Humanitarian Advocacy and Communication

Training Course

Professional Development Training Course Outline

Category Migration and Refugee Duration 10 Days

Online / On-site

Base Fee $2,200 USD Delivery Mode )
Hybrid

Course Introduction

Humanitarian advocacy and communication play a critical role in influencing policies, shaping narratives,
and amplifying the voices of vulnerable populations across the globe. Humanitarian Advocacy and
Communication Training Course provides participants with practical skills, proven strategies, and actionable
insights for effective advocacy campaigns, humanitarian storytelling, and digital communication. The course
equips learners with the ability to engage stakeholders, harness innovative communication channels, and
address pressing humanitarian issues with impact-driven solutions. By integrating real-world case studies,
the program ensures participants develop both strategic and operational competencies in humanitarian
advocacy and communication.

In today?COs interconnected world, advocacy requires not only technical expertise but also cultural
sensitivity, digital literacy, and resilience. This course emphasizes global humanitarian trends, evidence-
based communication, and the application of advocacy strategies in crisis and post-crisis environments.
Learners will master skills in digital campaigns, media relations, negotiation, humanitarian diplomacy, and
stakeholder engagement. The program is designed for professionals seeking to create meaningful change
while enhancing organizational visibility, influence, and credibility in humanitarian contexts.

Programme Curriculum

Humanitarian Advocacy and Communication Training Course
Introduction

Humanitarian advocacy and communication play a critical role in influencing policies, shaping narratives, and
amplifying the voices of vulnerable populations across the globe. Humanitarian Advocacy and Communication
Training Course provides participants with practical skills, proven strategies, and actionable insights for
effective advocacy campaigns, humanitarian storytelling, and digital communication. The course equips



learners with the ability to engage stakeholders, harness innovative communication channels, and address
pressing humanitarian issues with impact-driven solutions. By integrating real-world case studies, the program
ensures participants develop both strategic and operational competencies in humanitarian advocacy and
communication.

In today?COs interconnected world, advocacy requires not only technical expertise but also cultural sensitivity,
digital literacy, and resilience. This course emphasizes global humanitarian trends, evidence-based
communication, and the application of advocacy strategies in crisis and post-crisis environments. Learners will
master skills in digital campaigns, media relations, negotiation, humanitarian diplomacy, and stakeholder
engagement. The program is designed for professionals seeking to create meaningful change while enhancing
organizational visibility, influence, and credibility in humanitarian contexts.

Course Objectives

To strengthen skills in humanitarian advocacy and strategic communication.

To analyze humanitarian policy frameworks and global development agendas.
To design impactful advocacy campaigns with evidence-based messaging.

To utilize digital media for humanitarian storytelling and awareness-raising.

To enhance negotiation, lobbying, and humanitarian diplomacy skills.

To build organizational visibility through innovative communication strategies.

To identify power dynamics, cultural sensitivities, and ethical communication practices.
To apply data-driven decision-making in advocacy and communication efforts.
To engage effectively with donors, governments, and humanitarian stakeholders.
To leverage public opinion and grassroots mobilization for humanitarian action.

. To develop effective monitoring and evaluation tools for advocacy campaigns.

. To examine humanitarian case studies to strengthen real-world application.

. To build leadership competencies in humanitarian advocacy and communication.
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Organizational Benefits

Enhanced visibility and influence in humanitarian policy circles.
Improved capacity to design impactful advocacy campaigns.
Stronger donor relations and fundraising opportunities.
Increased credibility in humanitarian communication.

Expanded digital outreach and online presence.

Strengthened partnerships with humanitarian actors.

Improved staff competencies and communication skills.
Increased stakeholder trust and engagement.

Greater alignment with global humanitarian priorities.

Enhanced ability to measure and demonstrate advocacy impact.
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Target Audiences

Humanitarian professionals and field staff.
Communication and media officers.
Policy and advocacy specialists.

NGO and INGO managers.

Government and donor representatives.
Researchers and humanitarian analysts.
Students of humanitarian studies.
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8. Civil society leaders and activists.
Course Duration: 10 days
Course Modules
Module 1: Foundations of Humanitarian Advocacy

e Principles and ethics of humanitarian advocacy
e Global humanitarian landscape and policy frameworks

Role of advocacy in humanitarian response

Key actors and power dynamics in advocacy

Case study: Advocacy during the Syrian refugee crisis
e Application exercises for advocacy mapping

Module 2: Strategic Communication in Humanitarian Contexts

e Elements of strategic communication planning

e Communication theories in humanitarian action

Crafting effective humanitarian messages

Identifying communication objectives and stakeholders

Case study: UNICEF?COs polio eradication communication strategy
Tools for strategic communication design

Module 3: Digital Media and Humanitarian Storytelling

e Power of digital platforms in advocacy

Techniques for humanitarian storytelling

Visual and narrative communication tools

Engaging audiences through social media campaigns

Case study: Social media mobilization during the Nepal earthquake
Best practices for digital communication management

Module 4: Negotiation, Lobbying, and Humanitarian Diplomacy

o Negotiation strategies for humanitarian contexts

Lobbying governments and international bodies
Humanitarian diplomacy principles

Advocacy at UN and global policy platforms

Case study: Humanitarian diplomacy in the Darfur conflict
Role-play activities in negotiation and lobbying

Module 5: Media Engagement and Crisis Communication

¢ Building relationships with journalists

Managing media during humanitarian crises

Writing press releases and opinion pieces
Conducting impactful interviews

Case study: Media coverage during Hurricane Katrina

Simulation of crisis communication response

Module 6: Cultural Sensitivity and Ethical Communication



Intercultural communication in humanitarian advocacy
Ethical issues in communication and storytelling
Respecting dignity and representation of beneficiaries
e Communication pitfalls and biases

Case study: Ethical communication challenges in Haiti
o Ethical guidelines for advocacy practice

Module 7: Data-Driven Humanitarian Advocacy

¢ Role of data in shaping advocacy strategies

Tools for data visualization and analysis
Evidence-based decision-making

Data ethics in humanitarian settings

Case study: Use of data in Rohingya refugee advocacy
e Practical exercises on advocacy data collection

Module 8: Designing Effective Advocacy Campaigns

e Campaign planning and execution

Identifying target audiences and allies
Messaging and call-to-action design
Resource mobilization for advocacy

Case study: Global climate action campaigns
Group project on campaign design

Module 9: Grassroots Mobilization and Community Engagement

e Power of grassroots movements in humanitarian advocacy
Engaging communities in advocacy processes

e Communication techniques for grassroots audiences

Linking grassroots efforts to global platforms

Case study: Grassroots mobilization in South Sudan peacebuilding
Workshop on grassroots engagement strategies

Module 10: Donor and Stakeholder Communication

o Effective donor communication techniques

¢ Building stakeholder trust and long-term relationships
Crafting compelling funding proposals

Transparency and accountability in communication
Case study: Donor advocacy in Ebola response
Simulation on donor communication scenarios

Module 11: Humanitarian Policy and Global Agendas

e Humanitarian policies and international law

Advocacy and the Sustainable Development Goals (SDGs)
Linking humanitarian and development agendas

Engaging governments in policy advocacy

Case study: Policy advocacy in famine prevention campaigns
Group activity on policy brief development



Module 12: Monitoring and Evaluation in Advocacy

e Importance of advocacy monitoring and evaluation
e Tools for measuring communication outcomes

Designing evaluation frameworks

Using feedback for advocacy improvement

Case study: Evaluation of global vaccination campaigns
e Exercises on advocacy outcome indicators

Module 13: Crisis and Risk Communication Management

¢ Communicating during emergencies and crises
Managing misinformation and rumors

Building public trust during disasters

Tools for rapid response communication

Case study: Risk communication during COVID-19
¢ Role-play on crisis communication

Module 14: Leadership in Humanitarian Advocacy

e Leadership principles in humanitarian contexts
Building advocacy leadership capacities
Inspiring teams for advocacy success

Decision-making in complex humanitarian environments
Case study: Leadership in global refugee advocacy
Self-assessment exercises on leadership skills

Module 15: Capstone Project and Case Study Presentations

¢ Integration of advocacy and communication skills

Group project presentations

Real-world humanitarian case analysis

Feedback and peer learning
Case study: Global humanitarian advocacy campaign analysis
Course reflection and future application planning

Training Methodology

e Interactive lectures and multimedia presentations
e Group discussions and peer-to-peer learning
Real-world case studies and simulations
Role-play and scenario-based exercises
Practical workshops and hands-on activities
Individual and group project presentations

Register as a group from 3 participants for a Discount

Send us an email: info@fineskilltrainingcenter.com or call +254769199797

Certification

Upon successful completion of this training, participants will be issued with a globally- recognized certificate.
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Tailor-Made Course

We also offer tailor-made courses based on your needs.

Key Notes

a. The participant must be conversant with English.

b. Upon completion of training the participant will be issued with an Authorized Training Certificate
c. Course duration is flexible and the contents can be modified to fit any number of days.

d. The course fee includes facilitation training materials, 2 coffee breaks, buffet lunch and A Certificate upon
successful completion of Training.

e. One-year post-training support Consultation and Coaching provided after the course.

f. Payment should be done at least a week before commence of the training, to FINESKILL TRAINING
CENTER account, as indicated in the invoice so as to enable us prepare better for you.

Upcoming Scheduled Sessions

Start Date End Date Location

10 Aug 2026 21 Aug 2026 Online $2,200
17 Aug 2026 28 Aug 2026 Online $2,200
24 Aug 2026 04 Sep 2026 Online $2,200
31 Aug 2026 11 Sep 2026 Online $2,200
07 Sep 2026 18 Sep 2026 Online $2,200
14 Sep 2026 25 Sep 2026 Online $2,200
21 Sep 2026 02 Oct 2026 Online $2,200
28 Sep 2026 09 Oct 2026 Online $2,200

Ready to enroll or request a customized program? Book online or contact us:

Register Online Now

Email: info@fineskilltrainingcenter.com | Website: www.fineskilltrainingcenter.com


https://www.fineskilltrainingcenter.com/courses/humanitarian-advocacy-and-communication-training-course

