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Course Introduction

Social media has emerged as a powerful tool for community mobilization, civic engagement, and grassroots

advocacy in the digital era. Platforms such as social networks, digital communication channels, and online

community forums enable organizations, activists, and community leaders to connect with large audiences,

raise awareness, and drive meaningful social change. Through strategic digital storytelling, online

campaigns, and targeted communication strategies, communities can mobilize support, influence public

opinion, and promote inclusive participation in social development initiatives. This training course focuses

on building practical competencies in digital community engagement, social media strategy, and

participatory communication to strengthen community-driven initiatives.

Social Media for Community Mobilization Training Course equips participants with innovative digital

engagement skills, strategic communication frameworks, and data-driven outreach techniques necessary

for impactful online community organizing. Participants will learn how to design effective social media

campaigns, leverage digital analytics, build online advocacy networks, and develop sustainable digital

engagement strategies. By integrating practical case studies, digital campaign simulations, and

collaborative learning activities, this course empowers participants to harness the power of social media

platforms for advocacy, social impact, and community empowerment in both local and global contexts.

Programme Curriculum

Social Media for Community Mobilization Training Course

Introduction

Social media has emerged as a powerful tool for community mobilization, civic engagement, and grassroots

advocacy in the digital era. Platforms such as social networks, digital communication channels, and online



community forums enable organizations, activists, and community leaders to connect with large audiences,

raise awareness, and drive meaningful social change. Through strategic digital storytelling, online campaigns,

and targeted communication strategies, communities can mobilize support, influence public opinion, and

promote inclusive participation in social development initiatives. This training course focuses on building

practical competencies in digital community engagement, social media strategy, and participatory

communication to strengthen community-driven initiatives.

Social Media for Community Mobilization Training Course equips participants with innovative digital

engagement skills, strategic communication frameworks, and data-driven outreach techniques necessary for

impactful online community organizing. Participants will learn how to design effective social media campaigns,

leverage digital analytics, build online advocacy networks, and develop sustainable digital engagement

strategies. By integrating practical case studies, digital campaign simulations, and collaborative learning

activities, this course empowers participants to harness the power of social media platforms for advocacy,

social impact, and community empowerment in both local and global contexts.

Course Objectives

1.      To develop advanced knowledge in digital community engagement and social media mobilization

strategies.

2.      To strengthen skills in strategic social media communication for grassroots advocacy.

3.      To enhance capabilities in designing impactful digital campaigns for community participation.

4.      To promote data-driven decision making using social media analytics and insights.

5.      To build expertise in online storytelling and digital narrative development for social impact.

6.      To improve knowledge of digital advocacy, civic engagement, and online activism.

7.      To strengthen skills in managing online communities and digital engagement platforms.

8.      To enhance digital branding and message amplification for social initiatives.

9.      To develop strategies for combating misinformation and promoting credible digital content.

10.  To strengthen collaboration through digital networks and community partnerships.

11.  To improve the use of multimedia content for social awareness campaigns.

12.  To build sustainable digital engagement strategies for community development programs.

13.  To equip participants with innovative tools for monitoring and evaluating social media campaigns.

Organizational Benefits

·         Improved digital communication strategies for community outreach programs.

·         Enhanced capacity to mobilize stakeholders through online engagement platforms.

·         Stronger advocacy campaigns supported by social media analytics.

·         Increased visibility and digital presence for community initiatives.

·         Better coordination of community projects through digital collaboration tools.



·         Strengthened reputation through transparent and ethical online communication.

·         Improved crisis communication and reputation management capabilities.

·         Data-driven strategies for monitoring social impact campaigns.

Target Audiences

1.      Community development practitioners

2.      Non-governmental organization professionals

3.      Social activists and advocacy leaders

4.      Government communication officers

5.      Youth leaders and community organizers

6.      Public relations and communication specialists

7.      Social entrepreneurs and digital campaign managers

8.      Researchers and development program coordinators

Course Duration: 5 days

Course Modules

Module 1: Introduction to Social Media and Community Mobilization

·         Overview of social media platforms and digital communication ecosystems

·         Understanding community mobilization in the digital age

·         Key principles of online engagement and participation

·         Digital platforms for community advocacy and awareness

·         Ethical considerations in digital communication

·         Case Study: Community mobilization campaign using social media for public health awareness

Module 2: Strategic Social Media Communication

·         Developing a social media communication strategy

·         Identifying target audiences and digital engagement channels

·         Message framing and persuasive communication techniques

·         Creating consistent digital branding and messaging

·         Building engagement-driven communication plans

·         Case Study: Strategic communication campaign for community environmental advocacy

Module 3: Digital Storytelling for Social Impact



·         Principles of digital storytelling and narrative development

·         Using multimedia content for community awareness campaigns

·         Creating compelling visual and video content

·         Story-driven communication for social change initiatives

·         Integrating storytelling with digital advocacy strategies

·         Case Study: Digital storytelling campaign promoting youth community initiatives

Module 4: Online Community Engagement and Network Building

·         Techniques for building and managing online communities

·         Engagement strategies for increasing community participation

·         Moderating online discussions and maintaining constructive dialogue

·         Developing partnerships through digital networks

·         Tools for managing digital communities effectively

·         Case Study: Online engagement strategy for civic participation campaigns

Module 5: Social Media Campaign Design and Implementation

·         Planning and designing digital advocacy campaigns

·         Content calendars and campaign scheduling strategies

·         Integrating hashtags, trends, and digital influencers

·         Budgeting and resource planning for social media campaigns

·         Managing campaign execution and monitoring performance

·         Case Study: Community mobilization campaign supporting education initiatives

Module 6: Social Media Analytics and Impact Measurement

·         Introduction to social media analytics tools and dashboards

·         Monitoring engagement metrics and audience insights

·         Evaluating campaign performance using digital indicators

·         Data-driven decision making for campaign optimization

·         Reporting and presenting social media impact results

·         Case Study: Measuring the impact of a community awareness campaign

Module 7: Managing Misinformation and Digital Crisis Communication

·         Identifying misinformation and disinformation on social platforms



·         Strategies for combating fake news and promoting credible information

·         Crisis communication planning for digital platforms

·         Responding to negative online feedback and reputation risks

·         Maintaining transparency and accountability in digital communication

·         Case Study: Digital crisis management during a community advocacy campaign

Module 8: Sustainable Digital Engagement Strategies

·         Long-term strategies for digital community engagement

·         Integrating social media with offline community initiatives

·         Building sustainable digital advocacy networks

·         Leveraging partnerships for broader digital reach

·         Future trends in social media and digital mobilization

·         Case Study: Sustainable social media strategy for long-term community development programs

Training Methodology

·         Interactive lectures and expert-led discussions

·         Hands-on workshops on digital campaign design

·         Group exercises and collaborative learning sessions

·         Real-world case study analysis and discussions

·         Practical demonstrations of social media tools and analytics platforms

·         Simulation exercises for digital campaign planning

·         Peer learning and knowledge sharing sessions

·         Action planning for participant-led social media initiatives

Register as a group from 3 participants for a Discount

Send us an email: info@fineskilltrainingcenter.com or call +254769199797 

Certification

Upon successful completion of this training, participants will be issued with a globally- recognized certificate.

Tailor-Made Course

 We also offer tailor-made courses based on your needs.

Key Notes

a. The participant must be conversant with English.

mailto:info@fineskilltrainingcenter.com


b. Upon completion of training the participant will be issued with an Authorized Training Certificate

c. Course duration is flexible and the contents can be modified to fit any number of days.

d. The course fee includes facilitation training materials, 2 coffee breaks, buffet lunch and A Certificate upon

successful completion of Training.

e. One-year post-training support Consultation and Coaching provided after the course.

f. Payment should be done at least a week before commence of the training, to FINESKILL TRAINING

CENTER account, as indicated in the invoice so as to enable us prepare better for you.

Upcoming Scheduled Sessions

Start Date End Date Location Price

10 Aug 2026 14 Aug 2026 Online $1,500

17 Aug 2026 21 Aug 2026 Online $1,500

24 Aug 2026 28 Aug 2026 Online $1,500

31 Aug 2026 04 Sep 2026 Online $1,500

07 Sep 2026 11 Sep 2026 Online $1,500

14 Sep 2026 18 Sep 2026 Online $1,500

21 Sep 2026 25 Sep 2026 Online $1,500

28 Sep 2026 02 Oct 2026 Online $1,500

Ready to enroll or request a customized program? Book online or contact us:

Register Online Now

Email: info@fineskilltrainingcenter.com | Website: www.fineskilltrainingcenter.com

https://www.fineskilltrainingcenter.com/courses/social-media-for-community-mobilization-training-course

