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Programme Curriculum

Training Course on Marketing Ethics & Data Privacy

Introduction

In an era where data-driven marketing is paramount, understanding marketing ethics and data

privacy is crucial for professionals. With consumers increasingly concerned about how their

personal information is collected and used, marketers must navigate the complex landscape of

regulations and ethical practices. This training course on Marketing Ethics & Data Privacy focuses

on key regulations like the General Data Protection Regulation (GDPR) and the California

Consumer Privacy Act (CCPA), alongside essential ethical marketing practices.

Participants will explore the foundational principles of marketing ethics, learning how to respect

consumer rights and ensure compliance with legal standards. The course will cover critical topics

such as informed consent, data security, and the ethical implications of targeted advertising.

Through case studies and interactive discussions, attendees will gain insights into real-world

scenarios that highlight the importance of ethical decision-making in marketing. By mastering these

principles, marketers can build trust with their audiences, avoid legal pitfalls, and foster a culture of

transparency and accountability within their organizations. This course empowers participants to

align their marketing practices with ethical standards and legal requirements, ensuring sustainable

success in a data-driven world.



Course Objectives

1. Understand the fundamentals of marketing ethics and data privacy.

2. Explore key regulations, including GDPR and CCPA.

3. Analyze the implications of data privacy laws on marketing practices.

4. Develop strategies for ethical data collection and usage.

5. Implement best practices for customer consent and transparency.

6. Recognize the importance of consumer rights and protections.

7. Explore the consequences of unethical marketing practices.

8. Foster a culture of ethical decision-making within organizations.

9. Leverage ethical considerations as a competitive advantage.

10. Stay updated on emerging trends in data privacy regulations.

11. Create a comprehensive data privacy policy for marketing.

12. Measure the impact of ethical practices on brand reputation.

13. Engage with stakeholders on data privacy issues.

Target Audience

Marketing Professionals

Compliance Officers

Data Privacy Officers

Business Development Managers

Digital Marketing Specialists

Entrepreneurs and Small Business Owners

Students in Marketing and Law

Non-Profit Organization Leaders

Course Duration: 5 Days

Course Modules

Module 1: Introduction to Marketing Ethics

Overview of marketing ethics and its significance.

Understanding the ethical implications of marketing decisions.

Key concepts and terminology in marketing ethics.

Case studies of ethical dilemmas in marketing.

The role of ethics in brand reputation.

Module 2: Understanding Data Privacy Regulations

Overview of GDPR and CCPA regulations.

Key principles and requirements of data privacy laws.

The impact of regulations on marketing practices.

Differences between GDPR and CCPA.



Case studies of compliance and non-compliance.

Module 3: Data Collection and Consumer Consent

Best practices for ethical data collection.

Understanding the importance of obtaining informed consent.

Techniques for communicating privacy policies effectively.

Strategies for managing consumer opt-ins and opt-outs.

Tools for tracking consent and preferences.

Module 4: Transparency and Accountability

Importance of transparency in data handling.

Building trust through open communication.

Techniques for disclosing data usage to consumers.

Implementing accountability measures within organizations.

Case studies of successful transparency initiatives.

Module 5: Consumer Rights and Protections

Overview of consumer rights under GDPR and CCPA.

Understanding the right to access and delete personal data.

Techniques for empowering consumers regarding their data.

Strategies for handling data breaches and incidents.

Engaging consumers on their rights and protections.

Module 6: Consequences of Unethical Marketing Practices

Exploring the risks of unethical marketing.

Case studies of brands facing backlash due to unethical practices.

Understanding legal and financial repercussions.

The long-term impact on brand loyalty and reputation.

Strategies for mitigating risks.

Module 7: Fostering a Culture of Ethical Decision-Making

Importance of ethics in organizational culture.

Strategies for promoting ethical behavior among employees.

Engaging stakeholders in ethical discussions.

Developing training programs on ethics and compliance.

Case studies of organizations with strong ethical cultures.

Module 8: Leveraging Ethical Practices as a Competitive Advantage

Understanding the business case for ethical marketing.

Strategies for differentiating your brand through ethics.



Communicating ethical commitments to consumers.

Utilizing ethics in brand storytelling and messaging.

Case studies of brands leveraging ethics for growth.

Module 9: Emerging Trends in Data Privacy Regulations

Overview of recent developments in data privacy laws.

Understanding global perspectives on data privacy.

Anticipating future changes and challenges.

Strategies for staying compliant amidst evolving regulations.

Engaging with industry experts on data privacy issues.

Module 10: Creating a Data Privacy Policy

Steps for developing a comprehensive data privacy policy.

Key components of an effective policy.

Strategies for communicating policies to consumers.

Compliance checklists and best practices.

Evaluating and updating privacy policies regularly.

Module 11: Measuring the Impact of Ethical Practices

Key performance indicators (KPIs) for ethical marketing.

Tools for tracking brand reputation and consumer trust.

Analyzing the impact of ethical practices on business outcomes.
Upcoming Scheduled Sessions

Start Date End Date Location Price

10 Aug 2026 21 Aug 2026 Online $2,200

17 Aug 2026 28 Aug 2026 Online $2,200

24 Aug 2026 04 Sep 2026 Online $2,200

31 Aug 2026 11 Sep 2026 Online $2,200

07 Sep 2026 18 Sep 2026 Online $2,200

14 Sep 2026 25 Sep 2026 Online $2,200

21 Sep 2026 02 Oct 2026 Online $2,200

28 Sep 2026 09 Oct 2026 Online $2,200



Ready to enroll or request a customized program? Book online or contact us:

Register Online Now

Email: info@fineskilltrainingcenter.com | Website: www.fineskilltrainingcenter.com

https://www.fineskilltrainingcenter.com/courses/training-course-on-marketing-ethics-and-data-privacy

