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Course Introduction

In today’s fast-paced world, risky driving behaviors such as speeding, distracted driving, and driving under

the influence are major contributors to road accidents and fatalities. Social Marketing to Reduce Risky

Driving Behaviors Training Course equips professionals with evidence-based approaches to influence

driver attitudes, shape behaviors, and promote safer roads. Through the integration of behavioral insights,

digital campaigns, and community engagement, participants will learn how to design impactful interventions

that resonate with diverse audiences and drive measurable change.

This course emphasizes data-driven social marketing, strategic messaging, and behavioral modification

techniques to address high-risk driving behaviors. Participants will explore case studies, interactive

workshops, and real-world applications, enabling them to implement campaigns that reduce traffic

accidents and foster a culture of road safety. By the end of the program, learners will have a toolkit of

innovative strategies, digital communication tactics, and evaluation frameworks that empower communities,

governments, and organizations to promote responsible driving practices effectively.

Programme Curriculum

Social Marketing to Reduce Risky Driving Behaviors Training Course

Introduction

In today’s fast-paced world, risky driving behaviors such as speeding, distracted driving, and driving under the

influence are major contributors to road accidents and fatalities. Social Marketing to Reduce Risky Driving

Behaviors Training Course equips professionals with evidence-based approaches to influence driver attitudes,

shape behaviors, and promote safer roads. Through the integration of behavioral insights, digital campaigns,

and community engagement, participants will learn how to design impactful interventions that resonate with



diverse audiences and drive measurable change.

This course emphasizes data-driven social marketing, strategic messaging, and behavioral modification

techniques to address high-risk driving behaviors. Participants will explore case studies, interactive workshops,

and real-world applications, enabling them to implement campaigns that reduce traffic accidents and foster a

culture of road safety. By the end of the program, learners will have a toolkit of innovative strategies, digital

communication tactics, and evaluation frameworks that empower communities, governments, and organizations

to promote responsible driving practices effectively.

Course Duration

5 days

Course Objectives

1. Understand the principles of social marketing in the context of road safety.

2. Identify key risk factors influencing unsafe driving behaviors.

3. Apply behavioral science insights to design effective interventions.

4. Develop digital and offline campaigns targeting risky driving.

5. Use data analytics to assess driver behaviors and campaign effectiveness.

6. Craft persuasive messages that resonate with diverse audiences.

7. Promote public awareness and community engagement strategies.

8. Evaluate the impact of social marketing initiatives on driving safety.

9. Implement innovative social media campaigns for road safety promotion.

10. Integrate policy advocacy and stakeholder collaboration in campaigns.

11. Address cultural and demographic factors in driving behavior interventions.

12. Enhance skills in risk communication and crisis management.

13. Apply lessons learned from case studies to develop scalable solutions.

Target Audience

1. Road safety officers and traffic enforcement personnel

2. Public health professionals

3. Social marketing and communication specialists

4. Government policymakers and regulators

5. NGO and community organization leaders

6. Driving school instructors and educators

7. Corporate safety officers and fleet managers

8. Media and campaign strategists

Course Modules

Module 1: Introduction to Social Marketing for Road Safety

Principles of social marketing in behavior change

Overview of risky driving behaviors and statistics

Role of campaigns in promoting safe driving

Understanding audience segmentation

Case Study: National seatbelt awareness campaign

Module 2: Behavioral Science and Risky Driving



Psychology behind risky driving behaviors

Motivational factors and barriers to safe driving

Behavioral change models

Application of nudges and incentives

Case Study: Reducing texting while driving

Module 3: Data-Driven Campaign Planning

Collecting and analyzing traffic behavior data

Identifying high-risk demographics

Measuring campaign performance metrics

Tools for traffic monitoring and evaluation

Case Study: Smart city traffic safety interventions

Module 4: Strategic Messaging and Content Creation

Crafting persuasive and relatable messages

Visual storytelling for road safety campaigns

Multi-channel content strategies

Emotional vs. rational appeal techniques

Case Study: Anti-drunk driving video campaign

Module 5: Digital and Social Media Marketing

Social media trends for public safety campaigns

Influencer partnerships and community engagement

Viral marketing strategies for road safety awareness

Monitoring engagement and sentiment

Case Study: Hashtag campaigns to reduce speeding

Module 6: Community Engagement and Grassroots Initiatives

Mobilizing local communities for behavior change

Participatory approaches in campaign design

Building partnerships with schools and NGOs

Organizing events and workshops

Case Study: School-based pedestrian safety programs

Module 7: Policy Advocacy and Stakeholder Collaboration

Linking campaigns with government policies

Engaging with policymakers and enforcement agencies

Public-private partnerships for road safety

Advocacy strategies for legislative impact

Case Study: Helmet law enforcement campaigns

Module 8: Monitoring, Evaluation, and Scaling

Key performance indicators for social marketing

Feedback loops and adaptive strategies

Reporting and visualization of campaign impact

Scaling successful interventions



Case Study: Nationwide speed reduction program

Training Methodology

This course employs a participatory and hands-on approach to ensure practical learning, including:

Interactive lectures and presentations.

Group discussions and brainstorming sessions.

Hands-on exercises using real-world datasets.

Role-playing and scenario-based simulations.

Analysis of case studies to bridge theory and practice.

Peer-to-peer learning and networking.

Expert-led Q&A sessions.

Continuous feedback and personalized guidance.

Register as a group from 3 participants for a Discount

Send us an email: info@fineskilltrainingcenter.com or call +254769199797 

Certification

Upon successful completion of this training, participants will be issued with a globally- recognized certificate.

Tailor-Made Course

 We also offer tailor-made courses based on your needs.

Key Notes

a. The participant must be conversant with English.

b. Upon completion of training the participant will be issued with an Authorized Training Certificate

c. Course duration is flexible and the contents can be modified to fit any number of days.

d. The course fee includes facilitation training materials, 2 coffee breaks, buffet lunch and A Certificate upon

successful completion of Training.

e. One-year post-training support Consultation and Coaching provided after the course.

f. Payment should be done at least a week before commence of the training, to FINESKILL TRAINING

CENTER account, as indicated in the invoice so as to enable us prepare better for you.

Upcoming Scheduled Sessions

Start Date End Date Location Price

10 Aug 2026 14 Aug 2026 Online $1,100

17 Aug 2026 21 Aug 2026 Online $1,100

mailto:info@fineskilltrainingcenter.com


Start Date End Date Location Price

24 Aug 2026 28 Aug 2026 Online $1,100

31 Aug 2026 04 Sep 2026 Online $1,100

07 Sep 2026 11 Sep 2026 Online $1,100

14 Sep 2026 18 Sep 2026 Online $1,100

21 Sep 2026 25 Sep 2026 Online $1,100

28 Sep 2026 02 Oct 2026 Online $1,100

Ready to enroll or request a customized program? Book online or contact us:

Register Online Now

Email: info@fineskilltrainingcenter.com | Website: www.fineskilltrainingcenter.com

https://www.fineskilltrainingcenter.com/courses/social-marketing-to-reduce-risky-driving-behaviors-training-course

