Tableau for Marketing Training Course

Professional Development Training Course Outline

Category Business Intelligence Duration 5 Days

Online / On-site

Base Fee $1,500 USD Delivery Mode ,
Hybrid

Course Introduction

Tableau has become an essential tool for marketers seeking to turn complex data into actionable insights.
Tableau for Marketing Training Course equips professionals with the skills to analyze, visualize, and
interpret marketing data efficiently, enabling data-driven decision-making. By leveraging Tableau’s
advanced features, participants will learn how to optimize campaigns, enhance customer targeting, and
uncover trends that drive measurable business outcomes. The course combines practical exercises, real-
world datasets, and case studies to ensure participants develop hands-on proficiency in transforming raw
marketing data into compelling visual stories.

The course is designed for both beginners and intermediate users, emphasizing actionable skills that
directly impact marketing strategy. Participants will explore interactive dashboards, advanced analytics,
predictive modeling, and campaign performance tracking. By the end of the program, learners will
confidently create insights that improve ROI, customer engagement, and brand performance. The training
also emphasizes best practices for presenting data insights to key stakeholders in a clear and persuasive
manner, ensuring that marketing decisions are not only informed but also strategically aligned with
organizational goals.

Programme Curriculum

Tableau for Marketing Training Course
Introduction

Tableau has become an essential tool for marketers seeking to turn complex data into actionable insights.
Tableau for Marketing Training Course equips professionals with the skills to analyze, visualize, and interpret
marketing data efficiently, enabling data-driven decision-making. By leveraging Tableau’s advanced features,
participants will learn how to optimize campaigns, enhance customer targeting, and uncover trends that drive
measurable business outcomes. The course combines practical exercises, real-world datasets, and case



studies to ensure participants develop hands-on proficiency in transforming raw marketing data into compelling
visual stories.

The course is designed for both beginners and intermediate users, emphasizing actionable skills that directly
impact marketing strategy. Participants will explore interactive dashboards, advanced analytics, predictive
modeling, and campaign performance tracking. By the end of the program, learners will confidently create
insights that improve ROI, customer engagement, and brand performance. The training also emphasizes best
practices for presenting data insights to key stakeholders in a clear and persuasive manner, ensuring that
marketing decisions are not only informed but also strategically aligned with organizational goals.

Course Objectives

Gain proficiency in Tableau for marketing analytics and reporting.
Develop interactive dashboards tailored for marketing KPIs.
Master data visualization techniques for campaign performance.
Understand customer segmentation and behavior analysis.
Implement predictive analytics to forecast marketing trends.
Integrate multiple marketing data sources effectively.

Automate marketing reports for efficiency and scalability.
Leverage Tableau Prep for data cleaning and preparation.
Analyze social media and digital marketing metrics.

Design dashboards to track ROI, conversions, and engagement.
. Utilize advanced chart types to showcase marketing insights.

. Present data-driven marketing recommendations to stakeholders.
. Apply real-world marketing case studies to strengthen decision-making skills.
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Organizational Benefits

Improved marketing campaign performance and ROI.

Enhanced data-driven decision-making across marketing teams.
Streamlined reporting processes for marketing metrics.

Better understanding of customer behavior and segmentation.
Increased efficiency in tracking multi-channel campaigns.

Reduced time spent on manual reporting and analysis.
Empowerment of marketing teams with analytical tools.
Strengthened ability to predict trends and market changes.

Greater alignment of marketing strategies with business goals.
Competitive advantage through actionable insights and dashboards.
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Target Audiences

Marketing managers and executives

Digital marketing specialists

Marketing analysts

Social media strategists

Campaign managers

Business analysts focusing on marketing data
Data-driven marketing consultants

Marketing coordinators and interns
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Course Duration: 5 days



Course Modules
Module 1: Introduction to Tableau for Marketing

e Overview of Tableau and its relevance in marketing analytics

Understanding Tableau workspace, interface, and terminology

Connecting Tableau to marketing data sources

Introduction to charts and visualization types for marketing

Best practices for designing marketing dashboards
Case Study: Analyzing marketing campaign performance

Module 2: Data Preparation with Tableau Prep

Cleaning and transforming marketing data

Combining multiple datasets for marketing insights

Handling missing data and outliers

Data aggregation and summarization

Preparing data for customer segmentation analysis

Case Study: Preparing digital marketing data for analysis

Module 3: Advanced Visualization Techniques

Creating advanced charts for marketing insights
Using color, shapes, and size for storytelling
Interactive charts for campaign performance tracking
Using calculated fields and table calculations
Visualizing customer journey metrics

Case Study: Visualizing customer engagement data

Module 4: Dashboard Design and Interactivity

e Principles of effective marketing dashboards

Adding filters, parameters, and interactive controls

Linking multiple charts to a single dashboard

Optimizing dashboards for web and mobile

Creating marketing KPI dashboards

Case Study: Building a multi-channel marketing dashboard

Module 5: Marketing Analytics and KPIs

e Tracking marketing KPIs and metrics
ROI and conversion rate analysis

Social media and email marketing analytics
Customer lifetime value and retention metrics

Performance comparison across campaigns
Case Study: Marketing KPI dashboard for a retail brand

Module 6: Customer Segmentation Analysis

e Introduction to customer segmentation concepts
e Creating clusters and groups in Tableau
¢ Visualizing demographic and behavioral data



e Segment-based campaign performance evaluation
e Using filters and sets for targeted analysis
e Case Study: Segmenting customers for personalized campaigns

Module 7: Predictive Marketing Analytics

e Forecasting marketing trends using Tableau
Regression and trend analysis for campaigns

Predictive modeling for sales and conversions
Identifying patterns in customer behavior

Scenario analysis for marketing planning

Case Study: Forecasting campaign ROI for next quarter

Module 8: Marketing Storytelling and Presentation

e Best practices for presenting marketing insights

Crafting compelling stories with data visuals

Using Tableau storytelling features

¢ Communicating actionable recommendations

Dashboard presentation techniques for stakeholders

e Case Study: Presenting insights to the marketing leadership team

Training Methodology

Instructor-led live sessions with practical exercises

Hands-on exercises using real-world marketing datasets
Interactive dashboard creation sessions

Group discussions and collaborative projects

Continuous assessment through quizzes and assignments

e Case study-based learning to simulate real marketing challenges

Register as a group from 3 participants for a Discount

Send us an email: info@fineskilltrainingcenter.com or call +254769199797

Certification

Upon successful completion of this training, participants will be issued with a globally- recognized certificate.
Tailor-Made Course

We also offer tailor-made courses based on your needs.

Key Notes

a. The participant must be conversant with English.

b. Upon completion of training the participant will be issued with an Authorized Training Certificate

c. Course duration is flexible and the contents can be modified to fit any number of days.

d. The course fee includes facilitation training materials, 2 coffee breaks, buffet lunch and A Certificate upon
successful completion of Training.
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e. One-year post-training support Consultation and Coaching provided after the course.

f. Payment should be done at least a week before commence of the training, to FINESKILL TRAINING
CENTER account, as indicated in the invoice so as to enable us prepare better for you.

Upcoming Scheduled Sessions

Start Date End Date Location Price

10 Aug 2026 14 Aug 2026 Online $1,500
17 Aug 2026 21 Aug 2026 Online $1,500
24 Aug 2026 28 Aug 2026 Online $1,500
31 Aug 2026 04 Sep 2026 Online $1,500
07 Sep 2026 11 Sep 2026 Online $1,500
14 Sep 2026 18 Sep 2026 Online $1,500
21 Sep 2026 25 Sep 2026 Online $1,500
28 Sep 2026 02 Oct 2026 Online $1,500

Ready to enroll or request a customized program? Book online or contact us:

Register Online Now

Email: info@fineskilltrainingcenter.com | Website: www.fineskilltrainingcenter.com


https://www.fineskilltrainingcenter.com/courses/tableau-for-marketing-training-course

