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Course Introduction

In today’ s competitive education landscape, Strategic Enrollment Management (SEM) is essential for schoals,
colleges, and universities seeking sustainable growth, enhanced student retention, and optimal resource utilization.
Training Course on Strategic Enrollment Management and School Growth equips educational leaders with actionable
strategies to boost enrollment numbers, enhance brand positioning, and achieve growth through data-driven marketing,
admissions optimization, and retention strategies. By aligning institutional goals with advanced school enrollment
frameworks, participants will master the skills to navigate demographic shifts, improve student success, and build
institutional resilience.

Through this cutting-edge program, participants will gain insights into student recruitment trends,
predictive analytics, digital marketing for schools, financial aid strategies, and stakeholder
engagement models that transform admissions pipelines. The course is designed to empower
administrators, enrollment managers, and policy leaders with innovative tools to attract the right-fit
students, implement effective retention initiatives, and scale institutional growth sustainably.

Programme Curriculum

Training Cour se on Strategic Enrollment M anagement and School Growth

Introduction

In today’ s competitive education landscape, Strategic Enrollment Management (SEM) is essential for schools, colleges,
and universities seeking sustainable growth, enhanced student retention, and optimal resource utilization. Training Course
on Strategic Enrollment Management and School Growth equips educational |eaders with actionabl e strategies to boost
enrollment numbers, enhance brand positioning, and achieve growth through data-driven marketing, admissions
optimization, and retention strategies. By aligning institutional goals with advanced school enrollment frameworks,
participants will master the skills to navigate demographic shifts, improve student success, and build institutional



resilience.

Through this cutting-edge program, participants will gain insights into student recruitment trends, predictive analytics,
digital marketing for schools, financial aid strategies, and stakeholder engagement models that transform admissions
pipelines. The courseis designed to empower administrators, enrollment managers, and policy leaders with innovative
toolsto attract the right-fit students, implement effective retention initiatives, and scale institutional growth sustainably.

Course Objectives
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Master the fundamentals of Strategic Enrollment Management (SEM) and its impact on ingtitutional growth.

Develop data-driven enrollment forecasting techniques.

Implement student recruitment marketing strategies using digital platforms.
Enhance student retention and success programs for long-term growth.
Optimize admissions funnel and conversion rates.

Apply predictive analytics for smarter enrollment decisions.

Design effective financial aid optimization models.

Integrate CRM systems to manage the student lifecycle.

Formulate strategies for school brand positioning and differentiation.
Leverage social media marketing and SEO to attract prospective students.

. Drive stakeholder collaboration and community engagement.
. Develop international student recruitment strategies.
. Craft policies for sustainable school growth and innovation.

Target Audiences
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School Administrators

College and University Enrollment Managers
Admissions Officers

Marketing and Communications Teams in Education
Education Policy Makers

Academic Deans and Directors

Institutional Planners and Strategists

International Student Recruitment Officers

Course Duration: 5 days

Course Modules

Module 1: Introduction to Strategic Enrollment M anagement

Understanding SEM frameworks and models

Aligning enrollment strategies with institutional missions

Key metrics for measuring enrollment success

Impact of demographic shifts on enrollment

I dentifying competitive advantages for growth

Case Study: How XY Z University revamped their SEM strategy to achieve 30% growth

Module 2: Data-Driven Enrollment Forecasting

Enrollment planning using data analytics

Tracking student behavior and trends

Forecasting models for admissions

Data visualization for decision-making

Integrating data systems for real-time insights

Case Study: Forecasting success at ABC College through predictive analytics



Module 3: Digital Marketing & Student Recruitment

Building targeted digital campaigns

Leveraging SEO and content marketing

Social media advertising for enrollment

Email marketing for nurturing prospects

Using influencer partnershipsin education

Case Study: Social media strategy that doubled DEF School's inquiries

Module 4: Optimizing the Admissions Funnel

Mapping the admissions funnel stages

Strategies for increasing conversion rates

Personalizing the admissions experience

Reducing application drop-off rates

Technology tools for funnel management

Case Study: GHI University’s CRM-driven admissions transformation

Module 5: Student Retention and Success Strategies

Retention planning and risk analysis

Academic support initiatives

Engagement through extracurricular programs

Early alert systems and interventions

Mentoring and peer support frameworks

Case Study: JKL College's retention strategy reducing dropout rates by 25%

Module 6: Financial Aid Optimization

Designing attractive financial aid packages

Balancing affordability with revenue

Communicating value and ROI to students

Scholarships and grants strategy

Impact of financial literacy programs

Case Study: MNO School’ s aid strategy boosting enrollments in underserved areas

Module 7: Institutional Branding and Positioning

Crafting a unique value proposition

Storytelling in institutional marketing

Building brand ambassadors and alumni networks
Enhancing online presence and reviews

Differentiation through academic excellence

Case Study: PQR University’s rebranding success story

Module 8: Stakeholder Engagement and I nternational Recruitment

Building partnerships with global agents

Cultural competency in international recruitment

Policy frameworks for global enrollment

Engaging parents and communities

Stakeholder alignment for institutional goals

Case Study: STU Academy'sinternational recruitment breakthrough in Asia

Training M ethodology
o Interactive expert-led workshops and lectures



Real-world case study analysis and group discussions
Hands-on digital tools demonstrations

Breakout sessions for strategy formulation
Simulation exercises and role-plays

Post-training support and resources

Register asa group from 3 participantsfor a Discount

Send us an email: info@fineskilltrainingcenter.com or call +254769199797

Certification

Upon successful completion of thistraining, participants will be issued with a globally- recognized certificate.
Tailor-Made Course

We also offer tailor-made courses based on your needs.

Key Notes

a. The participant must be conversant with English.

b. Upon completion of training the participant will be issued with an Authorized Training Certificate

¢. Course duration is flexible and the contents can be modified to fit any number of days.

d. The course fee includes facilitation training materials, 2 coffee breaks, buffet lunch and A Certificate upon successful
completion of Training.

e. One-year post-training support Consultation and Coaching provided after the course.

f. Payment should be done at |east a week before commence of the training, to FINESKILL
TRAINING CENTER account, as indicated in the invoice so as to enable us prepare better for you.

Upcoming Scheduled Sessions

Start Date End Date Location Price

10 Aug 2026 14 Aug 2026 Online $1,100
17 Aug 2026 21 Aug 2026 Online $1,100
24 Aug 2026 28 Aug 2026 Online $1,100
31 Aug 2026 04 Sep 2026 Online $1,100
07 Sep 2026 11 Sep 2026 Online $1,100

14 Sep 2026 18 Sep 2026 Online $1,100


mailto:info@fineskilltrainingcenter.com

Start Date End Date Location

21 Sep 2026 25 Sep 2026 Online $1,100

28 Sep 2026 02 Oct 2026 Online $1,100

Ready to enroll or request a customized program? Book online or contact us:

Register Online Now

Email: info@fineskilltrainingcenter.com | Website: www.fineskilltrainingcenter.com


https://www.fineskilltrainingcenter.com/courses/training-course-on-strategic-enrollment-management-and-school-growth

