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Course Introduction

Social Media Analytics for Social Protection (SP) Program Feedback represents an innovative and
increasingly vital approach for governments and humanitarian organizations to listen to, understand, and
respond to the needs and perceptions of beneficiaries and the wider public. In an era where social media
platforms are ubiquitous, they serve as rich, real-time sources of unstructured data, offering unprecedented
insights into public sentiment, program effectiveness, emerging challenges, and potential grievances
related to social protection initiatives. Moving beyond traditional feedback mechanisms, social media
analytics enables agencies to proactively identify issues, gauge public opinion, and adapt programs more
responsively, fostering greater transparency, accountability, and beneficiary-centricity. Training Course on
Social Media Analytics for Social Protection (SP) Program Feedback is meticulously designed to equip
aspiring and current social protection policymakers, program managers, communications specialists, data
analysts, monitoring and evaluation (M&E) professionals, and digital engagement leads with the advanced
theoretical insights and intensive practical tools necessary to excel in Social Media Analytics for SP
Program Feedback. We will delve into the foundational concepts of social media listening, master the
intricacies of data collection and sentiment analysis, and explore cutting-edge approaches to identifying key
themes, trends, and public perceptions related to social protection programs. A significant focus will be
placed on understanding ethical considerations, ensuring data privacy, mitigating risks of misinformation,
and translating social media insights into actionable program improvements. By integrating industry best
practices, analyzing real-world complex case studies, and engaging in hands-on data analysis and
reporting exercises, attendees will develop the strategic acumen to confidently leverage social media
analytics, fostering unparalleled responsiveness, accountability, and public trust in social protection
delivery.
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Training Course on Social Media Analytics for Social Protection (SP) Program Feedback
Introduction

Social Media Analytics for Social Protection (SP) Program Feedback represents an innovative and
increasingly vital approach for governments and humanitarian organizations to listen to, understand, and
respond to the needs and perceptions of beneficiaries and the wider public. In an era where social media
platforms are ubiquitous, they serve as rich, real-time sources of unstructured data, offering unprecedented
insights into public sentiment, program effectiveness, emerging challenges, and potential grievances related to
social protection initiatives. Moving beyond traditional feedback mechanisms, social media analytics enables
agencies to proactively identify issues, gauge public opinion, and adapt programs more responsively, fostering
greater transparency, accountability, and beneficiary-centricity.

Training Course on Social Media Analytics for Social Protection (SP) Program Feedbackis meticulously
designed to equip aspiring and current social protection policymakers, program managers, communications
specialists, data analysts, monitoring and evaluation (M&E) professionals, and digital engagement leads with
the advanced theoretical insights and intensive practical tools necessary to excel inSocial Media Analytics for
SP Program Feedback. We will delve into the foundational concepts of social media listening, master the
intricacies of data collection and sentiment analysis, and explore cutting-edge approaches to identifying key
themes, trends, and public perceptions related to social protection programs. A significant focus will be placed
on understanding ethical considerations, ensuring data privacy, mitigating risks of misinformation, and
translating social media insights into actionable program improvements. By integrating industry best practices,
analyzing real-world complex case studies, and engaging in hands-on data analysis and reporting exercises,
attendees will develop the strategic acumen to confidently leverage social media analytics, fostering
unparalleled responsiveness, accountability, and public trustin social protection delivery.

Course Objectives
Upon completion of this course, participants will be able to:

1. Analyze the fundamental purpose and strategic importance ofsocial media analytics for social
protection program feedback.

2. Comprehend the various social media platforms relevant for collecting public sentiment and feedback
on SP programs.

3. Master techniques for social media listening and data collection, including keyword identification and
query building.

4. Develop expertise in conducting sentiment analysis and topic modeling to understand public
perceptions of SP initiatives.

5. Formulate strategies for identifying emerging issues, grievances, and misinformation related to SP
programs from social media data.

6. Understand the critical role of data privacy, ethical considerations, and responsible use of social
media data in SP contexts.

7. Implement robust methods for analyzing social media data to identify trends, patterns, and
geographical insights.

8. Develop effective strategies for translating social media insights into actionable program
adjustments and communication strategies.

9. Explore various social media analytics tools and platforms (open-source and commercial) suitable for
SP agencies.

10. Design a preliminary social media listening framework for a specific social protection program.
11. Analyze the challenges and limitations of using social media data for SP program feedback.



12. Examine global best practices and lessons learned from leveraging social media for public feedback
in social protection and development.

13. Formulate policy recommendations for integrating social media analytics into comprehensive SP
feedback mechanisms.

Target Audience

This course is essential for professionals seeking to leverage social media for improved social protection
programs:

Social Protection Program Managers: Seeking real-time feedback for program adaptation.
Communications & Public Relations Specialists: Managing public perception and engagement.
Data Analysts & Scientists: Specializing in unstructured data and sentiment analysis.

Monitoring & Evaluation (M&E) Professionals: Integrating new data sources into feedback loops.
Digital Engagement Leads: Managing online presence and interaction for government/NGOs.
Humanitarian Aid Workers: Collecting feedback in rapidly evolving crisis contexts.

Policymakers: Informing policy adjustments based on public sentiment.

Civil Society & NGO Advocates: Monitoring social protection programs and advocating for
beneficiaries.
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Course Duration: 5 Days
Course Modules
Module 1: Introduction to Social Media Analytics for SP Feedback

¢ Define social media analytics and its unique value proposition for social protection programs.
Contrast social media listening with traditional feedback mechanisms (surveys, hotlines).
Discuss the benefits: real-time insights, broad reach, unfiltered feedback, early warning system.
Identify potential risks and challenges: data noise, misinformation, privacy concerns.

Overview of the social media analytics workflow: collection, analysis, reporting, action.

Module 2: Social Media Platforms and Data Collection Strategies

o Overview of relevant social media platforms for SP feedback (e.g., Twitter/X, Facebook, local platforms).
Strategies for identifying relevant keywords, hashtags, and public groups/pages.

Techniques for data collection: API access, scraping (with ethical considerations), manual monitoring.
Understanding the limitations of publicly available data vs. private group discussions.

Hands-on: Building effective search queries for social media listening.

Module 3: Sentiment Analysis and Topic Modeling

¢ Introduction to sentiment analysis: identifying positive, negative, and neutral sentiment in text.
Techniques for automated sentiment analysis (lexicon-based, machine learning models).

Topic modeling: extracting key themes and recurring subjects from large volumes of social media data.
Challenges in sentiment analysis for diverse languages, dialects, and cultural nuances.

Practical exercise: applying sentiment analysis to sample social media data.

Module 4: Identifying Emerging Issues, Grievances, and Misinformation

o Strategies for detecting early warning signs of program dissatisfaction or operational issues.



Using social media to identify common grievances, bottlenecks, or access barriers reported by
beneficiaries.

Techniques for spotting and tracking the spread of misinformation and disinformation related to SP
programs.

Developing rapid response protocols for addressing critical feedback or misinformation.

Case studies of social media insights leading to program adjustments.

Module 5: Data Privacy, Ethics, and Responsible Use

e Emphasize ethical considerations when collecting and analyzing public social media data.

Discuss data anonymization and aggregation to protect individual privacy.

Adherence to data protection regulations (e.g., GDPR, national laws) and platform terms of service.

Strategies for responsible communication and engagement based on social media insights.
Avoiding the "surveillance" perception and building trust with the public.

Module 6: Tools and Platforms for Social Media Analytics

e Explore various social media listening and analytics tools: open-source (e.g., Python libraries for NLP)
and commercial (e.g., Brandwatch, Meltwater, Talkwalker).

Features to look for in a social media analytics platform: real-time monitoring, dashboarding, reporting.
Discuss the advantages and disadvantages of different tools for SP agency needs.

Hands-on: Navigating a sample social media analytics dashboard and interpreting key metrics.
Integrating social media analytics with existing M&E or CRM systems.

Module 7: Translating Insights into Action and Communication

e Develop a clear process for converting social media data into actionable recommendations for program
managers.

Strategies for effective internal reporting and visualization of social media insights.

Using social media analytics to inform public communication campaigns and messaging.

Designing adaptive communication strategies to address specific public concerns or misinformation.
Facilitating feedback loops between social media monitoring teams and program implementation teams.

Module 8: Challenges, Best Practices, and Future Trends

e Address common challenges: data noise, language barriers, representativeness of social media users,
resource constraints.

Review best practices for establishing a sustainable social media analytics function within an SP agency.
Explore emerging trends: Al-powered sentiment analysis, visual analytics, predictive social listening.
Discuss the role of social media in crisis communication and rapid response for social protection.

Future of social media analytics as an integral part of comprehensive feedback and accountability
mechanisms.

Training Methodology

e Interactive Workshops: Facilitated discussions, group exercises, and problem-solving activities.

e Case Studies: Real-world examples to illustrate successful community-based surveillance practices.
Role-Playing and Simulations: Practice engaging communities in surveillance activities.

Expert Presentations: Insights from experienced public health professionals and community leaders.
Group Projects: Collaborative development of community surveillance plans.



Action Planning: Development of personalized action plans for implementing community-based
surveillance.

Digital Tools and Resources: Utilization of online platforms for collaboration and learning.
Peer-to-Peer Learning: Sharing experiences and insights on community engagement.
Post-Training Support: Access to online forums, mentorship, and continued learning resources.

Register as a group from 3 participants for a Discount

Send us an email: info@fineskilltrainingcenter.com or call +254769199797

Certification

Upon successful completion of this training, participants will be issued with a globally recognized certificate.
Tailor-Made Course

We also offer tailor-made courses based on your needs.

Key Notes

e Participants must be conversant in English.

e Upon completion of training, participants will receive an Authorized Training Certificate.

e The course duration is flexible and can be modified to fit any number of days.

e Course fee includes facilitation, training materials, 2 coffee breaks, buffet lunch, and a Certificate upon
successful completion.

e One-year post-training support, consultation, and coaching provided after the course.

e Payment should be made at least a week before the training commencement to FINESKILL TRAINING
CENTER account, as indicated in the invoice, to enable better preparation.

Upcoming Scheduled Sessions

Start Date End Date Location Price

10 Aug 2026 14 Aug 2026 Online $1,100
17 Aug 2026 21 Aug 2026 Online $1,100
24 Aug 2026 28 Aug 2026 Online $1,100
31 Aug 2026 04 Sep 2026 Online $1,100
07 Sep 2026 11 Sep 2026 Online $1,100
14 Sep 2026 18 Sep 2026 Online $1,100

21 Sep 2026 25 Sep 2026 Online $1,100
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Start Date End Date Location

28 Sep 2026 02 Oct 2026 Online $1,100

Ready to enroll or request a customized program? Book online or contact us:

Register Online Now

Email: info@fineskilltrainingcenter.com | Website: www.fineskilltrainingcenter.com


https://www.fineskilltrainingcenter.com/courses/training-course-on-social-media-analytics-for-social-protection-sp-program-feedback

