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Programme Curriculum

Training Course on Marketing Law & Regulations

Introduction

In the ever-evolving landscape of marketing, understanding the legal framework that governs

advertising practices, copyright, and trademarks is crucial for professionals. This training course on

Marketing Law & Regulations provides participants with essential knowledge about the legal

principles that impact marketing strategies and campaigns. By grasping these regulations, marketers

can navigate legal challenges, protect their brands, and ensure compliance with applicable laws.

Effective marketing not only involves creativity and strategy but also requires a solid understanding

of the legal implications of marketing practices. This course empowers participants to recognize

potential legal issues, avoid pitfalls, and implement best practices that protect their organizations.

From understanding copyright laws to navigating trademark registrations, participants will be

equipped with the skills to make informed decisions in their marketing efforts. Through a

combination of theoretical insights, real-world examples, and practical applications, this course

provides a comprehensive overview of marketing law and regulations. Participants will leave with

actionable strategies to ensure that their marketing initiatives comply with legal standards while

achieving business objectives.

Course Objectives



1. Understand the fundamentals of marketing law and its importance.

2. Explore the legal principles governing advertising practices.

3. Develop knowledge of copyright laws and their implications for marketing.

4. Learn about trademark laws and the process of registration.

5. Understand the implications of privacy regulations on marketing.

6. Analyze case studies of legal issues in marketing.

7. Implement best practices for compliance with marketing regulations.

8. Stay updated on emerging trends and changes in marketing law.

9. Create a comprehensive compliance checklist for marketing activities.

10. Engage stakeholders effectively in legal discussions related to marketing.

Target Audience

Marketing Professionals

Brand Managers

Legal Advisors

Business Development Managers

Entrepreneurs and Startups

Advertising Executives

Students in Marketing and Law

Non-Profit Organization Leaders

Course Duration: 10 Days

Course Modules

Module 1: Introduction to Marketing Law

Overview of marketing law and its significance in business.

Key legal concepts relevant to marketing.

Understanding the regulatory environment for marketers.

Differences between national and international marketing laws.

Case studies highlighting legal challenges in marketing.

Module 2: Advertising Laws and Regulations

Overview of advertising regulations (e.g., FTC guidelines).

Understanding deceptive advertising and misleading claims.

Legal requirements for endorsements and testimonials.

The role of truthfulness and transparency in advertising.

Practical exercises in analyzing advertising compliance.

Module 3: Copyright Laws in Marketing



Understanding copyright principles and protections.

The significance of copyright in creative works (text, images, music).

Fair use doctrine and its implications for marketers.

Strategies for obtaining permissions and licenses.

Case studies of copyright infringement in marketing campaigns.

Module 4: Trademark Laws and Brand Protection

Overview of trademark principles and registration processes.

Understanding the importance of trademarks in branding.

The difference between trademarks, service marks, and trade dress.

Strategies for protecting and enforcing trademarks.

Case studies of trademark disputes and resolutions.

Module 5: Privacy Regulations in Marketing

Overview of privacy laws affecting marketing (e.g., GDPR, CCPA).

Understanding consumer rights and data protection.

Legal requirements for collecting and using consumer data.

Strategies for implementing privacy-compliant marketing practices.

Case studies of privacy violations and their consequences.

Module 6: Analyzing Legal Issues in Marketing

Techniques for identifying potential legal risks in marketing.

Understanding the role of legal counsel in marketing decisions.

Strategies for conducting risk assessments and audits.

Best practices for documenting marketing agreements and contracts.

Case studies of legal issues and outcomes in marketing.

Module 7: Best Practices for Compliance

Developing a compliance culture within marketing teams.

Techniques for creating internal policies and procedures.

Training staff on legal compliance and ethical marketing practices.

Strategies for monitoring and ensuring ongoing compliance.

Practical exercises in creating compliance checklists.

Module 8: Emerging Trends in Marketing Law

Overview of current trends and changes in marketing regulations.

Understanding the impact of technology on marketing law.

Exploring the role of artificial intelligence and automation in compliance.

Staying ahead of changes in consumer behavior and legal expectations.



Engaging with industry experts on emerging legal issues.

Module 9: Creating a Comprehensive Compliance Plan

Steps for developing a detailed marketing compliance plan.

Key components to include in the plan (policies, procedures, training).

Techniques for presenting the compliance plan to stakeholders.

Strategies for revising and updating the plan as needed.

Practical exercises in compliance plan formulation.

Module 10: Capstone Project

Practical application of course concepts through a group project.

Developing a comprehensive marketing compliance strategy for a hypothetical business.

Presenting strategies and findings to peers for feedback.

Peer review and constructive criticism.

Final evaluations and course wrap-up.

Module 11: Networking and Collaboration in Marketing Law

Strategies for networking within the marketing law community.

Engaging with industry events and conferences.

Building relationships with legal professionals and marketers.

Utilizing online platforms for professional connections.

Creating a long-term networking plan.

Upcoming Scheduled Sessions

Start Date End Date Location Price

10 Aug 2026 21 Aug 2026 Online $2,200

17 Aug 2026 28 Aug 2026 Online $2,200

24 Aug 2026 04 Sep 2026 Online $2,200

31 Aug 2026 11 Sep 2026 Online $2,200

07 Sep 2026 18 Sep 2026 Online $2,200

14 Sep 2026 25 Sep 2026 Online $2,200



Start Date End Date Location Price

21 Sep 2026 02 Oct 2026 Online $2,200

28 Sep 2026 09 Oct 2026 Online $2,200

Ready to enroll or request a customized program? Book online or contact us:

Register Online Now

Email: info@fineskilltrainingcenter.com | Website: www.fineskilltrainingcenter.com

https://www.fineskilltrainingcenter.com/courses/training-course-on-marketing-law-and-regulations

