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Category Business Duration 5 Days
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Online / On-site

Hybrid

Course Introduction

The Training Course on Crowdfunding and Online Fundraising is designed to equip participants with the

essential skills and strategies needed to successfully navigate the dynamic world of digital fundraising. In

today’s digital age, crowdfunding and online fundraising have become powerful tools for individuals,

businesses, non-profits, and social enterprises to raise capital, engage communities, and bring innovative

ideas to life. This comprehensive course provides a deep dive into the best practices, tools, and techniques

for launching and managing successful crowdfunding campaigns.

Crowdfunding and online fundraising have revolutionized the way projects and causes receive funding,

allowing for direct engagement with potential backers and donors. This course addresses the critical

components of planning, launching, and executing campaigns, including selecting the right platforms,

creating compelling narratives, and leveraging social media and digital marketing to maximize reach and

impact. Participants will learn to craft campaigns that resonate with their target audience, ensuring higher

levels of participation and funding.

Programme Curriculum

Training course on crowdfunding and online fundraising

Introduction 

Training Course on Crowdfunding and Online Fundraising is designed to equip participants with
the essential skills and strategies needed to successfully navigate the dynamic world of digital
fundraising. In today’s digital age, crowdfunding and online fundraising have become powerful
tools for individuals, businesses, non-profits, and social enterprises to raise capital, engage
communities, and bring innovative ideas to life. This comprehensive course provides a deep dive
into the best practices, tools, and techniques for launching and managing successful crowdfunding



campaigns. Crowdfunding and online fundraising have revolutionized the way projects and causes
receive funding, allowing for direct engagement with potential backers and donors. This course
addresses the critical components of planning, launching, and executing campaigns, including
selecting the right platforms, creating compelling narratives, and leveraging social media and digital
marketing to maximize reach and impact. Participants will learn to craft campaigns that resonate
with their target audience, ensuring higher levels of participation and funding.

The course is tailored for a diverse audience, from entrepreneurs and business owners seeking
capital for new ventures, to non-profits aiming to support their causes, and creatives looking to fund
their next big project. By understanding the nuances of crowdfunding and online fundraising,
participants will be empowered to turn their ideas into reality, build supportive communities, and
achieve their financial goals. Practical case studies and real-world examples will provide insights
into what makes campaigns successful and how to avoid common pitfalls. As the landscape of
digital fundraising continues to evolve, staying ahead of trends and best practices is crucial. This
course not only imparts knowledge but also fosters a collaborative learning environment where
participants can share experiences, brainstorm ideas, and develop strategies tailored to their unique
needs. By the end of the course, participants will be well-equipped to harness the full potential of
crowdfunding and online fundraising, driving growth and innovation in their respective fields.

Course duration

5 Days

Course Objectives

1. Understand the fundamentals of crowdfunding and online fundraising.
2. Identify and evaluate the best crowdfunding platforms for their needs.
3. Develop compelling campaign narratives and value propositions.
4. Learn effective digital marketing and social media strategies.
5. Master the art of engaging and retaining backers and donors.
6. Gain insights into setting realistic funding goals and budgets.
7. Implement strategies for maintaining campaign momentum.
8. Analyze successful case studies to understand best practices.
9. Address legal and ethical considerations in online fundraising.

10. Utilize post-campaign strategies for continued engagement and funding.

Organizational Benefits

1. Enhance their fundraising capabilities with modern techniques.
2. Increase engagement and support from broader communities.
3. Develop successful crowdfunding strategies aligned with organizational goals.
4. Improve brand visibility and credibility through effective campaigns.
5. Gain a competitive edge by leveraging digital fundraising tools.
6. Foster a culture of innovation and adaptability in fundraising approaches.
7. Build lasting relationships with supporters and donors.
8. Ensure compliance with legal and ethical standards in fundraising.
9. Strengthen internal capacities for managing digital campaigns.

10. Achieve higher funding success rates for various projects and initiatives.

Target Participants

Entrepreneurs and business owners seeking startup or expansion capital.
Non-profit organization leaders and fundraising teams.



Social enterprises looking to fund impact-driven projects.
Creatives, such as artists, filmmakers, and writers, seeking project funding.
Marketing and communication professionals in charge of fundraising.
Financial managers and planners interested in alternative funding sources.
Community organizers and activists raising funds for social causes.
Students and academics studying finance, marketing, or entrepreneurship.
Technology enthusiasts interested in the fintech aspects of fundraising.
Anyone interested in learning how to successfully raise funds online.

Course Outline

Module 1: Introduction to Crowdfunding and Online Fundraising

1. Overview of crowdfunding and its evolution.
2. Different types of crowdfunding (reward-based, equity-based, donation-based, etc.).
3. Key players and platforms in the crowdfunding ecosystem.
4. Advantages and challenges of online fundraising.
5. Case Study: Success stories of various crowdfunding campaigns.

Module 2: Planning and Preparing a Fundraising Campaign

1. Identifying and understanding your target audience.
2. Setting realistic goals and timelines.
3. Crafting a compelling campaign narrative.
4. Budgeting and financial planning for campaigns.
5. Case Study: Planning a successful community project crowdfunding campaign.

Module 3: Selecting the Right Crowdfunding Platform

1. Comparison of popular crowdfunding platforms (Kickstarter, Indiegogo, GoFundMe, etc.).
2. Criteria for choosing the best platform for your project.
3. Understanding platform fees and policies.
4. Strategies for maximizing platform-specific features.
5. Case Study: Platform selection for a tech startup.

Module 4: Digital Marketing and Promotion Strategies

1. Creating engaging content for social media and digital channels.
2. Utilizing email marketing to reach potential backers.
3. Leveraging influencers and partnerships to boost campaign visibility.
4. SEO and online advertising techniques for fundraising.
5. Case Study: A successful digital marketing campaign for a non-profit.

Module 5: Engaging and Retaining Backers and Donors

1. Building and nurturing a community of supporters.
2. Effective communication strategies during the campaign.
3. Providing updates and maintaining transparency.
4. Reward fulfillment and post-campaign engagement.
5. Case Study: Engaging donors for a healthcare initiative.

Module 6: Legal and Ethical Considerations

1. Understanding the legal framework for crowdfunding.



2. Addressing intellectual property and copyright issues.
3. Ensuring transparency and accountability in fundraising.
4. Ethical considerations and best practices.
5. Case Study: Navigating legal challenges in a global crowdfunding campaign.

Training Methodology

The instructor led trainings are delivered using a blended learning approach and comprises of
presentations, guided sessions of practical exercise, web-based tutorials and group work. Our
facilitators are seasoned industry experts with years of experience, working as professional and
trainers in these fields.

Register as a group from 3 participants for a Discount

Send us an email: info@fineskilltrainingcenter.com or call +254769199797 

Certification

Upon successful completion of this training, participants will be issued with a globally- recognized
certificate.

Tailor-Made Course

We also offer tailor-made courses based on your needs.

Key Notes

a. The participant must be conversant with English.

b. Upon completion of training the participant will be issued with an Authorized Training
Certificate

c. Course duration is flexible and the contents can be modified to fit any number of days.

d. The course fee includes facilitation training materials, 2 coffee breaks, buffet lunch and A
Certificate upon successful completion of Training.

e. One-year post-training support Consultation and Coaching provided after the course.

f. Payment should be done at least a week before commence of the training, to FINESKILL
TRAINING CENTER account, as indicated in the invoice so as to enable us prepare better for you.

Upcoming Scheduled Sessions

Start Date End Date Location Price

10 Aug 2026 14 Aug 2026 Online $1,100

17 Aug 2026 21 Aug 2026 Online $1,100

24 Aug 2026 28 Aug 2026 Online $1,100

mailto:info@fineskilltrainingcenter.com


Start Date End Date Location Price

31 Aug 2026 04 Sep 2026 Online $1,100

07 Sep 2026 11 Sep 2026 Online $1,100

14 Sep 2026 18 Sep 2026 Online $1,100

21 Sep 2026 25 Sep 2026 Online $1,100

28 Sep 2026 02 Oct 2026 Online $1,100

Ready to enroll or request a customized program? Book online or contact us:

Register Online Now

Email: info@fineskilltrainingcenter.com | Website: www.fineskilltrainingcenter.com

https://www.fineskilltrainingcenter.com/courses/training-course-on-crowdfunding-and-online-fundraising

