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Programme Curriculum

Training Course on Marketing for Startups & Small Businesses

Introduction

In the competitive landscape of entrepreneurship, effective marketing is crucial for startups and

small businesses to thrive. With unique challenges such as limited budgets and resources, these

businesses must adopt innovative marketing strategies that maximize impact and drive growth. This

training course on Marketing for Startups & Small Businesses focuses on budget-friendly

approaches that empower participants to create compelling campaigns without breaking the bank.

Throughout the course, attendees will explore a variety of cost-effective marketing tactics,

including social media marketing, content creation, and grassroots outreach. Participants will learn

how to leverage digital platforms to reach their target audiences effectively, build brand loyalty, and

foster community engagement. The curriculum will also cover essential topics such as market

research, branding, and performance measurement, enabling entrepreneurs to make informed

decisions and optimize their marketing efforts. This course equips entrepreneurs and small business

owners with the tools and techniques necessary to implement creative marketing strategies that

yield measurable results. By the end of the training, participants will be empowered to navigate the

marketing landscape with confidence, driving their businesses toward sustainable success.



Course Objectives

1. Understand the fundamentals of marketing for startups and small businesses.

2. Develop skills in creating a unique value proposition (UVP).

3. Explore budget-friendly digital marketing strategies.

4. Implement effective social media marketing techniques.

5. Utilize content marketing to engage audiences.

6. Analyze customer data to inform marketing decisions.

7. Create and manage email marketing campaigns.

8. Leverage partnerships and collaborations for growth.

9. Measure the effectiveness of marketing efforts.

10. Foster a customer-centric approach to marketing.

11. Explore guerrilla marketing tactics for visibility.

12. Understand the importance of branding and positioning.

13. Stay updated on emerging trends in small business marketing.

Target Audience

Startup Founders and Entrepreneurs

Small Business Owners

Marketing Professionals

Business Development Managers

Community Managers

Freelancers and Consultants

Students in Marketing and Business

Non-Profit Organization Leaders

Course Duration: 5 Days

Course Modules

Module 1: Introduction to Startup Marketing

Overview of marketing principles for startups.

Understanding the unique challenges faced by small businesses.

Identifying target markets and customer segments.

Importance of a strong marketing foundation.

Case studies of successful startup marketing strategies.

Module 2: Crafting Your Unique Value Proposition

Defining your unique value proposition (UVP).

Techniques for differentiating your brand.

Communicating your UVP effectively to your audience.

Aligning your UVP with customer needs.



Practical exercises in UVP development.

Module 3: Budget-Friendly Digital Marketing Strategies

Overview of cost-effective digital marketing channels.

Utilizing social media platforms for brand awareness.

Creating engaging content without a large budget.

Leveraging SEO for organic traffic.

Analyzing the effectiveness of digital marketing efforts.

Module 4: Social Media Marketing Techniques

Identifying the right social media platforms for your business.

Creating a social media content calendar.

Strategies for organic growth and engagement.

Utilizing paid advertising on a budget.

Measuring social media performance and ROI.

Module 5: Content Marketing Essentials

Importance of content marketing for startups.

Developing a content strategy that resonates.

Creating blog posts, videos, and infographics.

Utilizing storytelling to engage audiences.

Promoting content through various channels.

Module 6: Email Marketing Campaigns

Building and segmenting an email list.

Crafting effective email marketing messages.

Automating email campaigns for efficiency.

Analyzing email performance metrics.

Best practices for email marketing compliance.

Module 7: Leveraging Partnerships and Collaborations

Benefits of collaboration for startups and small businesses.

Identifying potential partners and allies.

Creating win-win partnerships for mutual growth.

Co-marketing strategies to expand reach.

Case studies of successful collaborations.

Module 8: Creating a Comprehensive Marketing Plan

Steps for developing a marketing plan.

Aligning marketing goals with business objectives.



Creating a timeline and budget for implementation.

Engaging stakeholders in the marketing process.

Practical exercises in marketing plan development.

Final evaluations and course wrap-up.

Training Methodology

Interactive Workshops: Engaging discussions and hands-on activities.

Practical Demonstrations: Real-world applications of marketing tools.

Group Projects: Collaborative problem-solving and strategy development.

Expert Presentations: Insights from industry leaders and practitioners.

Case Studies: Analyzing successful marketing initiatives.

This course is designed to equip participants with the skills necessary to implement effective,

budget-friendly marketing strategies that drive growth and success for startups and small businesses

in today's competitive landscape.

Register as a group from 3 participants for a Discount

Send us an email: info@fineskilltrainingcenter.com or call +254769199797

 

Tailor-Made Course

 We also offer tailor-made courses based on your needs.

Key Notes

a. The participant must be conversant with English.

b. Upon completion of training the participant will be issued with an Authorized Training

Certificate

Upcoming Scheduled Sessions

Start Date End Date Location Price

10 Aug 2026 14 Aug 2026 Online $1,100

17 Aug 2026 21 Aug 2026 Online $1,100

24 Aug 2026 28 Aug 2026 Online $1,100

31 Aug 2026 04 Sep 2026 Online $1,100

mailto:info@fineskilltrainingcenter.com


Start Date End Date Location Price

07 Sep 2026 11 Sep 2026 Online $1,100

14 Sep 2026 18 Sep 2026 Online $1,100

21 Sep 2026 25 Sep 2026 Online $1,100

28 Sep 2026 02 Oct 2026 Online $1,100

Ready to enroll or request a customized program? Book online or contact us:

Register Online Now

Email: info@fineskilltrainingcenter.com | Website: www.fineskilltrainingcenter.com

https://www.fineskilltrainingcenter.com/courses/training-course-on-marketing-for-startups-and-small-businesses

