Training course on Pay-Per-Click (PPC) Advertising
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Professional Development Training Course Outline
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Online / On-site
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Course Introduction

In the highly competitive digital marketplace of hospitality, Pay-Per-Click (PPC) Advertising is an immediate
and powerful channel for driving targeted traffic, increasing direct bookings, and maximizing revenue for
hotels, resorts, and tourism businesses. Unlike organic search (SEO), PPC allows hospitality brands to
instantly appear at the top of search results and on relevant websites, directly reaching travelers actively
searching for accommodations, dining experiences, or activities. Mastering this discipline involves strategic
keyword bidding, compelling ad copy creation, precise audience targeting, and continuous optimization to
ensure every click translates into a profitable conversion. For hotel marketing managers, revenue
managers, and e-commerce specialists, the ability to design, launch, and manage effective PPC campaigns
is paramount for achieving high visibility, competing against large Online Travel Agencies (OTAs), and
directly impacting the bottom line. Failure to implement strategic PPC can lead to wasted ad spend, missed
booking opportunities, and a significant loss of competitive advantage in the online travel booking
ecosystem. Training Course on Pay-Per-Click (PPC) Advertising for Hospitality is meticulously designed to
equip aspiring and current hospitality marketers, revenue managers, digital advertising specialists, and
property owners with the advanced theoretical insights and intensive practical tools necessary to excel in
Pay-Per-Click (PPC) Advertising for Hospitality. We will delve into sophisticated methodologies for
conducting in-depth keyword research and competitive analysis, master the intricacies of Google Ads and
Microsoft Ads platform management, and explore cutting-edge approaches to ad copy optimization, landing
page design, and conversion tracking. A significant focus will be placed on understanding bidding
strategies, leveraging audience targeting features, implementing remarketing campaigns, and analyzing
campaign performance data for continuous improvement. Furthermore, the course will cover essential
aspects of budgeting, ad fraud prevention, and adapting to emerging PPC trends. By integrating industry
best practices, analyzing real-world successful hospitality PPC campaigns, and engaging in hands-on
campaign setup and optimization exercises, attendees will develop the strategic acumen to drive
unparalleled qualified traffic, maximize direct booking conversions, and secure their position as
indispensable assets in the forefront of hospitality digital revenue generation.



Programme Curriculum

Training Course on Pay-Per-Click (PPC) Advertising for Hospitality
Introduction

In the highly competitive digital marketplace of hospitality, Pay-Per-Click (PPC) Advertising is an immediate
and powerful channel for driving targeted traffic, increasing direct bookings, and maximizing revenue for hotels,
resorts, and tourism businesses. Unlike organic search (SEO), PPC allows hospitality brands to instantly
appear at the top of search results and on relevant websites, directly reaching travelers actively searching for
accommodations, dining experiences, or activities. Mastering this discipline involves strategic keyword bidding,
compelling ad copy creation, precise audience targeting, and continuous optimization to ensure every click
translates into a profitable conversion. For hotel marketing managers, revenue managers, and e-commerce
specialists, the ability to design, launch, and manage effective PPC campaigns is paramount for achieving high
visibility, competing against large Online Travel Agencies (OTAs), and directly impacting the bottom line. Failure
to implement strategic PPC can lead to wasted ad spend, missed booking opportunities, and a significant loss
of competitive advantage in the online travel booking ecosystem.

Training Course on Pay-Per-Click (PPC) Advertising for Hospitality is meticulously designed to equip
aspiring and current hospitality marketers, revenue managers, digital advertising specialists, and property
owners with the advanced theoretical insights and intensive practical tools necessary to excel inPay-Per-Click
(PPC) Advertising for Hospitality. We will delve into sophisticated methodologies forconducting in-depth
keyword research and competitive analysis, master the intricacies of Google Ads and Microsoft Ads
platform management, and explore cutting-edge approaches to ad copy optimization, landing page design,
and conversion tracking. A significant focus will be placed on understanding bidding strategies, leveraging
audience targeting features, implementing remarketing campaigns, and analyzing campaign performance data
for continuous improvement. Furthermore, the course will cover essential aspects of budgeting, ad fraud
prevention, and adapting to emerging PPC trends. By integrating industry best practices, analyzing real-world
successful hospitality PPC campaigns, and engaging in hands-on campaign setup and optimization exercises,
attendees will develop the strategic acumen to drive unparalleled qualified traffic, maximize direct booking
conversions, and secure their position as indispensable assets in the forefront ofhospitality digital revenue
generation.

Course Objectives
Upon completion of this course, participants will be able to:

1. Analyze the fundamental principles and strategic importance of Pay-Per-Click (PPC) Advertising for
Hospitality.

2. Master methodologies for conducting comprehensive keyword research for hospitality PPC
campaigns.

3. Develop expertise in setting up and managing campaigns on Google Ads and Microsoft Ads

platforms.

Formulate compelling ad copy, headlines, and extensions to maximize click-through rates.

Implement robust bidding strategies and budget management for optimal ad spend.

Apply advanced audience targeting and remarketing techniques to reach high-intent travelers.

Understand and optimize landing page experience for high conversion rates.
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Set up accurate conversion tracking and analytics for measuring PPC performance and ROI.
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. Conduct in-depth competitive PPC analysis in the hospitality sector.

Develop strategies for managing negative keywords and preventing ad fraud.

Explore emerging trends and features in PPC advertising relevant to hospitality.

Design a comprehensive PPC Campaign Strategy for a hotel, resort, or tourism business.

Position themselves as strategic PPC experts capable of drivingdirect revenue and optimizing ad
spend.

Target Audience

This course is designed for professionals and aspiring individuals seeking to master PPC advertising for
hospitality businesses:
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Hotel Marketing Managers: Responsible for increasing direct bookings through paid channels.
Revenue Managers: Optimizing pricing and demand through paid advertising.

Digital Marketing Specialists: Focused on paid search and display advertising.

E-commerce Managers in Hospitality: Driving online sales and conversions.

Hotel Owners & General Managers: Seeking to reduce OTA reliance and drive profitable traffic.
Freelance PPC Consultants: Offering services to hotels, resorts, and tourism businesses.
Sales Managers in Hospitality: Leveraging paid ads for lead generation.

Hospitality & Tourism Students: Preparing for careers in digital marketing.

Course Duration: 10 Days

Course Modules

Module 1: Foundations of PPC for Hospitality

Understanding Pay-Per-Click (PPC) Advertising: How it Works and Its Value.
The Role of PPC in the Digital Marketing Ecosystem for Hotels and Resorts.
Google Ads and Microsoft Ads: Key Platforms.

Comparing PPC with SEO: When to Use Which.

Setting Clear PPC Objectives and KPIs for Hospitality.

Module 2: Advanced Keyword Research for PPC

Identifying High-Intent Keywords for Hospitality Services (e.g., "hotel near airport,
Understanding Keyword Match Types: Broad, Phrase, Exact.

Utilizing Google Keyword Planner and Other Research Tools.

Strategic Use of Negative Keywords to Prevent Wasted Spend.

Analyzing Competitor Keywords and Bidding Strategies.

resort deals").

Module 3: Google Ads Campaign Structure and Setup

Understanding Google Ads Hierarchy: Account, Campaigns, Ad Groups, Keywords, Ads.
Setting up Search Campaigns for Hotels, Resorts, Restaurants.

Geographic Targeting, Demographics, and Language Settings.

Budget Allocation and Scheduling.

Initial Campaign Settings and Best Practices.

Module 4: Crafting Compelling Ad Copy and Extensions

Writing High-Converting Headlines and Descriptions for Hotel Ads.



Utilizing Ad Extensions (Sitelinks, Callouts, Structured Snippets, Call Extensions).
Creating Dynamic Search Ads (DSAS).

A/B Testing Ad Copy for Optimal Performance.

Message Match between Ads and Landing Pages.

Module 5: Bidding Strategies and Budget Management

e Understanding Different Bidding Strategies: Maximize Clicks, Conversions, Target CPA, Manual CPC.
Optimizing Bids for Profitability vs. Volume.

Managing Daily and Campaign Budgets Effectively.

Bid Adjustments for Devices, Locations, and Time of Day.

The Impact of Ad Rank and Quality Score.

Module 6: Landing Page Optimization for Conversions

Designing High-Converting Landing Pages for Hotel Bookings and Inquiries.

Key Elements of an Effective Landing Page: Clear CTA, Fast Load Time, Mobile Responsiveness.
Ensuring Message Match Between Ad and Landing Page.

A/B Testing Landing Page Elements.

User Experience (UX) Best Practices for Booking Funnels.

Module 7: Conversion Tracking and Performance Measurement

e Setting up Google Ads Conversion Tracking (Website Sales, Calls, Form Submissions).
Integrating Google Analytics for Deeper Insights.

Key PPC Metrics: Impressions, Clicks, CTR, CPC, CPA, ROAS, Conversions.
Analyzing Campaign Performance and Identifying Areas for Optimization.

Creating Actionable PPC Reports.

Module 8: Advanced Targeting and Remarketing

Audience Targeting Options: In-Market Audiences, Custom Intent, Demographics.
Remarketing (Retargeting) Strategies for Travelers Who Visited Your Site.

Setting up Remarketing Audiences in Google Ads.

Display Network Campaigns for Brand Awareness and Retargeting.

Customer Match for Targeted Campaigns.

Module 9: Google Hotel Ads and Metasearch Advertising

e Understanding Google Hotel Ads and the Metasearch Ecosystem.
e How Hotel Ads Appear and Drive Direct Bookings.

Integration with Booking Engines and Channel Managers.

Bidding Strategies for Google Hotel Ads.

Competitor Analysis in Metasearch.

Module 10: Optimizing and Scaling PPC Campaigns

Ongoing Campaign Optimization: Keyword Refinement, Bid Adjustments, Ad Copy lterations.
Strategies for Scaling Successful Campaigns.

Managing Multiple Campaigns for Different Properties or Services.

Cross-Channel Optimization: PPC Synergy with SEO, Social Media, Email.

Preventing Click Fraud and Ad Frauds.



Module 11: PPC for Specific Hospitality Segments

e PPC Strategies for Independent Hotels vs. Hotel Chains.
Local PPC for Restaurants and Small Businesses.

PPC for Resorts, Spas, and MICE Venues.

Promoting Special Offers, Events, and Packages via PPC.
Utilizing Video Ads for Hospitality.

Module 12: Future Trends and Innovations in PPC

e The Impact of Al and Machine Learning on Automated Bidding and Optimization.
Voice Search and Conversational Ads.

Programmatic Advertising for Hospitality.

The Role of Privacy Regulations (e.g., Cookieless Future) on Targeting.
Adapting to Evolving Search Engine Interfaces.

Training Methodology

¢ Interactive Workshops: Facilitated discussions, group exercises, and problem-solving activities.

e Case Studies: Real-world examples to illustrate successful community-based surveillance practices.

e Role-Playing and Simulations: Practice engaging communities in surveillance activities.

e Expert Presentations: Insights from experienced public health professionals and community leaders.

e Group Projects: Collaborative development of community surveillance plans.

e Action Planning: Development of personalized action plans for implementing community-based
surveillance.

e Digital Tools and Resources: Utilization of online platforms for collaboration and learning.

e Peer-to-Peer Learning: Sharing experiences and insights on community engagement.

e Post-Training Support: Access to online forums, mentorship, and continued learning resources.

Register as a group from 3 participants for a Discount

Send us an email: info@fineskilltrainingcenter.com or call +254769199797

Certification

Upon successful completion of this training, participants will be issued with a globally recognized certificate.
Tailor-Made Course

We also offer tailor-made courses based on your needs.

Key Notes

e Participants must be conversant in English.

e Upon completion of training, participants will receive an Authorized Training Certificate.

e The course duration is flexible and can be modified to fit any number of days.

e Course fee includes facilitation, training materials, 2 coffee breaks, buffet lunch, and a Certificate upon
successful completion.

e One-year post-training support, consultation, and coaching provided after the course.

e Payment should be made at least a week before the training commencement to FINESKILL TRAINING
CENTER account, as indicated in the invoice, to enable better preparation.
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Upcoming Scheduled Sessions

Start Date

10 Aug 2026

17 Aug 2026

24 Aug 2026

31 Aug 2026

07 Sep 2026

14 Sep 2026

21 Sep 2026

28 Sep 2026

End Date Location
21 Aug 2026 Online
28 Aug 2026 Online
04 Sep 2026 Online
11 Sep 2026 Online
18 Sep 2026 Online
25 Sep 2026 Online
02 Oct 2026 Online
09 Oct 2026 Online

Ready to enroll or request a customized program? Book online or contact us:

Register Online Now

Price

$2,200

$2,200

$2,200

$2,200

$2,200

$2,200

$2,200

$2,200

Email: info@fineskilltrainingcenter.com | Website: www.fineskilltrainingcenter.com


https://www.fineskilltrainingcenter.com/courses/training-course-on-pay-per-click-ppc-advertising-for-hospitality

