Integrating Qualitative and Quantitative Data

Training Course

Professional Development Training Course Outline

Research and Data .
Category ) Duration 5 Days
Analysis

Online / On-site

Base Fee $1,100 USD Delivery Mode ,
Hybrid

Course Introduction

In today’s data-driven world, organizations demand actionable insights that combine the depth of qualitative
analysis with the precision of quantitative research. Integrating Qualitative and Quantitative Data Training
Course equips professionals with cutting-edge skills to merge diverse datasets, uncover hidden patterns,
and make evidence-based decisions with confidence. Participants will learn how to leverage mixed-
methods research, data triangulation, advanced analytics, and strategic reporting to drive business
performance, policy development, and market growth. By bridging the gap between narrative insights and
numerical evidence, this course empowers learners to transform complex data into compelling, actionable
intelligence.

This hands-on training provides a practical, industry-focused curriculum tailored for analysts, researchers,
and decision-makers who aim to elevate their data interpretation skills. Through interactive exercises, real-
world case studies, and collaborative problem-solving, participants will master data integration frameworks,
survey analytics, thematic coding, statistical modeling, and visualization tools. By the end of the program,
learners will confidently design, implement, and communicate research findings that combine qualitative
richness with quantitative rigor, fostering data-driven strategies across multiple domains including
marketing, healthcare, social research, and corporate analytics.

Programme Curriculum

Integrating Qualitative and Quantitative Data Training Course
Introduction

In today’s data-driven world, organizations demand actionable insights that combine the depth of qualitative
analysis with the precision of quantitative research. Integrating Qualitative and Quantitative Data Training



Course equips professionals with cutting-edge skills to merge diverse datasets, uncover hidden patterns, and
make evidence-based decisions with confidence. Participants will learn how to leverage mixed-methods
research, data triangulation, advanced analytics, and strategic reporting to drive business performance, policy
development, and market growth. By bridging the gap between narrative insights and numerical evidence, this
course empowers learners to transform complex data into compelling, actionable intelligence.

This hands-on training provides a practical, industry-focused curriculum tailored for analysts, researchers, and
decision-makers who aim to elevate their data interpretation skills. Through interactive exercises, real-world
case studies, and collaborative problem-solving, participants will master data integration frameworks, survey
analytics, thematic coding, statistical modeling, and visualization tools. By the end of the program, learners will
confidently design, implement, and communicate research findings that combine qualitative richness with
guantitative rigor, fostering data-driven strategies across multiple domains including marketing, healthcare,
social research, and corporate analytics.

Course Duration
5 days
Course Objectives

Understand the principles of mixed-methods research and data integration.

Apply data triangulation techniques to improve research validity.

Identify and select appropriate qualitative and quantitative tools for complex studies.
Analyze numerical data using statistical methods and predictive modeling.

Conduct thematic coding and content analysis for qualitative datasets.

Design and implement surveys with robust sampling strategies.

Visualize integrated data through interactive dashboards and advanced analytics.
Interpret combined findings to provide actionable business insights.

Evaluate data quality and reliability using best-practice standards.

Communicate research results effectively to stakeholders and decision-makers.

. Integrate real-world case studies for evidence-based strategy development.

. Leverage emerging technologies such as Al-driven analytics and text mining.

. Foster cross-functional collaboration through data-informed decision-making frameworks.
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Target Audience

Data Analysts and Business Intelligence Professionals
Market Researchers and Social Scientists

Academic Researchers and Graduate Students
Healthcare and Policy Analysts

Marketing Strategists and Brand Managers

Product Managers and UX Researchers

Corporate Decision-Makers and Consultants

Nonprofit Program Evaluators and Impact Analysts
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Course Modules
Module 1: Foundations of Mixed-Methods Research

¢ Introduction to qualitative vs. quantitative research
e Principles of data integration



e Understanding research paradigms and validity
o Key frameworks for combining datasets
e Case Study: Market research combining survey data and focus group insights

Module 2: Quantitative Data Analysis Techniques

e Descriptive and inferential statistics

e Regression and correlation analysis

e Predictive analytics using software tools

e Data cleaning and preparation

e Case Study: Analyzing customer behavior through large-scale surveys

Module 3: Qualitative Data Collection & Analysis

¢ Interviews, focus groups, and ethnography

e Thematic coding and pattern recognition

Content and narrative analysis

Software tools for qualitative analysis

Case Study: Exploring employee engagement via interview data

Module 4: Data Triangulation & Validation

e Combining multiple data sources for reliability

Detecting biases and inconsistencies

Cross-checking qualitative and quantitative results

Best practices for validation frameworks

Case Study: Social program evaluation using mixed-methods

Module 5: Survey Design and Sampling Strategies

e Creating effective surveys

e Sampling techniques and population targeting

e Minimizing response bias

e Data collection optimization

e Case Study: Launching a nationwide consumer satisfaction survey

Module 6: Data Visualization & Reporting

e Principles of visual storytelling

e Dashboard creation and interactive reporting

Infographics for integrated datasets

e Communicating findings to non-technical audiences

Case Study: Sales and social media data integration dashboard

Module 7: Advanced Analytics & Predictive Modeling

e Regression, clustering, and machine learning basics

Text mining and sentiment analysis

Forecasting and trend analysis

Using analytics to drive business strategy

Case Study: Predicting customer churn using integrated datasets



Module 8: Decision-Making & Strategic Insights

e Translating integrated data into actionable insights

Creating evidence-based recommendations

Stakeholder communication strategies
Case Study: Policy change evaluation using mixed-methods research
Real-world problem-solving with integrated datasets

Training Methodology

This course employs a participatory and hands-on approach to ensure practical learning, including:

¢ Interactive lectures and presentations.

e Group discussions and brainstorming sessions.

e Hands-on exercises using real-world datasets.

e Role-playing and scenario-based simulations.

e Analysis of case studies to bridge theory and practice.
e Peer-to-peer learning and networking.

o Expert-led Q&A sessions.

e Continuous feedback and personalized guidance.

Register as a group from 3 participants for a Discount

Send us an email: info@fineskilltrainingcenter.com or call +254769199797

Certification

Upon successful completion of this training, participants will be issued with a globally- recognized certificate.
Tailor-Made Course

We also offer tailor-made courses based on your needs.

Key Notes

a. The participant must be conversant with English.

b. Upon completion of training the participant will be issued with an Authorized Training Certificate

c. Course duration is flexible and the contents can be modified to fit any number of days.

d. The course fee includes facilitation training materials, 2 coffee breaks, buffet lunch and A Certificate upon
successful completion of Training.

e. One-year post-training support Consultation and Coaching provided after the course.

f. Payment should be done at least a week before commence of the training, to FINESKILL TRAINING
CENTER account, as indicated in the invoice so as to enable us prepare better for you.

Upcoming Scheduled Sessions
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Start Date

10 Aug 2026

17 Aug 2026

24 Aug 2026

31 Aug 2026

07 Sep 2026

14 Sep 2026

21 Sep 2026

28 Sep 2026

End Date

14 Aug 2026

21 Aug 2026

28 Aug 2026

04 Sep 2026

11 Sep 2026

18 Sep 2026

25 Sep 2026

02 Oct 2026

Location

Online

Online

Online

Online

Online

Online

Online

Online

Ready to enroll or request a customized program? Book online or contact us:

Register Online Now

Price

$1,100

$1,100

$1,100

$1,100

$1,100

$1,100

$1,100

$1,100

Email: info@fineskilltrainingcenter.com | Website: www.fineskilltrainingcenter.com


https://www.fineskilltrainingcenter.com/courses/integrating-qualitative-and-quantitative-data-training-course

