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Programme Curriculum

Training Courseon Marketing for International Markets & L ocalization
Introduction

Marketing for international markets involves navigating diverse cultures, languages, and consumer behaviors. Thistraining
course on Marketing for International Markets & Localization focuses on the essentia strategies for successful
marketing in global contexts, including localization, translation, and cultural adaptation. Participants will learn how to
effectively tailor marketing efforts to meet the unique needs of international audiences.

The course equips marketers with the tools and techniques necessary to develop and implement marketing strategies that
resonate across different cultures. By mastering these skills, participants can enhance brand visibility, foster consumer
trust, and drive engagement in international markets. Through a combination of theoretical insights, practical applications,
and case studies, this course provides actionable strategies for successfully marketing products and services globally.

Course Objectives

Understand the fundamental s of international marketing and localization.
Explore strategies for effective translation and adaptation of marketing materials.
Develop skillsin cultura sensitivity and awareness.

Learn techniques for conducting market research in diverse environments.
Analyze the role of branding in international contexts.

Leverage digital marketing strategies for global outreach.

Measure the effectiveness of international marketing efforts.
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8. Stay updated on trendsin global marketing and localization.
9. Create a comprehensive marketing strategy tailored to international markets.
10. Engage effectively with international stakeholders and partners.

Target Audience

Marketing Professionals

Brand Managers

Export Managers

International Business Development Executives
Content Creators and Translators

Studentsin Marketing and International Business

Course Duration: 5 Days
Course Modules
Module 1: Introduction to International Marketing

e Overview of the global marketing landscape.

e Understanding the importance of localization in international marketing.
e Key trends and challenges in marketing across borders.

e Case studies of successful international marketing campaigns.

Module 2: Localization and Cultural Adaptation

Understanding the concepts of localization and cultural adaptation.

Techniques for adapting marketing messages to different cultures.

Best practices for ensuring cultural relevance and sensitivity.

Strategies for addressing language barriers in marketing.
Practical exercisesin cultural adaptation.

Module 3: Trandation Strategiesfor Marketing Materials

e Overview of trandation methods (human vs. machine translation).
e Best practices for translating marketing content effectively.

Techniques for maintaining brand voice and tone across languages.

Understanding legal and regulatory considerations in tranglation.

Practical exercisesin translation techniques.

Module 4: Conducting Market Research in International Markets

Techniques for gathering market insightsin diverse cultures.
Understanding the importance of consumer behavior analysis.
Strategies for identifying target audiencesin different regions.
Best practices for using surveys, focus groups, and data analysis.
Case studies of effective market research in global contexts.

Module 5: Branding in International Markets

e Understanding the role of branding in global marketing.
e Techniques for developing a consistent brand identity across cultures.
o Strategies for adapting branding elements (logos, colors, messaging).



e Best practices for brand storytelling in international contexts.
e Practical exercisesin branding strategy.

Module 6: Digital Marketing Strategies for Global Outreach

Overview of digital marketing tools and platforms for international markets.
Techniques for creating culturally relevant online content.

Best practices for using social mediain diverse regions.

Strategies for optimizing websites for international audiences.

Practical exercisesin digital marketing planning.

Module 7: Measuring International Marketing Effectiveness

o Key performance indicators (KPIs) for assessing global marketing success.
Techniques for analyzing data from international campaigns.
Understanding the importance of feedback and continuous improvement.
Strategies for adapting marketing efforts based on performance insights.
Case studies of data-driven international marketing.

Module 8: Emerging Trendsin Global Marketing

e Overview of current trends shaping international marketing practices.
Understanding the impact of technology on global outreach.
Exploring new opportunitiesin e-commerce and digital engagement.
Staying ahead of changesin consumer behavior and preferences.
Engaging with industry experts on emerging trends.

Training M ethodology

I nteractive Workshops Engaging discussions and hands-on activities.

Practical Demonstrations Real-world applications of international marketing strategies.
Group Projects. Collaborative problem-solving and strategy development.

Expert Presentations Insights from industry leaders and practitioners.

Case Studies Analyzing successful international marketing initiatives.

This course is designed to equip participants with the knowledge and skills necessary to effectively market products and
services in international markets, ensuring they can navigate cultural differences and achieve global success.

Register as a group from 3 participants for a Discount

Send us an email: info@fineskilltrainingcenter.comor call +254769199797

Tailor-Made Cour se

We also offer tailor-made courses based on your needs.

Key Notes

a. The participant must be conversant with English.

b. Upon completion of training the participant will be issued with an Authorized Training Certificate

c. Course duration is flexible and the contents can be modified to fit any number of days.
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d. The course fee includes facilitation training materials, 2 coffee breaks, buffet lunch and A Certificate upon successful
completion of Training.

e. One-year post-training support Consultation and Coaching provided after the course.

f. Payment should be done at least a week before commence of the training, to FINESKILL TRAINING CENTER
account, asindicated in the invoice so as to enable us prepare better for you

Upcoming Scheduled Sessions

Start Date End Date Location Price

10 Aug 2026 14 Aug 2026 Online $1,100
17 Aug 2026 21 Aug 2026 Online $1,100
24 Aug 2026 28 Aug 2026 Online $1,100
31 Aug 2026 04 Sep 2026 Online $1,100
07 Sep 2026 11 Sep 2026 Online $1,100
14 Sep 2026 18 Sep 2026 Online $1,100
21 Sep 2026 25 Sep 2026 Online $1,100
28 Sep 2026 02 Oct 2026 Online $1,100

Ready to enroll or request a customized program? Book online or contact us:

Register Online Now

Email: info@fineskilltrainingcenter.com | Website: www.fineskilltrainingcenter.com


https://www.fineskilltrainingcenter.com/courses/training-course-on-marketing-for-international-markets-and-localization

