Political Communication in The Digital Age Training

Course

Professional Development Training Course Outline

Political Science and )
Category ) _ Duration 10 Days
International Relations

Online / On-site

Base Fee $2,200 USD Delivery Mode _
Hybrid

Course Introduction

In the rapidly evolving digital landscape, political communication has undergone a profound
transformation. The traditional top-down model, where a few media gatekeepers controlled the flow of
information, has been replaced by a dynamic, decentralized ecosystem. This course explores the
fundamental shifts in how political actors, institutions, and citizens engage with each other. We will delve
into the complexities of digital campaigning, the rise of social media activism, and the challenges posed
by misinformation, disinformation, and fake news. Understanding these new dynamics is essential for
navigating the contemporary political sphere.

Political Communication in The Digital Age Training Course provides participants with the skills and
strategic insights needed to excel in this new era. From mastering data-driven targeting and algorithmic
influence to crafting compelling online narratives and managing digital crises, this course is designed to
equip professionals with the knowledge to lead in modern political campaigns and public relations. It offers
a comprehensive blend of theoretical frameworks and practical, hands-on exercises to ensure participants
can effectively apply their learning to real-world scenarios.

Programme Curriculum

Political Communication in The Digital Age Training Course
Introduction

In the rapidly evolving digital landscape, political communication has undergone a profound transformation.

The traditional top-down model, where a few media gatekeepers controlled the flow of information, has been

replaced by a dynamic, decentralized ecosystem. This course explores the fundamental shifts in how political
actors, institutions, and citizens engage with each other. We will delve into the complexities ofdigital



campaigning, the rise of social media activism, and the challenges posed by misinformation,
disinformation, and fake news. Understanding these new dynamics is essential for navigating the
contemporary political sphere.

Political Communication in The Digital Age Training Course provides participants with the skills and strategic
insights needed to excel in this new era. From mastering data-driven targeting and algorithmic influence to
crafting compelling online narratives and managing digital crises, this course is designed to equip
professionals with the knowledge to lead in modern political campaigns and public relations. It offers a
comprehensive blend of theoretical frameworks and practical, hands-on exercises to ensure participants can
effectively apply their learning to real-world scenarios.

Course Duration
10 days
Course Objectives

Master digital campaign strategy and execution.

Analyze algorithmic bias and its impact on political discourse.
Develop effective social media outreach and engagement plans.
Counter the spread of misinformation and disinformation.

Leverage data analytics for voter targeting and mobilization.

Build and manage a powerful online political brand.

Understand the role of computational propaganda and political bots.
Craft compelling narratives that resonate with diverse audiences.
Optimize content for search engine optimization (SEQO) in politics.
Navigate ethical considerations in digital political communication.

. Implement crisis communication strategies for the digital age.

. Engage in digital diplomacy and international relations.

. Analyze media effects and the psychology of online political behavior.
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Target Audiences

Political Campaign Managers and Staff

Public Relations (PR) and Public Affairs Professionals.
Journalists and Media Professionals

Government Officials and Civil Servants.

NGO and Advocacy Group Leaders.

Political Science and Communication Students.
Corporate Communications Executives

Digital Marketing Specialists.
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Course Modules
Module 1: The New Political Communication Landscape

e Mapping the shift from traditional to digital media.

Understanding the rise of social media platforms and their political impact.
Exploring the concept of "platform politics" and network effects.

Analyzing the decline of traditional media gatekeepers.

Case Study: The role of Twitter (X) and Facebook in the Arab Spring movements.



Module 2: Digital Campaign Strategy & Planning

e Developing a comprehensive digital-first campaign plan.

e Setting SMART objectives for online political engagement.

Budgeting and resource allocation for digital channels.

Integrating offline and online campaign activities.

Case Study: The data-driven strategy of the Obama 2008 and 2012 campaigns.

Module 3: Voter Targeting and Data Analytics

e Using big data to understand voter demographics and behaviors.

Introduction to political microtargeting and personalized messaging.

Exploring tools for audience segmentation and profiling.

Ensuring data privacy and ethical use of voter information.

Case Study: The controversial use of data by Cambridge Analytica in the 2016 US election.

Module 4: Social Media for Political Mobilization

e Crafting content for platforms like Instagram, TikTok, and X (formerly Twitter).
Strategies for building an online community and mobilizing supporters.
Running effective social media ad campaigns.

Analyzing engagement metrics and campaign performance.

Case Study: The Black Lives Matter movement and digital-first activism.

Module 5: Combatting Disinformation and Fake News

¢ Identifying different forms of misinformation and disinformation.

Tools and techniques for fact-checking and source verification.

Developing a strategic response to online falsehoods.

The role of social media platforms in regulating content.

Case Study: The spread of false narratives during the COVID-19 pandemic.

Module 6: Political SEO and Content Marketing

e Optimizing website content for political keywords and issues.

Building a strong political blog and long-form content strategy.

Leveraging video, podcasts, and other multimedia formats.

Understanding how search engine algorithms influence political information.

Case Study: How politicians and parties use content marketing to control theironline narrative.

Module 7: Algorithmic Influence and Political Bots

e How social media algorithms shape information consumption and polarization.

Detecting and analyzing political bot networks and automated accounts.

Understanding the mechanics of computational propaganda.

The ethical implications of using automation in political campaigns.

Case Study: Russian internet research agency (IRA) and its interference in the 2016 US election.

Module 8: Crisis Communication in the Digital Age

e Developing a rapid response plan for online crises.
¢ Managing negative sentiment and public backlash on social media.



e The importance of transparency and authenticity in a crisis.
e Techniques for reputation management and damage control.
e Case Study: The political fallout from an online scandal or leaked information.

Module 9: E-Governance and Digital Citizen Engagement

e Using digital platforms to enhance government transparency and accountability.
Creating a framework for online public consultation and feedback.

Building a digital presence for a public official or government agency.

Addressing the digital divide and ensuring equitable access.

Case Study: The use of online petitions and citizen platforms in a specific country.

Module 10: Legal and Ethical Considerations

Navigating laws related to online political advertising and fundraising.

Understanding regulations around data privacy (e.g., GDPR, CCPA).

Addressing issues of hate speech, cyberbullying, and online harassment.

Promoting digital civility and responsible online behavior.

Case Study: The legal challenges faced by a political campaign due to online conduct.

Module 11: Narrative and Storytelling in Politics

The power of political narratives to shape public opinion.

Developing a compelling story for a candidate or a cause.

Using storytelling across different digital platforms.

Analyzing the emotional and psychological impact of narratives.

Case Study: The narrative of hope and change in a specific political campaign.

Module 12: Political Advertising and Paid Media

Designing and implementing targeted ad campaigns on social media.

Best practices for running programmatic advertising for political purposes.

The future of political advertising in a post-cookie world.

Measuring return on investment (ROI) for digital ad spend.

Case Study: The rise of political influencers and influencer marketing campaigns.

Module 13: Digital Diplomacy and International Relations

How governments and leaders use social media fordiplomacy.

The role of digital platforms in international communication.

Managing a country's image and narrative on the world stage.

Addressing challenges of cross-cultural communication in the digital space.
e Case Study: The use of Twitter (X) by world leaders for diplomatic signaling.

Module 14: The Future of Political Communication

The impact of artificial intelligence (Al) and machine learning on political campaigns.
Exploring the potential of virtual and augmented reality in politics.

Preparing for emerging technologies like the metaverse.

The growing importance of digital literacy for both voters and politicians.

Case Study: The use of generative Al to create political messaging and deepfakes.



Module 15: Capstone Project: Digital Campaign Simulation

e Participants work in teams to develop and execute a mock digital campaign.
Applying all course concepts, from strategy to execution.

Creating a full suite of digital assets and content.

Presenting the campaign plan and results to peers.

Receiving personalized feedback and evaluation.

Training Methodology

e Interactive Lectures: Foundational knowledge is delivered through dynamic presentations and real-
world examples.

e Case Studies: Each module is grounded in a relevant case study to illustrate key concepts and their
practical application.

e Hands-on Workshops: Participants engage in practical sessions to develop skills in social media
management, data analysis, and content creation.

e Simulations and Role-Playing: Learners work through simulated crisis scenarios and campaign
planning exercises.

e Expert Guest Speakers: We bring in leading professionals from the political and digital marketing fields
to share their insights.

e Peer-to-Peer Learning: Group discussions and collaborative projects foster an environment of shared
knowledge and diverse perspectives.

Register as a group from 3 participants for a Discount

Send us an email: info@fineskilltrainingcenter.com or call +254769199797

Certification

Upon successful completion of this training, participants will be issued with a globally- recognized certificate.
Tailor-Made Course

We also offer tailor-made courses based on your needs.

Key Notes

a. The participant must be conversant with English.

b. Upon completion of training the participant will be issued with an Authorized Training Certificate

c. Course duration is flexible and the contents can be modified to fit any number of days.

d. The course fee includes facilitation training materials, 2 coffee breaks, buffet lunch and A Certificate upon
successful completion of Training.

e. One-year post-training support Consultation and Coaching provided after the course.

f. Payment should be done at least a week before commence of the training, to FINESKILL TRAINING
CENTER account, as indicated in the invoice so as to enable us prepare better for you.

Upcoming Scheduled Sessions
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Start Date

10 Aug 2026

17 Aug 2026

24 Aug 2026

31 Aug 2026

07 Sep 2026

14 Sep 2026

21 Sep 2026

28 Sep 2026

End Date

21 Aug 2026

28 Aug 2026

04 Sep 2026

11 Sep 2026

18 Sep 2026

25 Sep 2026

02 Oct 2026

09 Oct 2026

Location

Online

Online

Online

Online

Online

Online

Online

Online

Ready to enroll or request a customized program? Book online or contact us:

Register Online Now

Price

$2,200

$2,200

$2,200

$2,200

$2,200

$2,200

$2,200

$2,200
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