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Course Introduction

In a rapidly evolving global marketplace, consumer values are shifting dramatically toward sustainability,
ethical practices, and environmental responsibility. This seismic change presents both a critical challenge
and an immense opportunity for businesses. Green Marketing and Consumer Behavior Training Course is
a comprehensive program designed to equip professionals with the knowledge and skills to navigate this
new landscape successfully. By delving into the psychological drivers of eco-conscious consumerism and
the strategic application of green marketing principles, this course provides a powerful framework for
building a purpose-driven brand that resonates with modern audiences. Participants will learn how to move
beyond superficial "greenwashing" and develop authentic, transparent, and profitable sustainability
initiatives that foster long-term customer loyalty and drive genuine positive impact.

This course addresses the urgent need for businesses to align their commercial goals with environmental
stewardship. It provides an in-depth exploration of key concepts such as the circular economy, sustainable
supply chains, and impact reporting. The curriculum is built on the understanding that green marketing is
not just a trend but a fundamental shift in business strategy. By mastering the art of communicating
environmental value, participants will be able to create compelling campaigns, build resilient brands, and
gain a significant competitive advantage. This training is your roadmap to transforming consumer interest
into committed action, ensuring your business is not only profitable but also a force for good in the world.

Programme Curriculum

Green Marketing and Consumer Behavior Training Course
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In a rapidly evolving global marketplace, consumer values are shifting dramatically toward sustainability, ethical
practices, and environmental responsibility. This seismic change presents both a critical challenge and an
immense opportunity for businesses. Green Marketing and Consumer Behavior Training Course is a
comprehensive program designed to equip professionals with the knowledge and skills to navigate this new
landscape successfully. By delving into the psychological drivers of eco-conscious consumerism and the
strategic application of green marketing principles, this course provides a powerful framework for building a
purpose-driven brand that resonates with modern audiences. Participants will learn how to move beyond
superficial "greenwashing" and develop authentic, transparent, and profitable sustainability initiatives that foster
long-term customer loyalty and drive genuine positive impact.

This course addresses the urgent need for businesses to align their commercial goals with environmental
stewardship. It provides an in-depth exploration of key concepts such as the circular economy, sustainable
supply chains, and impact reporting. The curriculum is built on the understanding that green marketing is not
just a trend but a fundamental shift in business strategy. By mastering the art of communicating environmental
value, participants will be able to create compelling campaigns, build resilient brands, and gain a significant
competitive advantage. This training is your roadmap to transforming consumer interest into committed action,
ensuring your business is not only profitable but also a force for good in the world.

Course Duration
5 days
Course Objectives

Master the fundamentals of sustainable marketing and the circular economy.
Analyze consumer behavior trends in the eco-conscious market.

Develop a green marketing strategy that avoids greenwashing and builds brand authenticity.
Leverage digital marketing for sustainability campaigns and storytelling.

Implement carbon footprint reduction and sustainable supply chain management.
Understand and apply environmental certifications and eco-labels for consumer trust.
Identify and target eco-conscious consumer segments with precision.

Measure and report on the ROI of sustainability initiatives and environmental impact.
Navigate and comply with green claims regulations and standards.

Build brand advocacy and customer loyalty through shared values.

. Explore the role of Al in green marketing for data-driven insights.

. Create purpose-driven branding that resonates with a socially aware audience.
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. Implement zero-waste business models and eco-friendly packaging solutions.
Organizational Benefits

e Establish the organization as a leader in corporate social responsibility (CSR) and sustainability,
attracting conscious consumers and top talent.

o Differentiate products and services in a crowded market by appealing to the growing segment of
environmentally aware customers.

e Build a stronger connection with consumers by aligning with their values, leading to long-term
relationships and repeat business.

e Reduce costs through resource efficiency, waste reduction, and innovative, sustainable business
models.

e Ensure compliance with evolving environmental regulations and avoid costly legal and reputational
damage from "greenwashing."



e Tap into new, high-growth markets for sustainable products and services, creating new revenue streams.
Target Audience

Marketing and Brand Managers

Sustainability and CSR Professionals

Product Developers and Innovation Teams
Entrepreneurs and Small Business Owners
Public Relations and Communications Specialists
Supply Chain and Operations Managers
E-commerce and Digital Marketing Specialists
Business Consultants and Strategists

© No gk wbdRE

Course Outline
Module 1: The New Marketing Imperative: Sustainability

e The Paradigm Shift.

Green vs. Traditional Marketing: A conceptual framework and key differences.

Decoding Greenwashing: ldentifying misleading claims and building genuine trust.

Introduction to the Circular Economy.

ESG (Environmental, Social, Governance) Principles.

Case Study: The rise of Patagonia and its "Don't Buy This Jacket" campaign, a masterclass in brand
authenticity and circularity.

Module 2: Unlocking the Eco-Conscious Consumer Mindset

e Behavioral Science of Sustainable Consumption.
e Consumer Segmentation: Identifying the "Lohas," "Drifters," and "Conventionals."
e The Role of Emotion and Values: Tapping into consumer identity and purpose.

Price vs. Planet: Overcoming the perceived trade-off of sustainable products.
The Power of Social Proof.

Case Study: Allbirds' successful marketing of sustainable footwear by focusing on simplicity,
transparency, and a compelling origin story.

Module 3: Strategic Green Marketing & Brand Building

¢ Developing a Purpose-Driven Brand: Defining your "why" beyond profit.

Green Marketing Mix (4Ps).

Creating Authentic Green Claims.

Certifications and Eco-Labels

Storytelling for Impact.

Case Study: The Body Shop's long-standing commitment to ethical sourcing and social activism,
demonstrating how values-based marketing builds lasting brand loyalty.

Module 4: Sustainable Product Innovation & Supply Chains

Designing for the Planet.

Sustainable Packaging: From compostable materials to zero-waste solutions.
Ethical Sourcing and Supply Chain Transparency.

Waste Reduction and Resource Efficiency.

Reverse Logistics and Take-Back Programs.



e Case Study: Interface Carpets' journey to becoming a zero-waste company and its innovative "Mission
Zero" initiative.

Module 5: Digital Marketing for a Greener World

SEO for Sustainability: Optimizing content with trending green keywords.

Social Media for Social Impact: Building a community around your brand's mission.

Email Marketing and Automation.

Green Influencer Marketing: Collaborating with advocates for authentic reach.

Carbon-Neutral Websites and Digital Footprints.

Case Study: Who Gives A Crap's playful yet purposeful digital marketing strategy, leveraging humor and
transparency to sell recycled toilet paper.

Module 6: Measuring and Reporting Green Performance

¢ Defining and Measuring ROI.

e Key Performance Indicators (KPIs): Setting and tracking green marketing metrics.

e Impact Reporting: Creating compelling and transparent reports for stakeholders.

e Consumer Analytics.

e Leveraging Technology: Tools and platforms for tracking sustainability progress.

e Case Study: Unilever's Sustainable Living Plan and its public reporting, which proved that sustainable
brands were outperforming their counterparts.

Module 7: Navigating Green Claims and Regulatory Compliance

Global Green Claims Regulations

Avoiding Legal and Reputational Risks.

The Rise of Greenhushing

Certification and Verification.

Building a Culture of Transparency.

Case Study: The legal and public backlash faced by Keurig Green Mountain for its "recyclable” K-Cup
pods, highlighting the consequences of misleading claims.

Module 8: The Future of Green Marketing

Al and Machine Learning in Sustainability.

The Regenerative Business Model.

The Role of Gen Z and Alpha.

From Green to Purpose.

Forecasting Green Trends: Staying ahead of the curve in a fast-changing market.

Case Study: Eileen Fisher's "Renew" and "Waste No More" programs, which exemplify a true circular
and regenerative business model in the fashion industry.

Training Methodology

This course employs a dynamic, blended learning approach to ensure maximum engagement and practical
application.

e Interactive Lectures: Led by industry experts, covering key theories and concepts.
e Real-World Case Studies.

e Group Discussions and Brainstorming

e Hands-on Workshops.



e Guest Speaker Sessions.
e Action Planning.

Register as a group from 3 participants for a Discount

Send us an email: info@fineskilltrainingcenter.com or call +254769199797

Certification

Upon successful completion of this training, participants will be issued with a globally- recognized certificate.
Tailor-Made Course

We also offer tailor-made courses based on your needs.

Key Notes

a. The participant must be conversant with English.

b. Upon completion of training the participant will be issued with an Authorized Training Certificate

c. Course duration is flexible and the contents can be modified to fit any number of days.

d. The course fee includes facilitation training materials, 2 coffee breaks, buffet lunch and A Certificate upon
successful completion of Training.

e. One-year post-training support Consultation and Coaching provided after the course.

f. Payment should be done at least a week before commence of the training, to FINESKILL TRAINING
CENTER account, as indicated in the invoice so as to enable us prepare better for you.

Upcoming Scheduled Sessions

Start Date End Date Location Price

10 Aug 2026 14 Aug 2026 Online $1,100
17 Aug 2026 21 Aug 2026 Online $1,100
24 Aug 2026 28 Aug 2026 Online $1,100
31 Aug 2026 04 Sep 2026 Online $1,100
07 Sep 2026 11 Sep 2026 Online $1,100
14 Sep 2026 18 Sep 2026 Online $1,100

21 Sep 2026 25 Sep 2026 Online $1,100


mailto:info@fineskilltrainingcenter.com

Start Date End Date Location

28 Sep 2026 02 Oct 2026 Online $1,100

Ready to enroll or request a customized program? Book online or contact us:

Register Online Now

Email: info@fineskilltrainingcenter.com | Website: www.fineskilltrainingcenter.com


https://www.fineskilltrainingcenter.com/courses/green-marketing-and-consumer-behavior-training-course

