intellectual-property

