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Course Introduction

Road safety remains one of the most pressing global concerns, with traffic accidents causing significant
human and economic losses each year. A well-structured public awareness campaign can play a pivotal
role in transforming behaviors, promoting safe driving practices, and reducing road-related fatalities. Public
Awareness Campaign Design for Road Safety Training Course equips participants with advanced
knowledge, strategic frameworks, and practical tools to design impactful campaigns that resonate with
diverse audiences. Participants will learn to leverage behavioral insights, data-driven strategies, and
multimedia communication channels to enhance the effectiveness of road safety initiatives.

This course emphasizes hands-on learning, combining theoretical foundations with real-world case studies,
interactive workshops, and digital campaign simulations. Attendees will gain expertise in message framing,
audience segmentation, social media engagement, and evidence-based intervention design. By the end of
the course, participants will be empowered to plan, execute, and evaluate public awareness campaigns that
contribute to safer roads and responsible driving culture across communities.

Programme Curriculum

Public Awareness Campaign Design for Road Safety Training Course
Introduction

Road safety remains one of the most pressing global concerns, with traffic accidents causing significant human
and economic losses each year. A well-structured public awareness campaign can play a pivotal role in
transforming behaviors, promoting safe driving practices, and reducing road-related fatalities. Public Awareness
Campaign Design for Road Safety Training Course equips participants with advanced knowledge, strategic
frameworks, and practical tools to design impactful campaigns that resonate with diverse audiences.



Participants will learn to leverage behavioral insights, data-driven strategies, and multimedia communication
channels to enhance the effectiveness of road safety initiatives.

This course emphasizes hands-on learning, combining theoretical foundations with real-world case studies,
interactive workshops, and digital campaign simulations. Attendees will gain expertise in message framing,
audience segmentation, social media engagement, and evidence-based intervention design. By the end of the
course, participants will be empowered to plan, execute, and evaluate public awareness campaigns that
contribute to safer roads and responsible driving culture across communities.

Course Duration

5 days

Course Objectives

By the end of this training, participants will be able to:

Develop strategic road safety campaigns using global best practices.
Apply behavioral science insights to influence road user behavior.

Utilize digital marketing tools to amplify campaign reach.

Conduct audience segmentation and target high-risk groups effectively.
Create compelling safety messages for print, TV, and social media.
Integrate data-driven evaluation methods to measure campaign impact.
Design interactive workshops and community engagement programs.
Implement crisis communication strategies for accident-prone zones.
Leverage visual storytelling and infographics to simplify safety messages.
Develop collaborative partnerships with stakeholders and authorities.

. Use mobile and gamified solutions for road safety education.

. Apply evidence-based intervention models to reduce traffic incidents.

. Draft a comprehensive campaign plan with measurable objectives and KPIs.
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Target Audience

e Road safety officers and traffic police

e Public health and safety professionals

e Non-governmental organizations (NGOSs) in road safety

e Urban planners and transport authorities

¢ Digital marketing and communication specialists

o Community engagement coordinators

e School and college educators promoting traffic awareness
e Policy makers and local government officials

Course Modules
Module 1: Introduction to Road Safety Awareness

Global statistics on road accidents and fatalities

Key principles of road safety campaigns

Behavioral psychology in traffic safety

Case Study: Sweden’s “Vision Zero” initiative

Interactive discussion: Identifying local road safety challenges



Module 2: Campaign Planning and Strategy

e Steps to develop a road safety campaign

e Setting SMART objectives and KPIs

e Audience segmentation and targeting high-risk groups
Case Study: India’s “Safe Drive Save Life” campaign
Workshop: Drafting campaign objectives

Module 3: Message Development and Content Creation

e Crafting persuasive and culturally relevant messages

Multimedia storytelling: video, infographics, and social media posts
Emotional and cognitive appeal techniques

Case Study: Australia’s “Arrive Alive” campaigns

Hands-on exercise: Creating a campaign storyboard

Module 4: Digital Marketing for Road Safety

e Social media platforms and digital engagement strategies
Influencer collaborations and community mobilization

SEO, SEM, and content marketing techniques

Case Study: UK’s THINK! Road Safety campaigns

Practical activity: Scheduling and monitoring digital campaigns

Module 5: Community Engagement and Workshops

e Conducting interactive community workshops

Leveraging local leaders for campaign advocacy

Role-playing and gamification techniques
Case Study: Brazil's community-driven traffic awareness programs
Activity: Designing a neighborhood road safety program

Module 6: Monitoring and Evaluation

o Key metrics to track campaign effectiveness

Survey design and data collection methods

Feedback loops for campaign improvement

Case Study: Singapore’s data-driven traffic safety campaigns
Workshop: Designing an evaluation framework

Module 7: Crisis Communication and Risk Management

o Communicating during traffic emergencies

Addressing accidents and fatalities in media campaigns

Developing public service announcements for high-risk situations
Case Study: Thailand’s emergency response road safety messaging
Activity: Drafting crisis communication messages

Module 8: Integrated Campaign Design and Implementation

e Combining offline and online strategies for maximum impact
e Multi-stakeholder coordination and collaboration



e Budgeting, resource allocation, and project management
e Case Study: UAE’'s Road Safety Awareness Week
e Capstone activity: Designing a full-scale campaign plan

Training Methodology
This course employs a participatory and hands-on approach to ensure practical learning, including:

¢ Interactive lectures and presentations.
Group discussions and brainstorming sessions.

Hands-on exercises using real-world datasets.

Role-playing and scenario-based simulations.
Analysis of case studies to bridge theory and practice.
Peer-to-peer learning and networking.

Expert-led Q&A sessions.

Continuous feedback and personalized guidance.

Register as a group from 3 participants for a Discount

Send us an email: info@fineskilltrainingcenter.com or call +254769199797

Certification

Upon successful completion of this training, participants will be issued with a globally- recognized certificate.
Tailor-Made Course

We also offer tailor-made courses based on your needs.

Key Notes

a. The participant must be conversant with English.

b. Upon completion of training the participant will be issued with an Authorized Training Certificate

c. Course duration is flexible and the contents can be modified to fit any number of days.

d. The course fee includes facilitation training materials, 2 coffee breaks, buffet lunch and A Certificate upon
successful completion of Training.

e. One-year post-training support Consultation and Coaching provided after the course.

f. Payment should be done at least a week before commence of the training, to FINESKILL TRAINING
CENTER account, as indicated in the invoice so as to enable us prepare better for you.

Upcoming Scheduled Sessions

Start Date End Date Location

10 Aug 2026 14 Aug 2026 Online $1,100
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Start Date

17 Aug 2026

24 Aug 2026

31 Aug 2026

07 Sep 2026

14 Sep 2026

21 Sep 2026

28 Sep 2026

End Date

21 Aug 2026

28 Aug 2026

04 Sep 2026

11 Sep 2026

18 Sep 2026

25 Sep 2026

02 Oct 2026

Location

Online

Online

Online

Online

Online

Online

Online

Ready to enroll or request a customized program? Book online or contact us:

Register Online Now

Price

$1,100

$1,100

$1,100

$1,100

$1,100

$1,100

$1,100
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