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Course Introduction

In an increasingly competitive information landscape, effective marketing and promotion are no
longer optional but essential for libraries to thrive. Training Course on Marketing and Promoting
Library Resources and Services empowers library professionals with the strategic insights and
practical skills to elevate their institution's visibility, engagement, and value within the community.
We delve into cutting-edge digital and traditional marketing techniques, equipping participants to
transform their libraries into indispensable hubs of knowledge and connection for their target
audiences.

This program moves beyond traditional outreach, focusing on a proactive, data-driven approach to
library advocacy and user engagement. Participants will learn to craft compelling narratives,
leverage diverse communication channels, and measure impact, ensuring their library's resources
and services reach those who need them most. By mastering these critical competencies, libraries
can solidify their relevance, secure funding, and foster a vibrant, connected community of lifelong
learners and information seekers.
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Course Duration

5 days

Course Objectives

1. Learn to create a comprehensive, data-driven marketing strategy aligned with organizational
goals.

2. Gain expertise in SEO, social media marketing, email campaigns, and content marketing
specific to library environments.

3. Implement strategies to build strong relationships with patrons and foster a vibrant library
community.

4. Learn best practices for website design, user interface (UI), and user experience (UX) for
maximum discoverability.

5. Develop effective social media content strategies and community management techniques
across platforms.

6. Create compelling and valuable content, including blogging, video marketing, and
infographics, to showcase library offerings.

7. Design targeted email campaigns for newsletters, program announcements, and resource
highlights.

8. Develop a strong brand identity and consistent messaging that resonates with diverse
audiences.

9. Learn to identify patron needs, preferences, and emerging trends to inform marketing efforts.
10. Interpret web analytics, social media insights, and other data to evaluate campaign

effectiveness.
11. Forge strategic alliances to expand library reach and impact within the community.
12. Articulate the library's essential role and demonstrate its impact to stakeholders and funders.
13. Explore AI in marketing, personalization strategies, and immersive technologies for

future library promotion.

Organizational Benefits

Attract and retain a wider range of users, leading to higher circulation and program
attendance.
Position the library as a vital, indispensable community hub, fostering stronger connections.
Demonstrate tangible value and return on investment to secure sustained financial support.
Cultivate a modern, dynamic, and accessible image for the library in the digital age.
Equip staff with critical marketing competencies, fostering innovation and a user-centric
approach.
Ensure that valuable library resources and services are discovered and actively used by their
intended audiences.

Target Audience



1. Librarians and Information Professionals.
2. Library Directors and Managers.
3. Marketing and Communications Staff in Libraries
4. Outreach Coordinators and Community Engagement Specialists
5. Digital Services and Web Librarians.
6. Library Technicians and Support Staff
7. Recent Library and Information Science Graduates.
8. Anyone passionate about promoting libraries and their vital role in society.

Course Outline

Module 1: Foundations of Library Marketing in the Digital Age

Understanding the Modern Information Landscape
Defining Your Library's Value Proposition
Market Research and Audience Segmentation
Developing a Comprehensive Marketing Plan
Setting SMART Marketing Goals
Case Study: How a small public library used patron surveys and community demographics
to identify underserved segments and tailor new program promotions, resulting in a 20%
increase in attendance for targeted events.

Module 2: Crafting Your Library's Brand and Messaging

Establishing a Unique Library Brand Identity
Developing Compelling Messaging and Storytelling
Visual Branding: Logos, Colors, and Imagery
Consistency Across All Communication Channels
Internal Marketing: Engaging Library Staff as Advocates
Case Study: A university library rebranded itself as a "Knowledge Hub" with a new logo and
consistent messaging, leading to a significant increase in student engagement with research
support services.

Module 3: Digital Marketing Essentials for Libraries (Part 1: Web & SEO)

Website Optimization for Discoverability (SEO Best Practices)
Creating User-Friendly Website Navigation and Content
Leveraging Library Management Systems for Promotion
Google My Business Optimization for Local Search
Content Strategy for Your Library Blog/News Section
Case Study: A public library optimized its website and Google My Business profile,
resulting in a 30% increase in local search visibility and new patron registrations.

Module 4: Digital Marketing Essentials for Libraries (Part 2: Social Media & Email)

Developing a Social Media Strategy for Libraries
Content Creation and Scheduling for Facebook, Instagram, Twitter
Engaging with Your Community on Social Media
Building and Segmenting Your Email List
Designing Effective Email Newsletters and Campaigns
Case Study: A special library launched a targeted email campaign to specific research
groups, coupled with engaging social media snippets, leading to a 40% increase in specific
database usage.



Module 5: Content Marketing and Multimedia for Impact

Beyond Text: Video Marketing for Libraries
Creating Engaging Infographics and Visuals
Podcasting for Library Programs and Interviews
User-Generated Content and Community Stories
Repurposing Content for Maximum Reach
Case Study: A university library launched a series of short "how-to" video tutorials on using
research databases, shared across social media and embedded on their website, dramatically
reducing in-person reference desk queries for basic tasks.

Module 6: Community Engagement and Partnerships

Identifying and Cultivating Strategic Partnerships
Organizing Successful Library Events and Workshops
Public Relations and Media Relations for Libraries
Grassroots Marketing and Word-of-Mouth Strategies
Measuring the Impact of Outreach Initiatives
Case Study: A school library partnered with local businesses and community organizations
for a summer reading program, leading to record-breaking participation and increased
community support.

Module 7: Data-Driven Marketing and Analytics

Understanding Key Marketing Metrics and KPIs
Using Google Analytics for Website Performance
Social Media Analytics Tools and Interpretation
Tracking Campaign Effectiveness and ROI
Making Data-Informed Marketing Decisions
Case Study: A large academic library analyzed circulation data and website analytics to
identify underutilized resources, then launched targeted promotional campaigns that
significantly boosted usage.

Module 8: Advanced Marketing Concepts and Future Trends

Introduction to Paid Advertising (Optional for Libraries)
Personalization and Targeted Marketing Approaches
Leveraging AI and Automation in Library Marketing
Exploring Immersive Technologies (VR/AR) for Promotion
Crisis Communication and Reputation Management for Libraries
Case Study: A forward-thinking public library experimented with targeted Facebook ads for
an online literacy program, using AI-driven audience segmentation, which resulted in a 25%
higher conversion rate compared to traditional methods.

Training Methodology

This training course employs a highly interactive and practical methodology designed for maximum
engagement and skill acquisition. It includes:

Interactive Lectures and Discussions: Providing foundational knowledge and fostering
peer-to-peer learning.
Hands-on Workshops: Practical exercises applying learned concepts using real-world
scenarios and tools.



Case Studies Analysis: Examining successful and challenging library marketing campaigns
to draw insights.
Group Activities and Brainstorming: Encouraging collaborative problem-solving and
creative idea generation.
Practical Demonstrations: Showing how to use specific marketing tools and platforms
effectively.
Q&A Sessions: Addressing specific challenges and questions from participants.
Individual Action Planning: Guiding participants to develop concrete marketing plans for
their own libraries.

Register as a group from 3 participants for a Discount

Send us an email: info@fineskilltrainingcenter.com or call +254769199797 

 

Certification

Upon successful completion of this training, participants will be issued with a globally- recognized

certificate.

Tailor-Made Course

 We also offer tailor-made courses based on your needs.

Key Notes

a. The participant must be conversant with English.

b. Upon completion of training the participant will be issued with an Authorized Training

Certificate

c. Course duration is flexible and the contents can be modified to fit any number of days.

d. The course fee includes facilitation training materials, 2 coffee breaks, buffet lunch and A

Certificate upon successful completion of Training.

e. One-year post-training support Consultation and Coaching provided after the course.

f. Payment should be done at least a week before commence of the training, to FINESKILL
TRAINING CENTER account, as indicated in the invoice so as to enable us prepare better for you.

Upcoming Scheduled Sessions

Start Date End Date Location Price

10 Aug 2026 14 Aug 2026 Online $1,100

mailto:info@fineskilltrainingcenter.com


Start Date End Date Location Price

17 Aug 2026 21 Aug 2026 Online $1,100

24 Aug 2026 28 Aug 2026 Online $1,100

31 Aug 2026 04 Sep 2026 Online $1,100

07 Sep 2026 11 Sep 2026 Online $1,100

14 Sep 2026 18 Sep 2026 Online $1,100

21 Sep 2026 25 Sep 2026 Online $1,100

28 Sep 2026 02 Oct 2026 Online $1,100

Ready to enroll or request a customized program? Book online or contact us:

Register Online Now

Email: info@fineskilltrainingcenter.com | Website: www.fineskilltrainingcenter.com

https://www.fineskilltrainingcenter.com/courses/training-course-on-marketing-and-promoting-library-resources-and-services

