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Course Introduction

In today’s rapidly evolving media landscape, NGOs must leverage strategic media engagement to enhance
visibility, strengthen advocacy, and build public trust. Media Engagement for NGOs Training Course equips
participants with practical skills in media relations, digital communication, and storytelling to drive
organizational impact. Through targeted strategies, participants will learn how to craft compelling
messages, manage media crises, and utilize both traditional and digital media platforms to amplify their
mission. The course emphasizes hands-on experience, real-world case studies, and actionable tools to
ensure NGOs can navigate the complex media environment effectively.

Effective media engagement is no longer optional; it is essential for NGOs seeking to influence policy,
mobilize communities, and attract donor support. This course integrates modern media trends, ethical
communication practices, and digital storytelling techniques to provide a comprehensive understanding of
media dynamics. Participants will leave with actionable strategies, a stronger media presence, and the
ability to implement campaigns that resonate with diverse audiences. The program is designed to support
NGO staff, communications teams, and leaders in transforming their media approach for maximum reach
and impact.

Programme Curriculum

Media Engagement for NGOs Training Course
Introduction

In today’s rapidly evolving media landscape, NGOs must leverage strategic media engagement to enhance
visibility, strengthen advocacy, and build public trust. Media Engagement for NGOs Training Course equips
participants with practical skills in media relations, digital communication, and storytelling to drive organizational
impact. Through targeted strategies, participants will learn how to craft compelling messages, manage media



crises, and utilize both traditional and digital media platforms to amplify their mission. The course emphasizes
hands-on experience, real-world case studies, and actionable tools to ensure NGOs can navigate the complex
media environment effectively.

Effective media engagement is no longer optional; it is essential for NGOs seeking to influence policy, mobilize
communities, and attract donor support. This course integrates modern media trends, ethical communication
practices, and digital storytelling techniques to provide a comprehensive understanding of media dynamics.
Participants will leave with actionable strategies, a stronger media presence, and the ability to implement
campaigns that resonate with diverse audiences. The program is designed to support NGO staff,
communications teams, and leaders in transforming their media approach for maximum reach and impact.

Course Objectives
By the end of this course, participants will be able to:

Develop effective media engagement strategies tailored for NGOs

Craft compelling press releases, op-eds, and media statements

Leverage social media platforms for advocacy and stakeholder engagement
Apply storytelling techniques to highlight NGO impact

Manage media relations and build long-term journalist partnerships
Navigate media crises and maintain organizational reputation

Utilize multimedia content, including videos and infographics, for campaigns
Measure media impact using analytics and reporting tools
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Integrate ethical communication standards in media outreach
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Build donor-focused media campaigns to attract funding and support

[EEN
[EEN

. Understand trends in digital journalism and emerging media channels
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. Plan and execute advocacy campaigns with media integration

[y
w

. Conduct evaluation and continuous improvement of media strategies
Organizational Benefits

e Enhanced visibility and brand recognition

e Improved stakeholder engagement and donor relations
e Strengthened advocacy impact

¢ Increased media coverage of programs and campaigns
e Capacity building for communications teams

o Effective crisis management and reputation protection
e Data-driven media strategy development

¢ Increased social media following and engagement

e Stronger storytelling and narrative skills

e Optimized use of multimedia and digital platforms

Target Audiences

NGO communications officers and managers
Public relations and advocacy teams

Digital media and social media specialists
Program managers seeking media visibility
Donor relations and fundraising officers
Policy advocacy and campaign coordinators
NGO leadership and executive directors
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8. Emerging NGO professionals seeking media skills
Course Duration: 5 days
Course Modules
Module 1: Introduction to Media Engagement for NGOs

e Understanding the role of media in NGO advocacy
Identifying target audiences for media outreach
Key media channels for nonprofit organizations
Trends in digital media for NGOs

Case study: Successful NGO media campaign
Workshop: Mapping your NGO’s media landscape

Module 2: Crafting Compelling Messages

Writing press releases, op-eds, and statements
Storytelling techniques for impact

Tailoring messages for different audiences

Multimedia content creation (video, images, infographics)
Case study: Message adaptation for diverse stakeholders
Exercise: Develop a sample media message

Module 3: Social Media and Digital Strategies

Social media platforms for NGOs

Content calendar and campaign planning
Engaging stakeholders online

Analytics and performance tracking

Case study: Viral social media advocacy campaign
Practical: Creating a social media mini-campaign

Module 4: Media Relations and Partnerships

e Building journalist and media contacts
Pitching stories effectively

Maintaining long-term media relationships
Ethical communication and transparency
Case study: Media partnership for fundraising
Exercise: Draft a journalist pitch

Module 5: Crisis Communication Management

Preparing for potential media crises

Crisis communication protocols
Responding to negative coverage
Stakeholder management during crises
Case study: NGO crisis response scenario
Workshop: Crisis simulation exercise

Module 6: Measuring Media Impact



Tools for media monitoring

Analytics for social media and traditional media
Reporting results to stakeholders

Continuous improvement of media strategies

Case study: Impact measurement of a media campaign
e Practical: Designing a media monitoring report

Module 7: Advocacy Campaign Integration

e Planning integrated media campaigns
e Coordinating with advocacy goals
Engaging influencers and stakeholders

Budgeting and resource allocation

Case study: NGO advocacy campaign success
e Exercise: Campaign planning activity

Module 8: Course Review and Capstone Project

e Review of all modules and key takeaways

Capstone project: Design an NGO media campaign
Peer feedback and evaluation

Trainer guidance on project implementation

Final assessment and certification

Presentation: Capstone project showcase
Training Methodology

¢ Interactive lectures and presentations

e Case studies from international NGOs

e Hands-on workshops for content creation
e Group exercises and role-playing

e Social media simulations and campaigns
e Peer review and collaborative projects

o Expert-led Q&A sessions

e Multimedia resources and toolkits

Register as a group from 3 participants for a Discount

Send us an email: info@fineskilltrainingcenter.com or call +254769199797

Certification

Upon successful completion of this training, participants will be issued with a globally- recognized certificate.
Tailor-Made Course

We also offer tailor-made courses based on your needs.

Key Notes

a. The participant must be conversant with English.

b. Upon completion of training the participant will be issued with an Authorized Training Certificate
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c. Course duration is flexible and the contents can be modified to fit any number of days.

d. The course fee includes facilitation training materials, 2 coffee breaks, buffet lunch and A Certificate upon
successful completion of Training.

e. One-year post-training support Consultation and Coaching provided after the course.

f. Payment should be done at least a week before commence of the training, to FINESKILL TRAINING
CENTER account, as indicated in the invoice so as to enable us prepare better for you.

Upcoming Scheduled Sessions

Start Date End Date Location Price

10 Aug 2026 14 Aug 2026 Online $1,500
17 Aug 2026 21 Aug 2026 Online $1,500
24 Aug 2026 28 Aug 2026 Online $1,500
31 Aug 2026 04 Sep 2026 Online $1,500
07 Sep 2026 11 Sep 2026 Online $1,500
14 Sep 2026 18 Sep 2026 Online $1,500
21 Sep 2026 25 Sep 2026 Online $1,500
28 Sep 2026 02 Oct 2026 Online $1,500

Ready to enroll or request a customized program? Book online or contact us:

Register Online Now

Email: info@fineskilltrainingcenter.com | Website: www.fineskilltrainingcenter.com


https://www.fineskilltrainingcenter.com/courses/media-engagement-for-ngos-training-course

