Training Course on Advanced Social Media

Training

Professional Development Training Course Outline

Category Business Duration 10 Days

Online / On-site

Base Fee $2,200 USD Delivery Mode _
Hybrid

Course Introduction

In today's rapidly evolving digital landscape, mastering advanced social media marketing
techniguesis no longer optional but a critical necessity for businesses and individuals aiming for
significant growth and impact. This comprehensive social media training cour se delves deep into
cutting-edge strategies, providing participants with actionable insights to elevate their online
presence, drive meaningful engagement, and achieve tangible business results. Through a blend of
theoretical knowledge and practical application, this program equips you with the skills to navigate
the complexities of modern social platforms and harness their full potential.

Training Course on Advanced Social Media Training is meticulously designed to transform your
understanding of social media management and empower you to become a proficient social media
strategist. By focusing on the latest trends, algorithm updates, and innovative tools, you will learn
how to develop data-driven strategies, create compelling content, optimize your social media
presence for maximum reach, and effectively measure your success. Join us to unlock the power of
digital marketing and gain a competitive edge in the dynamic world of social media.

Programme Curriculum

Training Course on Advanced Social Media Training

I ntroduction

In today's rapidly evolving digital landscape, mastering advanced social media marketing
techniquesis no longer optional but a critical necessity for businesses and individuals aiming for
significant growth and impact. This comprehensive social media training cour se delves deep into
cutting-edge strategies, providing participants with actionable insights to elevate their online
presence, drive meaningful engagement, and achieve tangible business results. Through a blend of
theoretical knowledge and practical application, this program equips you with the skills to navigate



the complexities of modern social platforms and harness their full potential.

Training Course on Advanced Social Media Training is meticulously designed to transform your
understanding of social media management and empower you to become a proficient social media
strategist. By focusing on the latest trends, algorithm updates, and innovative tools, you will learn
how to develop data-driven strategies, create compelling content, optimize your social media
presence for maximum reach, and effectively measure your success. Join us to unlock the power of
digital marketing and gain a competitive edge in the dynamic world of social media.

Course Duration

10 days

Course Objectives
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Master social media analyticsto track performance and ROI.

Develop advanced content marketing strategies for increased engagement.
Implement effective social media advertising campaigns for targeted reach.
Utilize influencer marketing to build brand credibility and awareness.
Optimize social media SEO to improve organic visibility.

Build and manage thriving online communities for brand loyalty.

Leverage social listening tools for brand monitoring and insights.

Cresate engaging video mar keting content for platform growth.

Understand and adapt to social media algorithm changes.

Implement effective crisis communication strategies on social media.

. Explore the potential of emerging social media platformsand trends.
. Develop acomprehensive social media marketing plan aligned with business goals.
. Measure and report on social media campaign effectiveness.

Organizational Benefits

Enhanced brand awareness and recognition through strategic social media presence.
Increased |ead generation and customer acquisition through targeted campaigns.
Improved customer engagement and loyalty through effective community management.
Better understanding of customer needs and market trends through social listening.
Stronger brand reputation and crisis management capabilities.

Data-driven decision-making based on social media analytics.

Increased website traffic and SEO ranking through optimized social media content.
Improved internal communication and collaboration through social platforms.
Cost-effective marketing and advertising opportunities.

Competitive advantage through the adoption of cutting-edge social media strategies.

Target Audience
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Marketing Managers and Executives

Socia Media Specialists and Coordinators

Digital Marketing Professionals

Brand Managers

Small Business Owners and Entrepreneurs

Public Relations Professionals

Sales and Business Development Teams
Individuals seeking to enhance their personal brand



Course Outline
Module 1: The Evolving Social M edia L andscape

« Understanding the history and evolution of social media platforms.

» Analyzing current trends and predicting future devel opments.

« ldentifying key demographic shifts and user behavior patterns.

« Exploring the impact of mobile and emerging technol ogies on social media.

« Case Study: How atraditional retail company adapted to the rise of TikTok to reach a
younger audience.

Module 2: Developing a Strategic Social M edia Plan

« Defining clear objectives and KPIs aligned with business goals.

«» Conducting thorough audience research and segmentation.

« Performing competitive analysis and identifying market opportunities.

« Selecting the most relevant platforms for your target audience.

« Case Study: A B2B company's strategic platform selection that led to a significant increase in
qualified leads.

Module 3: Mastering Social Media Content Creation

« Developing a content calendar and workflow for consistent posting.

« Crafting compelling and engaging text, image, and video content.

« Adapting content for different platforms and audience preferences.

» Understanding the principles of visual storytelling and branding.

« Case Study: A non-profit organization's successful use of user-generated content to build
community and drive donations.

Module 4: Advanced Social Media Analytics and Reporting

« Utilizing platform-specific analytics tools (e.g., Facebook Insights, Twitter Analytics).

« Implementing third-party analytics platforms for comprehensive data analysis.

« Tracking key metrics such as reach, engagement, website traffic, and conversions.

» Generating insightful reports to measure ROI and inform future strategies.

« Case Study: How an e-commerce business used A/B testing on social media ads based on
analytics to improve conversion rates.

Module5: The Art and Science of Social Media Advertising

« Understanding different ad formats and targeting options across platforms.

« Setting campaign budgets and optimizing for maximum reach and engagement.

« Implementing retargeting strategies to re-engage potential customers.

» Measuring the effectiveness of ad campaigns and calculating ROI.

« Case Study: A startup's successful use of micro-targeting on Facebook to acquireitsfirst
1000 customers.

Module 6: Leveraging the Power of Influencer Marketing

« ldentifying and vetting relevant influencers for your brand.

« Developing effective collaboration strategies and managing influencer relationships.
« Understanding legal and ethical considerations in influencer marketing.

» Measuring the impact and ROI of influencer campaigns.



« Case Study: A beauty brand's partnership with micro-influencers that resulted in a significant
increase in product sales.

Module 7: Optimizing Your Social Media Presence for SEO

» Understanding how social signals impact search engine rankings.

« Optimizing social media profiles and content with relevant keywords.

« Building high-quality backlinks through social media engagement.

« Utilizing socia sharing buttons to increase content visibility.

« Case Study: How ablog increased its organic traffic by strategically sharing and optimizing
its content on social media.

Module 8: Building and Engaging Online Communities

« Strategies for creating and nurturing online communities around your brand.

« Implementing effective community management and moderation techniques.

» Encouraging user-generated content and fostering a sense of belonging.

« Leveraging community insights for product development and customer service.

 Case Study: A software company's thriving online forum that significantly improved
customer support and product feedback.

Module 9: Mastering Social Listening and Brand Monitoring

« Utilizing socia listening toolsto track brand mentions and conversations.

« ldentifying key influencers and brand advocates.

« Analyzing sentiment and identifying potential crises early on.

« Responding effectively to customer feedback and addressing concerns.

« Case Study: How afood delivery service used social listening to identify and resolve
customer complaintsin real-time, improving customer satisfaction.

Module 10: Creating Engaging Video Content for Social M edia

« Planning, producing, and editing high-quality video content for different platforms.

« Optimizing video titles, descriptions, and thumbnails for maximum visibility.

« Utilizing live video features for real-time engagement.

« Measuring the performance of video content and identifying areas for improvement.

» Case Study: A travel company's successful use of short-form video content on Instagram
Reels to drive bookings.

Module 11: Navigating Social Media Algorithm Changes

« Understanding how different platform algorithms work and evolve.

« Adapting content strategies to maximize organic reach.

« Staying updated on the latest algorithm updates and best practices.

« Balancing organic and paid strategies for optimal performance.

» Case Study: How a news organization adapted its Facebook content strategy after a major
algorithm update to maintain engagement.

Module 12: Implementing Effective Crisis Communication Strategies

« Developing a proactive crisis communication plan for social media.

« ldentifying potential crisis scenarios and preparing appropriate responses.
» Monitoring social mediafor early signs of acrisis.

« Communicating transparently and empathetically during acrisis.



 Case Study: How amajor airline effectively managed a social media crisis following aflight
delay, maintaining customer trust.

Module 13: Exploring Emerging Social M edia Platformsand Trends

« ldentifying and evaluating the potential of new and emerging platforms.

« Understanding the unique features and user demographics of different platforms.

» Experimenting with new content formats and engagement strategies.

« Staying ahead of the curve and adapting to the evolving digital landscape.

» Case Study: A fashion retailer's early adoption of anew social commerce platform that gave
them afirst-mover advantage.

Module 14: Ethical Considerations and L egal Compliancein Social M edia

» Understanding data privacy regulations and best practices.

« Navigating copyright and intellectual property issues.

« Adhering to advertising guidelines and disclosure requirements.

« Promoting ethical and responsible social media behavior.

 Case Study: How a company ensured GDPR compliance in its social media marketing
activities.

Module 15: Measuring and Reporting on Social M edia Campaign Effectiveness

« Defining key performance indicators (KPIs) for different campaign goals.

« Utilizing analytics dashboards to track progress and visualize data.

» Generating comprehensive reports to communicate results to stakeholders.

« Analyzing campaign performance to identify successes and areas for improvement.

» Case Study: A product launch campaign where social media metrics directly correlated with
sales figures, demonstrating clear ROI.

Training M ethodology
Our training methodol ogy incorporates a blend of

« Interactivelectures and presentations: Providing foundational knowledge and insights.

« Group discussions and brainstor ming sessions. Encouraging peer learning and idea
generation.

« Hands-on workshops and practical exercises. Applying learned conceptsin real-world
scenarios.

» Case study analysis: Examining successful and unsuccessful social media campaigns.

« Livedemonstrations of tools and platforms: Providing practical experience with relevant
software.

» Q& A sessions and individual feedback: Addressing specific questions and providing
personalized guidance.

Register asa group from 3 participantsfor a Discount

Send us an email: info@fineskilltrainingcenter.com or call +254769199797

Certification
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Upon successful completion of this training, participants will be issued with a globally- recognized
certificate.

Tailor-Made Course

We also offer tailor-made courses based on your needs.
Key Notes

a. The participant must be conversant with English.

b. Upon completion of training the participant will be issued with an Authorized Training
Certificate

c. Course duration is flexible and the contents can be modified to fit any number of days.

d. The course fee includes facilitation training materials, 2 coffee breaks, buffet lunch and A
Certificate upon successful completion of Training.

e. One-year post-training support Consultation and Coaching provided after the course.

f. Payment should be done at |east a week before commence of the training, to FINESKILL
TRAINING CENTER account, asindicated in the invoice so as to enable us prepare better for you.

Upcoming Scheduled Sessions

Start Date End Date Location Price

10 Aug 2026 21 Aug 2026 Online $2,200
17 Aug 2026 28 Aug 2026 Online $2,200
24 Aug 2026 04 Sep 2026 Online $2,200
31 Aug 2026 11 Sep 2026 Online $2,200
07 Sep 2026 18 Sep 2026 Online $2,200
14 Sep 2026 25 Sep 2026 Online $2,200
21 Sep 2026 02 Oct 2026 Online $2,200

28 Sep 2026 09 Oct 2026 Online $2,200



Ready to enroll or request a customized program? Book online or contact us:

Register Online Now

Email: info@fineskilltrainingcenter.com | Website: www.fineskilltrainingcenter.com


https://www.fineskilltrainingcenter.com/courses/training-course-on-advanced-social-media-training

