Training Course on Marketing for Events and

Experiences

Professional Development Training Course Outline

Category Business Duration 5 Days

Online / On-site

Base Fee $1,100 USD Delivery Mode _
Hybrid

Course Introduction
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Programme Curriculum

Training Course on Marketing for Events & Experiences
Introduction

Marketing for events and experiences is adynamic field that requires a blend of creativity, strategic
planning, and effective communication. Thistraining course on Marketing for Events &
Experiences focuses on the essential strategies for promoting events, engaging attendees, and
executing follow-up activities to enhance overall event success. Participants will learn how to create
memorabl e experiences that resonate with audiences and drive participation.

The course equips marketers with the tools and techniques necessary to develop comprehensive
marketing plans that encompass all stages of the event lifecycle. By mastering these skills,
participants can enhance event visibility, foster attendee engagement, and build lasting relationships
with participants. Through a combination of theoretical insights, practical applications, and case
studies, this course provides actionable strategies for successfully marketing events and
experiences.

Course Objectives

Understand the fundamental's of event marketing and its importance.
Explore strategies for effective event promotion.

Develop skillsin engaging attendees before, during, and after events.
Learn techniques for creating compelling event experiences.
Analyze therole of branding in event marketing.

Leverage digital marketing and social mediafor outreach.
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7. Measure the effectiveness of event marketing efforts.

8. Stay updated on trends in event marketing and experiences.

9. Create a comprehensive marketing strategy for a specific event.
10. Engage stakeholders effectively throughout the event lifecycle.

Target Audience

 Event Planners

» Marketing Professionals

« Brand Managers

« Community Engagement Coordinators

« Nonprofit Fundraising Managers

« Corporate Communication Specialists

« Studentsin Event Management and Marketing

Course Duration: 5 Days
Course Modules

Module 1: Introduction to Event Marketing

« Overview of the event marketing landscape.

« Understanding the significance of marketing in driving event success.
« Key trends and challenges in event marketing.

« Case studies of successful event marketing campaigns.

Module 2: Effective Event Promotion Strategies

« Techniques for identifying and targeting the right audience.

« Strategies for developing a compelling event message.

« Best practices for multi-channel event promotion (online and offline).
« Utilizing partnerships and collaborations for greater reach.

« Practical exercisesin event promotion planning.

Module 3: Engaging Attendees Before the Event

» Techniquesfor building excitement and anticipation.

« Strategies for pre-event communication and outreach.

 Best practices for utilizing email marketing and newsletters.

« Creating engaging content to generate interest (blogs, videos).
« Practical exercisesin pre-event engagement tactics.

Module 4: Creating Memor able Event Experiences

« Understanding the elements of a successful event experience.

» Techniques for enhancing attendee engagement during the event.

» Best practices for interactive sessions, networking, and entertainment.

« Strategies for incorporating branding and messaging into the experience.
» Case studies of innovative event experiences.

Module5: Leveraging Digital Marketing and Social Media

« Overview of digital marketing strategies for events.
« Techniques for using social media platforms to promote events.



« Best practices for live streaming and digital engagement during events.
« Strategiesfor creating shareable content and encouraging attendee participation.
« Practical exercisesin socia media marketing for events.

Module 6: Follow-Up Strategies After the Event

« Importance of post-event follow-up in maintaining relationships.

» Techniques for gathering feedback and measuring satisfaction.

« Strategies for engaging attendees through thank-you messages and surveys.
« Best practices for nurturing leads and building lasting connections.

« Practical exercisesin developing afollow-up plan.

Module 7: Emerging Trendsin Event Marketing

« Overview of current trends shaping the future of event marketing.
« Understanding the impact of technology on event experiences.

« Exploring new opportunitiesin virtual and hybrid events.

« Staying ahead of changes in attendee behavior and expectations.
« Engaging with industry experts on emerging trends.

Module 8: Creating a Comprehensive Event Marketing Strategy

« Stepsfor developing a marketing strategy tailored to a specific event.

« Key components to include in the strategy (goals, audience, messaging).
« Techniques for presenting the strategy to stakeholders and sponsors.

« Strategiesfor revising and adapting the plan as needed.

« Practical exercisesin strategy formulation.

Training M ethodology

« Interactive Workshops: Engaging discussions and hands-on activities.

« Practical Demonstrations. Real-world applications of event marketing strategies.
« Group Projects: Collaborative problem-solving and strategy development.

« Expert Presentations: Insights from industry leaders and practitioners.

« Case Studies: Analyzing successful event marketing initiatives.

This course is designed to equip participants with the knowledge and skills necessary to effectively
market events and experiences, ensuring they can drive attendance, enhance engagement, and
achieve overall event success.

Register as a group from 3 participants for a Discount

Send us an email: info@fineskilltrainingcenter.com or call +254769199797

Tailor-Made Course

We also offer tailor-made courses based on your needs.
Key Notes

a. The participant must be conversant with English.

b. Upon completion of training the participant will be issued with an Authorized Training
Certificate

c. Course duration is flexible and the contents can be modified to fit any number of days.
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d. The course fee includes facilitation training materials, 2 coffee breaks, buffet lunch and A
Certificate upon successful completion of Training.

e. One-year post-training support Consultation and Coaching provided after the course.

f. Payment should be done at least a week before commence of the training, to FINESKILL
TRAINING CENTER account, as indicated in the invoice so as to enable us prepare better for you

Upcoming Scheduled Sessions

Start Date End Date Location Price

10 Aug 2026 14 Aug 2026 Online $1,100
17 Aug 2026 21 Aug 2026 Online $1,100
24 Aug 2026 28 Aug 2026 Online $1,100
31 Aug 2026 04 Sep 2026 Online $1,100
07 Sep 2026 11 Sep 2026 Online $1,100
14 Sep 2026 18 Sep 2026 Online $1,100
21 Sep 2026 25 Sep 2026 Online $1,100
28 Sep 2026 02 Oct 2026 Online $1,100

Ready to enroll or request a customized program? Book online or contact us:

Register Online Now

Email: info@fineskilltrainingcenter.com | Website: www.fineskilltrainingcenter.com


https://www.fineskilltrainingcenter.com/courses/training-course-on-marketing-for-events-and-experiences

