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Course Introduction

In today’s dynamic media landscape, podcasts and radio remain powerful tools for disseminating evaluation

findings, research insights, and program results to diverse audiences. Podcasts and Radio for Results

Dissemination Training Course emphasizes leveraging audio platforms to translate complex data into

engaging, actionable, and listener-friendly narratives. Participants will gain practical skills in content

creation, audience targeting, storytelling techniques, and digital amplification, ensuring evaluation results

achieve maximum reach and impact. By integrating emerging trends in media engagement, the course

equips participants with the expertise to make evaluation and research insights resonate with communities,

stakeholders, and policymakers.

This course also bridges traditional and digital media strategies, highlighting how radio and podcasts can

complement other dissemination channels. Participants will explore case studies demonstrating successful

campaigns, innovative content formats, and creative approaches to audience engagement. The training

focuses on measurable results, ethical communication, and sustainability of messaging, enabling

organizations to communicate findings effectively while driving actionable change. Attendees will leave

empowered to craft compelling audio content that amplifies the visibility and utilization of research and

evaluation outcomes.
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actionable, and listener-friendly narratives. Participants will gain practical skills in content creation, audience

targeting, storytelling techniques, and digital amplification, ensuring evaluation results achieve maximum reach

and impact. By integrating emerging trends in media engagement, the course equips participants with the

expertise to make evaluation and research insights resonate with communities, stakeholders, and

policymakers.

This course also bridges traditional and digital media strategies, highlighting how radio and podcasts can

complement other dissemination channels. Participants will explore case studies demonstrating successful

campaigns, innovative content formats, and creative approaches to audience engagement. The training focuses

on measurable results, ethical communication, and sustainability of messaging, enabling organizations to

communicate findings effectively while driving actionable change. Attendees will leave empowered to craft

compelling audio content that amplifies the visibility and utilization of research and evaluation outcomes.

Course Duration

5 days

Course Objectives

By the end of this course, participants will be able to:

1. Develop impactful podcast and radio content tailored to diverse audiences.

2. Utilize storytelling techniques for effective results dissemination.

3. Apply media engagement strategies to increase reach and influence.

4. Leverage emerging trends in digital audio and podcasting.

5. Integrate evaluation findings into accessible audio formats.

6. Enhance stakeholder engagement through targeted messaging.

7. Measure and monitor the impact of audio-based dissemination.

8. Navigate ethical considerations in public communication of findings.

9. Apply audience analytics to optimize content delivery.

10. Design multi-platform campaigns combining radio, podcasts, and social media.

11. Implement creative scripting and production techniques.

12. Translate complex research findings into actionable messages.

13. Build sustainable and scalable dissemination strategies using audio media.

Target Audience

1. M&E professionals and data analysts.

2. Research and evaluation officers.

3. Communications and media specialists.

4. Public sector policymakers and program managers.

5. Nonprofit and NGO staff involved in knowledge management.

6. Journalists and media practitioners.

7. Digital content creators and podcast producers.

8. Academics and trainers focusing on research dissemination.

Course Modules

Module 1: Introduction to Podcasts and Radio for Results Dissemination

Overview of podcasts and radio as knowledge dissemination tools.



Trends in audio media consumption and audience behavior.

Differences between traditional radio and digital podcasts.

Case study: Radio campaigns that successfully increased public engagement in Kenya.

Key principles for translating research into audio content.

Module 2: Audience Analysis and Targeting

Identifying target listeners and stakeholder groups.

Tools for audience segmentation and profiling.

Understanding listener needs and preferences.

Case study: Effective podcast campaigns targeting policymakers.

Techniques for maximizing audience engagement.

Module 3: Storytelling and Script Development

Elements of compelling audio storytelling.

Structuring scripts for clarity and impact.

Incorporating narratives, interviews, and testimonials.

Case study: Transforming evaluation reports into relatable radio stories.

Best practices for crafting actionable messages.

Module 4: Production Techniques for Podcasts and Radio

Audio recording and editing basics.

Voice modulation, sound quality, and music integration.

Tools and software for high-quality audio production.

Case study: Low-cost production approaches that increased listener retention.

Tips for consistent and professional delivery.

Module 5: Digital Amplification and Multi-Platform Integration

Using social media to promote audio content.

Integrating podcasts with websites, newsletters, and mobile apps.

SEO strategies for podcasts and audio content.

Case study: Cross-platform dissemination for maximum reach.

Strategies to repurpose content across multiple channels.

Module 6: Ethics and Compliance in Media Dissemination

Ethical considerations when sharing evaluation findings.

Avoiding misrepresentation and ensuring accuracy.

Privacy and confidentiality concerns.

Case study: Ethical dilemmas in radio-based public communication.

Building trust with audiences through transparent communication.

Module 7: Monitoring, Evaluation, and Impact Measurement

Key performance indicators for audio dissemination.

Feedback collection and listener engagement metrics.

Tools for tracking downloads, streams, and listener behavior.

Case study: Evaluating the impact of radio campaigns on behavior change.

Using analytics to improve future content.



Module 8: Sustainability and Scaling of Audio Dissemination Strategies

Developing long-term content strategies.

Building partnerships with radio stations and podcast networks.

Funding and resource mobilization for audio projects.

Case study: Scaling a local podcast to a national audience.

Creating sustainable content production workflows.

Training Methodology

This course employs a participatory and hands-on approach to ensure practical learning, including:

Interactive lectures and presentations.

Group discussions and brainstorming sessions.

Hands-on exercises using real-world datasets.

Role-playing and scenario-based simulations.

Analysis of case studies to bridge theory and practice.

Peer-to-peer learning and networking.

Expert-led Q&A sessions.

Continuous feedback and personalized guidance.

Register as a group from 3 participants for a Discount

Send us an email: info@fineskilltrainingcenter.com or call +254769199797 

Certification

Upon successful completion of this training, participants will be issued with a globally- recognized certificate.

Tailor-Made Course

 We also offer tailor-made courses based on your needs.

Key Notes

a. The participant must be conversant with English.

b. Upon completion of training the participant will be issued with an Authorized Training Certificate

c. Course duration is flexible and the contents can be modified to fit any number of days.

d. The course fee includes facilitation training materials, 2 coffee breaks, buffet lunch and A Certificate upon

successful completion of Training.

e. One-year post-training support Consultation and Coaching provided after the course.

f. Payment should be done at least a week before commence of the training, to FINESKILL TRAINING

CENTER account, as indicated in the invoice so as to enable us prepare better for you.

Upcoming Scheduled Sessions

mailto:info@fineskilltrainingcenter.com


Start Date End Date Location Price

10 Aug 2026 14 Aug 2026 Online $1,100

17 Aug 2026 21 Aug 2026 Online $1,100

24 Aug 2026 28 Aug 2026 Online $1,100

31 Aug 2026 04 Sep 2026 Online $1,100

07 Sep 2026 11 Sep 2026 Online $1,100

14 Sep 2026 18 Sep 2026 Online $1,100

21 Sep 2026 25 Sep 2026 Online $1,100

28 Sep 2026 02 Oct 2026 Online $1,100

Ready to enroll or request a customized program? Book online or contact us:

Register Online Now

Email: info@fineskilltrainingcenter.com | Website: www.fineskilltrainingcenter.com

https://www.fineskilltrainingcenter.com/courses/podcasts-and-radio-for-results-dissemination-training-course

