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Course Introduction

Road safety has become a global priority as communities, governments, and transport sectors work

collectively to reduce traffic crashes, fatalities, and preventable injuries. Designing Effective Road Safety

Campaigns Training Course provides participants with cutting-edge tools, evidence-based strategies, and

innovative behavioral-change techniques to design high-impact road safety campaigns that resonate with

diverse audiences. Integrating human-factor analysis, risk communication, traffic psychology, and digital

outreach, the course empowers professionals to craft interventions that save lives and shape safer mobility

systems.

With increasingly complex transportation environments and rising dependence on social media and

technology, road safety professionals must adopt data-driven approaches, strategic communication

frameworks, and modern campaign design skills. This program focuses on impact measurement,

stakeholder engagement, multimedia storytelling, and community-centered outreach equipping participants

to deliver persuasive, culturally adaptive, and results-oriented road safety initiatives.

Programme Curriculum

Designing Effective Road Safety Campaigns Training Course

Introduction

Road safety has become a global priority as communities, governments, and transport sectors work collectively

to reduce traffic crashes, fatalities, and preventable injuries. Designing Effective Road Safety Campaigns

Training Course provides participants with cutting-edge tools, evidence-based strategies, and innovative

behavioral-change techniques to design high-impact road safety campaigns that resonate with diverse

audiences. Integrating human-factor analysis, risk communication, traffic psychology, and digital outreach, the



course empowers professionals to craft interventions that save lives and shape safer mobility systems.

With increasingly complex transportation environments and rising dependence on social media and technology,

road safety professionals must adopt data-driven approaches, strategic communication frameworks, and

modern campaign design skills. This program focuses on impact measurement, stakeholder engagement,

multimedia storytelling, and community-centered outreach equipping participants to deliver persuasive,

culturally adaptive, and results-oriented road safety initiatives.

Course Duration

5 days

Course Objectives

1. Apply data-driven insights to identify and prioritize key road safety issues.

2. Develop evidence-based communication strategies tailored to high-risk groups.

3. Integrate behavior-change models into campaign planning and message design.

4. Utilize digital media analytics to optimize campaign reach and engagement.

5. Create high-impact visual storytelling for road safety awareness.

6. Conduct human-centered research to understand user perceptions and barriers.

7. Implement social marketing frameworks to influence safer road behavior.

8. Evaluate campaign performance using impact measurement and KPIs.

9. Incorporate AI-enabled tools for message personalization and audience segmentation.

10. Engage stakeholders using community-based participatory approaches.

11. Develop culturally sensitive and inclusive communication materials.

12. Design campaigns aligned with Vision Zero and Safe System principles.

13. Produce scalable, sustainable, and high-visibility road safety campaigns.

Target Audience

1. Road safety officers and coordinators

2. Traffic police and enforcement agencies

3. Government transport and public works staff

4. Public health and injury-prevention professionals

5. NGO and community organization leaders

6. Media, PR, and communication specialists

7. Corporate road safety and fleet managers

8. Researchers, students, and advocacy groups

Course Modules

Module 1: Foundations of Road Safety Campaign Design

Understanding the Safe System Approach

Human factors and behavior analysis

Identifying high-risk demographics

Road crash data interpretation

Setting campaign goals and priorities

 Case Study: Sweden’s Vision Zero Policy.

Module 2: Behavior-Change & Traffic Psychology



Behavioral models

Risk perception and cognitive biases

Cultural influence on road behavior

Emotional vs. rational messaging

Triggering habit transformation

 Case Study: Australia’s “Towards Zero” emotional storytelling approach.

Module 3: Strategic Communication Planning

Crafting persuasive campaign narratives

Key message formulation and framing

Communication channels and segmentation

Crafting slogans and memorable calls-to-action

Public outreach alignment with policy goals

 Case Study: UK THINK! Campaign.

Module 4: Digital Media, Social Marketing & Influencer Engagement

Social media analytics and trend monitoring

Influencer partnerships and micro-influencer strategies

Viral content creation and platform-specific messaging

Using AI tools for audience targeting

Multimedia production

 Case Study: New Zealand’s digital-first youth speeding campaign.

Module 5: Community Engagement & Stakeholder Collaboration

Working with schools, local councils, and NGOs

Designing inclusive and culturally responsive interventions

Community-based participatory research

Mobilizing volunteers and grassroots advocates

Building long-term partnerships

 Case Study: Kenya’s community motorcycle-helmet outreach program.

Module 6: Campaign Implementation & Roll-Out

Operational planning and resource management

Pilot testing and pre-launch assessment

Multi-channel deployment strategies

Crisis communication readiness

Ensuring accessibility and inclusivity

 Case Study: USA Seatbelt “Click It or Ticket” enforcement-integrated rollout.

Module 7: Monitoring, Evaluation & Impact Measurement

KPI development and tracking

Pre- and post-campaign surveys

Data visualization and reporting

ROI and cost-effectiveness analysis

Continuous improvement mechanisms

 Case Study: India’s helmet-use evaluation campaigns using observational surveys.



Module 8: Designing High-Impact Creative Campaigns

Graphic design principles for road safety

Video scripting and storyboard development

Emotional tone calibration

Cross-platform design consistency

Innovative formats (AR/VR, interactive media)

 Case Study: Singapore’s AR-enabled pedestrian awareness campaign.

Training Methodology

This course employs a participatory and hands-on approach to ensure practical learning, including:

Interactive lectures and presentations.

Group discussions and brainstorming sessions.

Hands-on exercises using real-world datasets.

Role-playing and scenario-based simulations.

Analysis of case studies to bridge theory and practice.

Peer-to-peer learning and networking.

Expert-led Q&A sessions.

Continuous feedback and personalized guidance.

Register as a group from 3 participants for a Discount

Send us an email: info@fineskilltrainingcenter.com or call +254769199797 

Certification

Upon successful completion of this training, participants will be issued with a globally- recognized certificate.

Tailor-Made Course

 We also offer tailor-made courses based on your needs.

Key Notes

a. The participant must be conversant with English.

b. Upon completion of training the participant will be issued with an Authorized Training Certificate

c. Course duration is flexible and the contents can be modified to fit any number of days.

d. The course fee includes facilitation training materials, 2 coffee breaks, buffet lunch and A Certificate upon

successful completion of Training.

e. One-year post-training support Consultation and Coaching provided after the course.

f. Payment should be done at least a week before commence of the training, to FINESKILL TRAINING

CENTER account, as indicated in the invoice so as to enable us prepare better for you.

Upcoming Scheduled Sessions

mailto:info@fineskilltrainingcenter.com


Start Date End Date Location Price

10 Aug 2026 14 Aug 2026 Online $1,100

17 Aug 2026 21 Aug 2026 Online $1,100

24 Aug 2026 28 Aug 2026 Online $1,100

31 Aug 2026 04 Sep 2026 Online $1,100

07 Sep 2026 11 Sep 2026 Online $1,100

14 Sep 2026 18 Sep 2026 Online $1,100

21 Sep 2026 25 Sep 2026 Online $1,100

28 Sep 2026 02 Oct 2026 Online $1,100

Ready to enroll or request a customized program? Book online or contact us:

Register Online Now

Email: info@fineskilltrainingcenter.com | Website: www.fineskilltrainingcenter.com

https://www.fineskilltrainingcenter.com/courses/designing-effective-road-safety-campaigns-training-course

