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Course Introduction

In today’s competitive academic landscape, understanding and leveraging scholarly metrics has become
indispensable for researchers, faculty, and institutions aiming to maximize their research impact. The H-
Index, citation analysis, and other bibliometric indicators serve as powerful tools to evaluate research
influence, identify emerging trends, and enhance visibility in high-impact journals. Scholarly Metrics and H-
Index Management Training Course is meticulously designed to equip participants with advanced skills in
research evaluation, publication strategies, data analytics, and bibliometrics, empowering them to
strategically manage their scholarly profiles and elevate their academic reputation globally.

Participants will gain hands-on experience in metrics optimization, academic networking, research profiling,
and citation management through interactive modules, real-world case studies, and practical exercises.
Emphasizing both individual and institutional perspectives, the program integrates trending bibliometric
tools, altmetrics, research dashboards, and academic analytics platforms to foster data-driven decision-
making. By the end of this course, attendees will be adept at enhancing research visibility, tracking
scholarly impact, and driving academic growth effectively in a digitally connected research ecosystem.
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Introduction

In today’s competitive academic landscape, understanding and leveraging scholarly metrics has become
indispensable for researchers, faculty, and institutions aiming to maximize their research impact. The H-Index,
citation analysis, and other bibliometric indicators serve as powerful tools to evaluate research influence,
identify emerging trends, and enhance visibility in high-impact journals. Scholarly Metrics and H-Index



Management Training Course is meticulously designed to equip participants with advanced skills in research
evaluation, publication strategies, data analytics, and bibliometrics, empowering them to strategically manage
their scholarly profiles and elevate their academic reputation globally.

Participants will gain hands-on experience in metrics optimization, academic networking, research profiling, and
citation management through interactive modules, real-world case studies, and practical exercises.
Emphasizing both individual and institutional perspectives, the program integrates trending bibliometric tools,
altmetrics, research dashboards, and academic analytics platforms to foster data-driven decision-making. By
the end of this course, attendees will be adept at enhancing research visibility, tracking scholarly impact, and
driving academic growth effectively in a digitally connected research ecosystem.

Course Duration
5 days
Course Objectives

Understand the fundamentals of scholarly metrics, citation analysis, and research impact measurement.
Master the calculation, interpretation, and optimization of the H-Index.

Explore advanced bibliometrics, scientometrics, and research analytics tools.

Enhance research visibility and academic branding through strategic publication planning.

Analyze journal impact factors, Scopus metrics, and Web of Science indicators.

Integrate altmetrics, social media analytics, and online research profiles into performance evaluation.
Utilize research dashboards, ORCID, Google Scholar, and Publons for impact tracking.

Apply data-driven decision-making for collaborative research and funding opportunities.
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Develop strategies for citation growth, networking, and interdisciplinary collaborations.

10. Interpret and use institutional rankings and global research benchmarks.

11. Identify emerging research trends, high-impact journals, and thematic hotspots.

12. Implement ethical publication practices and avoid predatory journals.

13. Create actionable plans to maximize long-term academic influence and research legacy.

Target Audience

Early-career researchers and PhD students.

University faculty and lecturers seeking performance enhancement.
Research administrators and librarians managing academic databases.
Postdoctoral researchers aiming to increase citation impact.

Institutional research coordinators and evaluators.

Grant writers and research funding managers.

Academic editors and journal reviewers.

Policy makers and analysts in higher education and research assessment.
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Course Modules
Module 1: Introduction to Scholarly Metrics

e Overview of bibliometrics, scientometrics, and altmetrics.

e Understanding H-Index, G-Index, and i10-Index.

e Comparative analysis of Scopus, Web of Science, and Google Scholar metrics.
e Role of metrics in academic promotions and funding.



e Ethical considerations in research evaluation.
Case Study: Comparative H-Index analysis of top 10 global universities.

Module 2: Citation Analysis Techniques

Citation patterns and impact assessment.
Self-citations vs. external citations.

Citation trends across disciplines.

Tools for automated citation tracking.

Strategies to increase citations ethically.
Case Study: Citation growth strategy for an early-career researcher.

Module 3: Research Profiling and Academic Branding

e Creating impactful Google Scholar, ORCID, and ResearchGate profiles.

e Academic social media engagement for visibility.

Personal branding in research.

Aligning publications with strategic research goals.

Networking with high-impact collaborators.

Case Study: Transformation of a mid-level researcher’s online academic profile.

Module 4: Journal Selection and Publication Strategy

¢ Identifying high-impact and thematic journals.

Understanding journal impact factor and quartiles.

Avoiding predatory journals.

Open access vs. subscription-based publishing.

Aligning research outputs with journal metrics.

Case Study: Optimizing journal selection for maximizing citations in life sciences.

Module 5: Advanced Bibliometrics and Analytics Tools

e Using Scopus, Web of Science, and Dimensions for analysis.

Introduction to bibliometric mapping and visualization.

Trend analysis in research topics.

Cluster analysis for research collaborations.

Evaluating institutional research performance.

Case Study: Bibliometric visualization of Al research trends over 5 years.

Module 6: Altmetrics and Social Impact Measurement

e Understanding alternative metrics: downloads, shares, mentions.
Social media influence on research visibility.

Integrating Altmetric, PlumX, and Mendeley data.

Assessing societal impact of research.

Leveraging blogs, preprints, and policy citations.
Case Study: Measuring societal impact of public health research using altmetrics.

Module 7: Research Data Management and Dashboards

e Managing personal and institutional research databases.
e Tracking performance with dashboards and analytics.



e Automating citation and collaboration reports.
e Linking ORCID, Publons, and institutional repositories.
e Monitoring growth in publications and citations.
Case Study: Development of a research dashboard for a mid-sized university.

Module 8: Strategic H-Index Management

e Techniques to improve H-Index over time.

Collaborative publishing strategies.

Identifying high-citation research areas.

Long-term planning for research impact.

Ethical considerations in H-Index optimization.

Case Study: Strategic H-Index growth plan for a multidisciplinary researcher.

Training Methodology

This course employs a participatory and hands-on approach to ensure practical learning, including:

e Interactive lectures and presentations.

e Group discussions and brainstorming sessions.

e Hands-on exercises using real-world datasets.

e Role-playing and scenario-based simulations.

e Analysis of case studies to bridge theory and practice.
e Peer-to-peer learning and networking.

o Expert-led Q&A sessions.

e Continuous feedback and personalized guidance.

Register as a group from 3 participants for a Discount

Send us an email: info@fineskilltrainingcenter.com or call +254769199797

Certification

Upon successful completion of this training, participants will be issued with a globally- recognized certificate.
Tailor-Made Course

We also offer tailor-made courses based on your needs.

Key Notes

a. The participant must be conversant with English.

b. Upon completion of training the participant will be issued with an Authorized Training Certificate

c. Course duration is flexible and the contents can be modified to fit any number of days.

d. The course fee includes facilitation training materials, 2 coffee breaks, buffet lunch and A Certificate upon
successful completion of Training.
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e. One-year post-training support Consultation and Coaching provided after the course.

f. Payment should be done at least a week before commence of the training, to FINESKILL TRAINING
CENTER account, as indicated in the invoice so as to enable us prepare better for you.

Upcoming Scheduled Sessions

Start Date End Date Location Price

10 Aug 2026 14 Aug 2026 Online $1,100
17 Aug 2026 21 Aug 2026 Online $1,100
24 Aug 2026 28 Aug 2026 Online $1,100
31 Aug 2026 04 Sep 2026 Online $1,100
07 Sep 2026 11 Sep 2026 Online $1,100
14 Sep 2026 18 Sep 2026 Online $1,100
21 Sep 2026 25 Sep 2026 Online $1,100
28 Sep 2026 02 Oct 2026 Online $1,100

Ready to enroll or request a customized program? Book online or contact us:

Register Online Now

Email: info@fineskilltrainingcenter.com | Website: www.fineskilltrainingcenter.com
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