
Intrapreneurship in Data-Driven Innovation Training
Professional Development Training Course Outline

Category Business Duration 5 Days

Base Fee $1,100 USD Delivery Mode
Online / On-site

Hybrid

Course Introduction

In today's rapidly evolving business landscape, the ability to foster intrapreneurship and leverage

data-driven innovation is paramount for organizational growth and competitive advantage.

Intrapreneurship in Data-Driven Innovation Training is meticulously designed to equip individuals

within organizations with the essential skills and mindset to identify internal opportunities, harness

the power of data insights, and drive impactful innovation from within. By cultivating a culture of

internal entrepreneurship and providing practical tools for data-informed decision-making, this

course empowers employees to become proactive agents of change, leading to the development of

new products, services, and processes that contribute directly to organizational success.

This training goes beyond theoretical concepts, offering a practical and hands-on approach to
integrating intrapreneurial thinking with the strategic application of data analytics. Participants will
learn how to identify unmet needs, utilize data analysis techniques to uncover valuable insights,
develop innovative solutions based on evidence, and effectively manage the execution of these
internal ventures. Through real-world case studies, collaborative projects, and expert guidance, this
program will enable individuals to confidently champion data-backed innovation initiatives,
fostering a more agile, responsive, and ultimately more successful organization.
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Course Objectives

1. Cultivate an intrapreneurial mindset for identifying internal opportunities.

2. Master data analysis fundamentals for innovation discovery.

3. Apply design thinking methodologies to data-driven problem-solving.

4. Utilize data visualization techniques for effective communication of insights.

5. Develop strategies for data-driven product development.

6. Implement agile methodologies for rapid innovation cycles.

7. Enhance skills in identifying valuable data sources.

8. Learn to conduct effective data-driven market research.

9. Foster collaborative innovation using shared data platforms.

10. Understand the ethical considerations of data-driven innovation.

11. Build proficiency in prototyping and testing data-informed solutions.

12. Develop business cases for intrapreneurial data projects.

13. Master techniques for measuring the impact of data-driven innovation.

Target Audience:

1. Innovation Managers and Teams

2. Product Development Professionals

3. Marketing and Sales Teams

4. Research and Development Staff

5. Business Analysts

6. Project Managers

7. Technology Leaders

8. Employees Seeking to Drive Internal Change

Course Duration:

5 days



Course Modules:

Module 1: Foundations of Intrapreneurship and Innovation

* Defining intrapreneurship and its benefits for organizations.

* Exploring different types and models of innovation.

* Identifying internal opportunities and unmet needs.

* Cultivating an intrapreneurial mindset and culture.

* Understanding the link between innovation and organizational growth.

Module 2: Introduction to Data Analysis for Intrapreneurs

* Understanding the different types of data and their applications.

* Introduction to basic data analysis concepts and techniques.

* Identifying relevant data sources within and outside the organization.

* Formulating business questions that can be answered with data.

* Ethical considerations in data collection and analysis.

Module 3: Leveraging Design Thinking for Data-Driven Insights

* Understanding the principles of design thinking.

* Empathizing with users and defining problem statements based on data.

* Ideation techniques for generating data-informed solutions.

* Prototyping and testing innovative ideas with data feedback.

* Iterative refinement of solutions based on user insights and data.

Module 4: Data Visualization and Storytelling for Innovation

* Principles of effective data visualization.

* Choosing the right charts and graphs to communicate insights.

* Using data to tell compelling stories and influence stakeholders.

* Communicating complex data findings in a clear and concise manner.

* Tools and techniques for creating impactful data visualizations.

Module 5: Driving Innovation through Data-Driven Product Development



* Identifying opportunities for new product development based on data trends.

* Using data to understand customer behavior and preferences.

* Developing data-informed product roadmaps and features.

* Measuring the success of new products using key data metrics.

* Iterating on product development based on data analysis.

Module 6: Agile Methodologies for Rapid Data-Driven Innovation

* Understanding the principles of agile project management.

* Applying agile frameworks (Scrum, Kanban) to innovation projects.

* Conducting rapid prototyping and testing of data-driven solutions.

* Embracing iterative development and continuous improvement.

* Managing risk and adapting to change in agile innovation cycles.

Module 7: Building and Presenting the Business Case for Data Ventures

* Identifying key stakeholders and their needs.

* Quantifying the potential value and impact of data-driven initiatives.

* Developing a compelling business case with data-backed projections.

* Effectively communicating the value proposition to decision-makers.

* Securing resources and support for intrapreneurial data projects.

Module 8: Measuring the Impact and Scaling Data-Driven Innovation

* Defining key performance indicators (KPIs) for innovation success.

* Tracking and analyzing the impact of data-driven initiatives.

* Developing strategies for scaling successful data-driven innovations.

* Establishing metrics for return on investment (ROI) for data projects.

* Fostering a continuous improvement mindset for data-driven innovation.

Training Methodology

Interactive Workshops: Engaging discussions, group exercises, and collaborative problem-

solving.



Case Studies: Real-world examples of successful intrapreneurship and data-driven

innovation.

Hands-on Data Analysis Exercises: Practical application of data analysis tools and

techniques.

Group Innovation Projects: Participants will work on real or simulated data-driven

innovation challenges.

Expert Guest Speakers: Industry professionals sharing insights and best practices.

Online Resources and Tools: Access to relevant articles, templates, and software.

Mentorship Opportunities: Guidance from experienced intrapreneurs and data scientists.

Project Presentations and Feedback Sessions: Opportunities to present ideas and receive

constructive criticism.

Register as a group from 3 participants for a Discount

Send us an email: info@fineskilltrainingcenter.com or call +254769199797 

Certification

Upon successful completion of this training, participants will be issued with a globally- recognized

certificate.

Tailor-Made Course

 We also offer tailor-made courses based on your needs.

Key Notes

a. The participant must be conversant with English.

b. Upon completion of training the participant will be issued with an Authorized Training

Certificate

c. Course duration is flexible and the contents can be modified to fit any number of days.

d. The course fee includes facilitation training materials, 2 coffee breaks, buffet lunch and A

Certificate upon successful completion of Training.

e. One-year post-training support Consultation and Coaching provided after the course.

f. Payment should be done at least a week before commence of the training, to FINESKILL
TRAINING CENTER account, as indicated in the invoice so as to enable us prepare better for you.

Upcoming Scheduled Sessions

Start Date End Date Location Price

mailto:info@fineskilltrainingcenter.com


10 Aug 2026 14 Aug 2026 Online $1,100

17 Aug 2026 21 Aug 2026 Online $1,100

24 Aug 2026 28 Aug 2026 Online $1,100

31 Aug 2026 04 Sep 2026 Online $1,100

07 Sep 2026 11 Sep 2026 Online $1,100

14 Sep 2026 18 Sep 2026 Online $1,100

21 Sep 2026 25 Sep 2026 Online $1,100

28 Sep 2026 02 Oct 2026 Online $1,100

Ready to enroll or request a customized program? Book online or contact us:

Register Online Now

Email: info@fineskilltrainingcenter.com | Website: www.fineskilltrainingcenter.com

https://www.fineskilltrainingcenter.com/courses/intrapreneurship-in-data-driven-innovation-training

