Training Course on Marketing Psychology and

Persuasion

Professional Development Training Course Outline

Category Business Duration 5 Days

Online / On-site

Base Fee $1,100 USD Delivery Mode _
Hybrid

Course Introduction
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Programme Curriculum

Training Course on Marketing Psychology & Persuasion

Introduction

Understanding the psychological principles behind consumer behavior is crucial for marketers
seeking to create effective campaigns that resonate with their audiences. This training course on
Marketing Psychology & Persuasion focuses on the intersection of behavioral economics and
influence strategies. Participants will explore how psychological factors shape consumer decisions
and learn techniques for crafting messages that drive engagement and conversion. By mastering the
principles of marketing psychology, professionals can design marketing strategies that tap into the
subconscious motivations of their target audiences. This course empowers participants to leverage
insights from behavioral economics to enhance their marketing effectiveness and foster stronger
connections with consumers. Through a blend of theoretical frameworks and practical applications,
attendees will gain the tools needed to influence consumer behavior positively.

Participants will leave equipped with actionable strategies to apply psychological principlesin their
marketing efforts, from crafting persuasive messages to designing customer experiences that align
with consumer expectations. Ultimately, this course aims to enhance participants understanding of
the psychological factors that drive purchasing decisions and how to harness these insights to
achieve marketing success.



Course Objectives

Understand the fundamentals of marketing psychology and its significance.

Explore key concepts in behavioral economics and how they apply to marketing.
Develop skillsin crafting persuasive messaging and content.

Learn techniques for influencing consumer behavior and decision-making.

Analyze the role of emotions in marketing and consumer choices.

Leverage socia proof and authority to enhance persuasion.

Create strategies for effective customer engagement and loyalty.

Measure the impact of psychological techniques on marketing performance.

Stay updated on emerging trends in marketing psychology.

Create a comprehensive marketing strategy that incorporates psychological principles.
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Target Audience

« Marketing Professionals

« Brand Managers

« Sales Executives

 Business Development Managers

« Product Managers

« Entrepreneurs and Startups

« Studentsin Marketing and Psychology
» Non-Profit Organization Leaders

Course Duration: 5 Days
Course Modules
Module 1: Introduction to Marketing Psychology

« Overview of marketing psychology and its relevance to marketers.

» Key psychological concepts that influence consumer behavior.

« Understanding the relationship between psychology and marketing strategy.
« Case studies of successful applications of psychology in marketing.

Module 2: Behavioral Economicsin Marketing

» Exploring the principles of behavioral economics.

« Understanding cognitive biases and their impact on decision-making.
« Therole of heuristics in consumer behavior.

« Practical applications of behavioral economicsin marketing strategies.
» Case studiesillustrating behavioral economicsin action.

Module 3: Crafting Persuasive M essaging



« Techniques for writing compelling and persuasive marketing messages.

« Understanding the components of effective messaging (clarity, relevance, urgency).

» Therole of storytelling in persuasion.
« Best practices for aligning messages with audience values and needs.
« Practical exercisesin message crafting.

Module 4: Influencing Consumer Behavior

« Techniques for influencing consumer choices and behaviors.

« Understanding the psychology of scarcity and urgency.

« The impact of framing and choice architecture on decision-making.
« Strategies for utilizing nudges in marketing.

 Case studies of brands successfully influencing behavior.

Module 5: The Role of Emotionsin Marketing

« Understanding the influence of emotions on consumer decisions.

« Techniques for eliciting emotional responses through marketing.

« The importance of emotional branding and itsimpact on loyalty.

« Strategiesfor creating emotionally engaging customer experiences.
« Practical exercisesin emotional marketing.

Module 6: Leveraging Social Proof and Authority

« Understanding the concepts of social proof and authority in persuasion.
» Techniques for incorporating testimonials and reviews into marketing.
« Therole of influencers and experts in shaping consumer perceptions.

« Strategies for building credibility and trust through authority figures.

o Case studies of successful social proof in marketing campaigns.

Module 7: Creating Engagement and L oyalty

« Techniques for fostering customer engagement through psychological principles.
« Understanding the psychology of loyalty and repeat purchases.

« Strategies for building long-term relationships with customers.

« Utilizing rewards and incentives to enhance loyalty.

« Practical exercisesin creating engagement strategies.

Module 8: Measuring the Impact of Psychology in Marketing

« Key performance indicators (KPIs) for assessing psychological strategies.

« Techniques for tracking and analyzing the effectiveness of marketing efforts.
« Utilizing A/B testing to evaluate messaging and persuasion techniques.
 Best practices for continuous improvement based on measurement insights.

« Case studies of data-driven marketing psychology.



Training M ethodology

« Interactive Workshops: Engaging discussions and hands-on activities.
Practical Demonstrations. Real-world applications of psychological principlesin marketing.

Group Projects. Collaborative problem-solving and strategy development.
Upcoming Scheduled Sessions

Start Date

10 Aug 2026

17 Aug 2026

24 Aug 2026

31 Aug 2026

07 Sep 2026

14 Sep 2026

21 Sep 2026

28 Sep 2026

End Date

14 Aug 2026

21 Aug 2026

28 Aug 2026

04 Sep 2026

11 Sep 2026

18 Sep 2026

25 Sep 2026

02 Oct 2026

Location

Online

Online

Online

Online

Online

Online

Online

Online

Ready to enroll or request a customized program? Book online or contact us:

Register Online Now

Price

$1,100

$1,100

$1,100

$1,100

$1,100

$1,100

$1,100

$1,100

Email: info@fineskilltrainingcenter.com | Website: www.fineskilltrainingcenter.com


https://www.fineskilltrainingcenter.com/courses/training-course-on-marketing-psychology-and-persuasion

