Training course on Media and Entertainment Law
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Online / On-site
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Course Introduction

The media and entertainment industry stands as a global powerhouse, constantly evolving through
technological innovation, shifting consumption patterns, and the relentless pursuit of creative expression.
From blockbuster films and streaming content to chart-topping music, captivating broadcasts, and
immersive digital experiences, this dynamic sector is built upon a complex foundation of intellectual
property, intricate contractual relationships, and diverse regulatory frameworks. Navigating issues such as
copyright protection, talent agreements, content distribution, defamation, and the legal implications of
emerging technologies requires a highly specialized understanding of the intersection between creativity,
commerce, and law. The rapid pace of change, combined with significant financial stakes and the public's
insatiable demand for new content, amplifies the need for robust legal compliance and adept risk
management for creators, producers, distributors, and legal professionals alike. Training Course on Media
and Entertainment Law is meticulously designed to equip participants with the advanced theoretical insights
and practical tools necessary to navigate the multifaceted legal and ethical challenges of the modern media
and entertainment landscape, fostering innovation while upholding artistic integrity and commercial viability.
This course will delve deeply into the foundational principles that govern the creation, protection, and
exploitation of creative works across various media platforms. Participants will gain crucial insights into the
complexities of copyright law, trademark protection, and the drafting of essential talent and production
contracts. Emphasis will be placed on understanding the legal challenges related to defamation and
privacy, the regulatory landscape of broadcasting, and the unique legal aspects of music, film, and
television production and distribution. By exploring landmark cases, relevant national and international
legislation, and contemporary issues such as the rise of digital media, social media law, and the impact of
Artificial Intelligence (Al) on content creation, attendees will develop the strategic acumen to effectively
advise clients, mitigate legal exposures, and contribute meaningfully to the efficient and legally sound
operation of media and entertainment businesses, ensuring both creative freedom and commercial
success.
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Introduction

The media and entertainment industry stands as a global powerhouse, constantly evolving through
technological innovation, shifting consumption patterns, and the relentless pursuit of creative expression. From
blockbuster films and streaming content to chart-topping music, captivating broadcasts, and immersive digital
experiences, this dynamic sector is built upon a complex foundation ofintellectual property, intricate
contractual relationships, and diverse regulatory frameworks. Navigating issues such as copyright protection,
talent agreements, content distribution, defamation, and the legal implications of emerging technologies
requires a highly specialized understanding of the intersection between creativity, commerce, and law. The
rapid pace of change, combined with significant financial stakes and the public's insatiable demand for new
content, amplifies the need for robustlegal compliance and adept risk management for creators, producers,
distributors, and legal professionals alike. Training Course on Media and Entertainment Law is meticulously
designed to equip participants with the advanced theoretical insights and practical tools necessary to navigate
the multifaceted legal and ethical challenges of the modern media and entertainment landscape, fostering
innovation while upholding artistic integrity and commercial viability.

This course will delve deeply into the foundational principles that govern the creation, protection, and
exploitation of creative works across various media platforms. Participants will gain crucial insights into the
complexities of copyright law, trademark protection, and the drafting of essential talent and production
contracts. Emphasis will be placed on understanding the legal challenges related todefamation and privacy,
the regulatory landscape of broadcasting, and the unique legal aspects of music, film, and television
production and distribution. By exploring landmark cases, relevant national and international legislation, and
contemporary issues such as the rise of digital media, social media law, and the impact of Artificial
Intelligence (Al) on content creation, attendees will develop the strategic acumen to effectively advise clients,
mitigate legal exposures, and contribute meaningfully to the efficient and legally sound operation of media and
entertainment businesses, ensuring both creative freedom and commercial success.

Course Objectives
Upon completion of this course, participants will be able to:

Analyze the foundational principles and key players within the Media and Entertainment Law sector.

Master the application of copyright law to various forms of media content (e.qg., film, music, literature).

Understand strategies for trademark protection and brand management in the entertainment industry.

Navigate the complexities of contract negotiation and drafting for talent, production, and distribution.

Assess legal claims related to defamation, privacy rights, and right of publicity.

Understand the regulatory environment for broadcasting, telecommunications, and content standards.

Examine the legal aspects of film and television production, financing, and distribution.

Interpret and apply music copyright, publishing, recording, and licensing agreements.

Explore the legal challenges of digital media, online content, and social media law.

Understand the legal frameworks for advertising, marketing, and endorsements.

. ldentify and address legal issues related to emerging technologies like Al, NFTs, and the Metaverse in
entertainment.

12. Formulate effective legal risk management strategies for media and entertainment businesses.

13. Discuss the global dimensions of media and entertainment law, includinginternational co-production

and IP enforcement.
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Target Audience



This course is designed for a broad range of professionals and individuals involved in the media, entertainment,
and legal sectors:

1. Legal Professionals: Lawyers, paralegals, and legal advisors specializing in intellectual property,
corporate, contract, or litigation, particularly those advising media and entertainment clients.

2. Producers & Directors: Individuals involved in film, television, music, and digital content production.

3. Artists & Talent: Musicians, actors, writers, and visual artists seeking to understand their legal rights
and obligations.

4. Studio Executives & Managers: Professionals in charge of legal affairs, business development, and
content strategy for media companies.

5. Brand Managers & Marketing Professionals: Those involved in commercializing entertainment
content and talent.

6. Digital Content Creators & Influencers: Individuals creating and monetizing content on online
platforms.

7. Broadcasters & Distributors: Professionals involved in television, radio, and streaming content
delivery.

8. Entrepreneurs: Individuals launching new ventures in the media and entertainment technology space.

Course Duration: 10 Days
Course Modules
Module 1: Foundations of Media and Entertainment Law

o Definition and Scope of Media and Entertainment Law

o Historical Development and Convergence of Industries

e Key Players and Their Roles: Creators, Producers, Distributors, Platforms, Talent
e The Business Models of the Entertainment Industry

e Ethical Considerations in Media and Entertainment Law

Module 2: Copyright Law: Core Principles and Content Protection

e What is Copyright? Originality, Fixation, and Scope of Protection

e Exclusive Rights of Copyright Holders: Reproduction, Distribution, Public Performance/Display,
Adaptation

e Copyright Ownership: Works Made for Hire, Joint Authorship

e Copyright Infringement: Elements, Defenses (e.g., Fair Use/Fair Dealing)

e Registration, Notice, and Duration of Copyright

Module 3: Intellectual Property: Trademarks, Branding, and Licensing

e Trademark Law in Entertainment: Protecting Logos, Titles, Character Names, Slogans
Trademark Registration, Use in Commerce, and Enforcement

Trade Dress Protection for Product Packaging and Design

Character Merchandising and Branding Strategies

Licensing of Intellectual Property: Rights, Royalties, Territories

Module 4: Contract Law in Media and Entertainment

e Principles of Contract Formation and Interpretation in Entertainment
e Talent Agreements: Actor, Director, Writer, Musician Contracts
e Production Agreements: Development, Financing, Co-Production Deals



e Distribution Agreements: Theatrical, Home Entertainment, Streaming Rights
¢ Negotiation Strategies and Key Clauses: Force Majeure, Options, Warrants, Royalties

Module 5: Defamation, Privacy, and Publicity Rights

e Defamation Law: Libel and Slander, Elements, Defenses (e.g., Truth, Privilege)
Right to Privacy: Intrusion, Public Disclosure of Private Facts, False Light
Right of Publicity: Controlling Commercial Use of One's Name, Likeness, Voice
Balancing Free Speech (First Amendment) with Privacy and Reputation Rights
Anti-SLAPP Statutes and Strategic Litigation Against Public Participation

Module 6: Media Regulation and Censorship

The Federal Communications Commission (FCC) and Broadcast Regulation
Content Standards: Obscenity, Indecency, Violence

Media Ownership Rules and Concentration
Cable Television Regulation and Net Neutrality Debates
International Perspectives on Media Regulation and Censorship

Module 7: Film and Television Law

Film Financing: Studio Deals, Independent Financing, Tax Credits, Co-Productions

Rights Acquisition and Clearance: Life Story Rights, Music Synchronization

e Production Legal Issues: Location Agreements, Insurance, Safety Protocols

Distribution Models: Theatrical, Home Entertainment, Streaming Platforms

Talent Guilds and Unions (e.g., SAG-AFTRA, WGA, DGA): Collective Bargaining Agreements

Module 8: Music Law

Music Copyright: Composition (Musical Work) vs. Sound Recording (Master)

Music Publishing: Songwriters, Publishers, Performing Rights Organizations (PROS)
Record Deals: Artist-Label Relationships, Royalties, Advances

Music Licensing: Synchronization, Mechanical, Public Performance, Master Use
Digital Music Distribution, Streaming Royalties, and Copyright Infringement

Module 9: Digital Media, Internet, and Social Media Law

e Online Content Regulation: Section 230 of the Communications Decency Act
Streaming Services: Licensing, Content Acquisition, Geoblocking
User-Generated Content (UGC) and DMCA Take-Down Notices

Social Media Law: Influencer Endorsements, Platform Liability, Online Speech
Cybersecurity and Data Privacy in Digital Media Platforms

Module 10: Advertising Law and Marketing Ethics

Federal Trade Commission (FTC) Regulations on Advertising

Deceptive Advertising, Substantiation of Claims, Comparative Advertising
Endorsement and Testimonial Guidelines for Influencers and Celebrities
Sponsorship Agreements and Brand Integration

Ethical Considerations in Marketing to Children and Vulnerable Audiences

Module 11: Sports and Gaming Law in Entertainment Context



Sports Law Overview: Brief look at athlete contracts, image rights, media rights in sports as they relate
to entertainment.

Esports Legal Landscape: IP of games, player contracts, streaming rights, integrity issues in
competitive gaming.

Gaming Content & IP: Copyright in video games, virtual assets (skins, items), legal status of loot boxes.
Merchandising and Licensing: Extending entertainment brands into sports and gaming products.

e Interactive Entertainment Law: Convergence of gaming, media, and technology

Module 12: Emerging Issues and Future Trends in Media and Entertainment Law

Atrtificial Intelligence (Al) in Content Creation: IP Ownership, Deepfakes, Voice Clones, Liability
Non-Fungible Tokens (NFTs) in Art, Music, and Collectibles: Ownership, Licensing, Resale Rights
The Metaverse and Virtual Worlds: Jurisdiction, Property Rights, Identity, and Commerce
Challenges of Global Content Distribution and Piracy in the Digital Age

e Future of Media and Entertainment: Regulatory Evolution and Business Transformation

Training Methodology

¢ Interactive Workshops: Facilitated discussions, group exercises, and problem-solving activities.

e Case Studies: Real-world examples to illustrate successful community-based surveillance practices.

e Role-Playing and Simulations: Practice engaging communities in surveillance activities.

e Expert Presentations: Insights from experienced public health professionals and community leaders.

e Group Projects: Collaborative development of community surveillance plans.

e Action Planning: Development of personalized action plans for implementing community-based
surveillance.

e Digital Tools and Resources: Utilization of online platforms for collaboration and learning.

e Peer-to-Peer Learning: Sharing experiences and insights on community engagement.

e Post-Training Support: Access to online forums, mentorship, and continued learning resources.

Register as a group from 3 participants for a Discount

Send us an email: info@fineskilltrainingcenter.com or call +254769199797

Certification

Upon successful completion of this training, participants will be issued with a globally recognized certificate.
Tailor-Made Course

We also offer tailor-made courses based on your needs.

Key Notes

Participants must be conversant in English.

Upon completion of training, participants will receive an Authorized Training Certificate.
The course duration is flexible and can be modified to fit any number of days.
Upcoming Scheduled Sessions

Start Date End Date Location Price

10 Aug 2026 21 Aug 2026 Online $2,200


mailto:info@fineskilltrainingcenter.com

Start Date

17 Aug 2026

24 Aug 2026

31 Aug 2026

07 Sep 2026

14 Sep 2026

21 Sep 2026

28 Sep 2026

End Date

28 Aug 2026

04 Sep 2026

11 Sep 2026

18 Sep 2026

25 Sep 2026

02 Oct 2026

09 Oct 2026

Location

Online

Online

Online

Online

Online

Online

Online

Ready to enroll or request a customized program? Book online or contact us:

Register Online Now

Price

$2,200

$2,200

$2,200

$2,200

$2,200

$2,200

$2,200

Email: info@fineskilltrainingcenter.com | Website: www.fineskilltrainingcenter.com


https://www.fineskilltrainingcenter.com/courses/training-course-on-media-and-entertainment-law

