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Course Introduction

In today's digital age, social media has become a powerful tool for driving financial inclusion and raising

awareness about financial literacy. Organizations and institutions seeking to expand their reach and impact

must harness effective social media strategies to engage underserved populations, promote financial

services, and influence behavior. Social Media Strategies for Financial Inclusion Awareness Training

Course equips participants with cutting-edge techniques for leveraging social media platforms, analytics,

and digital campaigns to promote financial inclusion, improve engagement, and foster sustainable financial

habits. Participants will learn to integrate innovative strategies, design effective campaigns, and measure

the impact of social media initiatives on targeted communities.

With the rapid growth of mobile technology and online platforms, social media strategies are critical for

reaching marginalized groups, creating awareness, and ensuring equitable access to financial information.

This course blends theoretical knowledge with practical applications, providing case studies, hands-on

exercises, and real-world scenarios to prepare participants to execute social media campaigns that

promote financial inclusion effectively. By the end of the course, participants will be capable of designing

data-driven strategies, evaluating performance metrics, and implementing campaigns that generate

measurable outcomes for both organizations and communities.

Programme Curriculum

 Social Media Strategies for Financial Inclusion Awareness Training Course 

Introduction

In today's digital age, social media has become a powerful tool for driving financial inclusion and raising

awareness about financial literacy. Organizations and institutions seeking to expand their reach and impact



must harness effective social media strategies to engage underserved populations, promote financial services,

and influence behavior. Social Media Strategies for Financial Inclusion Awareness Training Course equips

participants with cutting-edge techniques for leveraging social media platforms, analytics, and digital campaigns

to promote financial inclusion, improve engagement, and foster sustainable financial habits. Participants will

learn to integrate innovative strategies, design effective campaigns, and measure the impact of social media

initiatives on targeted communities. 

With the rapid growth of mobile technology and online platforms, social media strategies are critical for reaching

marginalized groups, creating awareness, and ensuring equitable access to financial information. This course

blends theoretical knowledge with practical applications, providing case studies, hands-on exercises, and real-

world scenarios to prepare participants to execute social media campaigns that promote financial inclusion

effectively. By the end of the course, participants will be capable of designing data-driven strategies, evaluating

performance metrics, and implementing campaigns that generate measurable outcomes for both organizations

and communities. 

Course Objectives 

1.      Understand the fundamentals of financial inclusion and its impact on communities. 

2.      Identify target audiences and leverage social media platforms effectively. 

3.      Develop strategic social media campaigns to promote financial awareness. 

4.      Utilize analytics tools to measure campaign effectiveness. 

5.      Enhance engagement with underserved populations through digital content. 

6.      Apply storytelling techniques to communicate financial messages. 

7.      Integrate influencer and community-based strategies into campaigns. 

8.      Address challenges in reaching marginalized groups using social media. 

9.      Create compelling visual and multimedia content for awareness campaigns. 

10.  Monitor social media trends and adapt strategies dynamically. 

11.  Evaluate the success of social media campaigns using KPIs. 

12.  Implement compliance and ethical considerations in digital campaigns. 

13.  Drive sustainable financial behavior change through targeted social media efforts. 

Organizational Benefits 

·         Increased outreach to underserved communities 

·         Enhanced organizational visibility and credibility 

·         Improved stakeholder engagement through social media 

·         Data-driven decision-making in campaign strategies 

·         Cost-effective marketing and awareness initiatives 



·         Stronger brand positioning in financial inclusion efforts 

·         Better tracking and measurement of impact 

·         Streamlined communication with clients and partners 

·         Increased public trust and transparency 

·         Empowerment of staff with modern digital skills 

Target Audiences 

1.      Financial institutions and microfinance staff 

2.      Non-governmental organizations focused on financial literacy 

3.      Digital marketing professionals in finance 

4.      Community development officers 

5.      Policy makers and regulators in financial inclusion 

6.      Social media managers for financial services 

7.      Educators and trainers in financial literacy 

8.      Technology solution providers for financial inclusion 

Course Duration: 5 days 

Course Modules 

Module 1: Introduction to Financial Inclusion and Social Media 

·         Overview of financial inclusion concepts 

·         Role of social media in promoting awareness 

·         Identifying key stakeholders 

·         Understanding financial barriers in underserved populations 

·         Case Study: Successful social media campaign in rural communities 

·         Hands-on exercise 

Module 2: Social Media Platforms and Audience Targeting 

·         Overview of major social media platforms 

·         Audience segmentation and targeting techniques 

·         Using platform analytics to understand engagement 

·         Identifying optimal content for each platform 

·         Case Study: Targeted campaigns for urban low-income groups 



·         Practical activity 

Module 3: Campaign Design and Content Creation 

·         Principles of effective campaign design 

·         Developing content calendars and messaging strategies 

·         Visual and multimedia storytelling techniques 

·         Designing inclusive content for diverse audiences 

·         Case Study: Video campaigns for mobile financial literacy 

·         Group exercise 

Module 4: Influencer and Community Engagement Strategies 

·         Leveraging influencers for financial education 

·         Building community partnerships online 

·         Techniques for engaging local leaders digitally 

·         Monitoring community responses and feedback 

·         Case Study: Influencer-driven savings campaigns 

·         Interactive activity 

Module 5: Analytics and Performance Measurement 

·         Introduction to social media analytics tools 

·         Key performance indicators (KPIs) for campaigns 

·         Interpreting data to improve engagement 

·         Reporting insights to stakeholders 

·         Case Study: Data-driven campaign adjustments 

·         Hands-on analysis session 

Module 6: Challenges and Solutions in Social Media Campaigns 

·         Common obstacles in promoting financial inclusion online 

·         Addressing digital literacy gaps 

·         Managing misinformation and negative feedback 

·         Crisis management strategies for campaigns 

·         Case Study: Overcoming engagement challenges in remote areas 

·         Group discussion 



Module 7: Compliance, Ethics, and Digital Responsibility 

·         Legal and ethical considerations in social media marketing 

·         Ensuring transparency and trust in campaigns 

·         Data privacy and user protection 

·         Ethical storytelling and content sharing 

·         Case Study: Ethical campaigns for financial inclusion 

·         Role-play activity 

Module 8: Campaign Implementation and Sustainability 

·         Launching social media campaigns effectively 

·         Budgeting and resource management 

·         Continuous monitoring and adaptation 

·         Scaling campaigns for long-term impact 

·         Case Study: Sustainable campaigns for rural financial inclusion 

·         Implementation exercise 

Training Methodology 

·         Interactive lectures and discussions 

·         Hands-on practical exercises 

·         Case study analysis and presentations 

·         Group exercises and collaborative activities 

·         Role plays and simulations 

·         Real-time campaign design and evaluation 

Register as a group from 3 participants for a Discount 

Send us an email: info@fineskilltrainingcenter.com or call +254769199797 

Certification                                               

Upon successful completion of this training, participants will be issued with a globally- recognized certificate. 

Tailor-Made Course 

 We also offer tailor-made courses based on your needs. 

Key Notes              

a. The participant must be conversant with English. 

mailto:info@fineskilltrainingcenter.com


b. Upon completion of training the participant will be issued with an Authorized Training Certificate 

c. Course duration is flexible and the contents can be modified to fit any number of days. 

d. The course fee includes facilitation training materials, 2 coffee breaks, buffet lunch and A Certificate upon

successful completion of Training. 

e. One-year post-training support Consultation and Coaching provided after the course. 

f. Payment should be done at least a week before commence of the training, to FINESKILL TRAINING

CENTER account, as indicated in the invoice so as to enable us prepare better for you. 

Upcoming Scheduled Sessions

Start Date End Date Location Price

10 Aug 2026 14 Aug 2026 Online $1,100

17 Aug 2026 21 Aug 2026 Online $1,100

24 Aug 2026 28 Aug 2026 Online $1,100

31 Aug 2026 04 Sep 2026 Online $1,100

07 Sep 2026 11 Sep 2026 Online $1,100

14 Sep 2026 18 Sep 2026 Online $1,100

21 Sep 2026 25 Sep 2026 Online $1,100

28 Sep 2026 02 Oct 2026 Online $1,100

Ready to enroll or request a customized program? Book online or contact us:

Register Online Now

Email: info@fineskilltrainingcenter.com | Website: www.fineskilltrainingcenter.com

https://www.fineskilltrainingcenter.com/courses/social-media-strategies-for-financial-inclusion-awareness-training-course

