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Programme Curriculum

Training Course on Personal Branding & Thought L eader ship
Introduction

In an increasingly competitive landscape, personal branding and thought |eadership are essential for
professionals seeking to establish authority and influence within their industries. This training
course on Personal Branding & Thought Leadership focuses on building a strong personal brand,
enhancing visibility, and mastering public speaking skills.

Participants will learn how to cultivate their unique voice, effectively share their expertise, and
engage with their audiences across various platforms. The curriculum will cover key topics such as
identifying personal values, creating a compelling online presence, and leveraging social media for
brand visibility. Additionally, participants will explore strategies for public speaking and content
creation that resonate with their target audiences. By developing a powerful personal brand,
individuals can position themselves as industry leaders, attract new opportunities, and create lasting
connections within their professional communities. This course empowers participants to harness
their personal strengths and communicate their value to the world, ensuring they stand out in their
respective fields.



Course Objectives

Understand the fundamentals of personal branding and its significance.
Develop aclear and authentic personal brand identity.

Explore strategies for establishing thought leadership in your field.
Enhance public speaking skills for effective communication.
Utilize social mediato build and promote your personal brand.
Create valuable content that showcases expertise.

Network effectively to expand professional connections.

Analyze and leverage personal strengths for branding.

Foster a mindset of continuous learning and growth.

Understand the importance of storytelling in branding.

. Engage with audiences through workshops and presentations.

. Measure the impact of personal branding efforts.

13. Stay updated on trends in personal branding and thought |eadership.
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Target Audience

« Professionals and Executives

« Entrepreneurs and Business Owners

« Coaches and Consultants

» Marketing and Communications Specialists
« Public Speakers and Trainers

« Students and Recent Graduates

« Freelancers and Creatives

« Industry Experts and Influencers

Course Duration: 5 Days
Course Modules
Module 1: Introduction to Personal Branding

« Overview of personal branding concepts.

« Importance of personal branding in today’ s market.
» Key components of a successful personal brand.

« Understanding your target audience.

» Case studies of effective personal brands.

Module 2: Defining Your Personal Brand I dentity

« ldentifying your unigue value proposition (UVP).
« Techniques for self-assessment and reflection.

« Crafting a personal mission statement.

« Aligning your brand with your professional goals.



« Practical exercisesin brand identity development.
Module 3: Establishing Thought L eader ship

« Understanding what it means to be a thought leader.
« Strategies for sharing expertise and insights.

« Building credibility through knowledge sharing.

« Engaging in industry discussions and forums.
 Case studies of successful thought leaders.

Module 4: Mastering Public Speaking

» Overcoming fear and building confidence in public speaking.
« Techniques for effective speech delivery and body language.
« Structuring presentations for maximum impact.

« Engaging your audience through storytelling.

« Practicing public speaking in a supportive environment.

Module5: Leveraging Social Media for Branding

» Choosing the right platforms for your brand.

« Strategies for creating engaging content on social media.
« Building a consistent online presence.

« Utilizing analytics to measure social media performance.
« Best practices for interacting with your audience online.

Module 6: Creating Valuable Content

« Types of content that enhance personal branding (blogs, videos, podcasts).
« Techniquesfor producing high-quality content.

« Sharing insights and expertise through various formats.

« Promoting your content to reach a wider audience.

 Case studies of impactful content creators.

Module 7: Networ king and Building Connections

« Importance of networking in personal branding.

« Strategies for effective relationship building.

« Utilizing online and offline networking opportunities.

» Engaging with mentors and industry leaders.

« Following up and maintaining professional relationships.

Training M ethodology

« Interactive Workshops: Engaging discussions and hands-on activities.
« Practical Demonstrations: Real-world applications of branding tools.



o Group Projects: Collaborative problem-solving and strategy development.
« Expert Presentations: Insights from industry leaders and practitioners.
» Case Studies: Analyzing successful personal branding initiatives.

This course is designed to equip participants with the skills necessary to effectively build their
personal brand and establish themselves as thought leaders, enhancing their professional influence
and opportunities in today's competitive landscape.

Register as agroup from 3 participants for a Discount

Send us an email:



