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Course Introduction

In today’s digital-first business environment, accurate customer data is the lifeblood of effective decision-

making, personalized marketing, and operational efficiency. Organizations increasingly recognize that poor

data quality can lead to missed opportunities, regulatory penalties, and diminished customer trust.

Customer Data Hygiene and Profile Management Training Course equips professionals with the essential

skills to clean, maintain, and optimize customer databases, ensuring actionable insights and reliable

business intelligence. By focusing on data accuracy, completeness, and consistency, this course empowers

participants to transform raw data into a strategic asset.

With growing adoption of CRM systems, AI-driven analytics, and data governance frameworks, businesses

demand teams that can manage customer information effectively. Participants will learn to implement best

practices in data hygiene, profile management, and data enrichment, while understanding regulatory

compliance and ethical considerations. Through a mix of hands-on exercises, case studies, and interactive

workshops, this training fosters practical application, enabling participants to create clean, actionable, and

compliant customer profiles that drive superior customer engagement and operational excellence.

Programme Curriculum

Customer Data Hygiene and Profile Management Training Course

Introduction

In today’s digital-first business environment, accurate customer data is the lifeblood of effective decision-

making, personalized marketing, and operational efficiency. Organizations increasingly recognize that poor data

quality can lead to missed opportunities, regulatory penalties, and diminished customer trust. Customer Data

Hygiene and Profile Management Training Course equips professionals with the essential skills to clean,



maintain, and optimize customer databases, ensuring actionable insights and reliable business intelligence. By

focusing on data accuracy, completeness, and consistency, this course empowers participants to transform raw

data into a strategic asset.

With growing adoption of CRM systems, AI-driven analytics, and data governance frameworks, businesses

demand teams that can manage customer information effectively. Participants will learn to implement best

practices in data hygiene, profile management, and data enrichment, while understanding regulatory

compliance and ethical considerations. Through a mix of hands-on exercises, case studies, and interactive

workshops, this training fosters practical application, enabling participants to create clean, actionable, and

compliant customer profiles that drive superior customer engagement and operational excellence.

Course Duration

5 days

Course Objectives

1. Understand the principles of data hygiene and its impact on business outcomes.

2. Implement customer profile management best practices for accuracy and consistency.

3. Apply data quality assessment tools to identify gaps and errors.

4. Master data enrichment techniques to enhance customer insights.

5. Develop data cleansing strategies for large-scale datasets.

6. Explore CRM and marketing automation integration for optimized workflows.

7. Implement real-time data validation to prevent errors at the point of entry.

8. Establish data governance policies aligned with regulatory compliance.

9. Analyze customer behavior patterns using clean, reliable data.

10. Create segmentation and personalization strategies from accurate profiles.

11. Leverage AI and predictive analytics to improve customer engagement.

12. Monitor data quality KPIs to measure continuous improvement.

13. Integrate ethical data management practices into everyday operations.

Target Audience

1. Data Analysts

2. CRM Managers

3. Marketing Professionals

4. Customer Experience Specialists

5. Business Intelligence Teams

6. Data Governance Officers

7. IT Professionals handling customer databases

8. Operations Managers

Course Modules

Module 1: Introduction to Customer Data Hygiene

Importance of data accuracy and completeness

Common sources of data errors and duplication

Impact of poor data quality on business decisions

Case Study: Impact of inaccurate customer records on marketing ROI

Tools for assessing baseline data quality



Module 2: Customer Profile Management Fundamentals

Defining and structuring customer profiles

Attributes, segmentation, and customer personas

Data standardization techniques

Role of CRM systems in profile management

Case Study: Transforming fragmented profiles into a unified customer view

Module 3: Data Cleansing Techniques

Identifying duplicate records and inconsistencies

Correcting inaccurate or outdated information

Tools for bulk data cleansing

Data normalization and formatting best practices

Case Study: Cleansing a multi-source customer database

Module 4: Data Enrichment Strategies

External data sources for profile enrichment

Enhancing profiles with behavioral, demographic, and transactional data

Automating enrichment using AI tools

Maintaining data quality after enrichment

Case Study: Enrichment improving lead scoring accuracy

Module 5: Data Governance and Compliance

Regulatory frameworks

Creating data stewardship policies

Data access control and role-based permissions

Maintaining audit trails for compliance

Case Study: GDPR compliance through structured governance

Module 6: Real-Time Data Validation

Implementing validation rules at data entry points

Preventing duplicate and invalid entries

Integration with CRM and other systems

Monitoring data entry accuracy

Case Study: Reducing errors in a retail CRM using real-time validation

Module 7: Analytics and Decision-Making

Leveraging clean data for customer segmentation and targeting

Identifying trends and patterns from reliable datasets

Reporting and dashboarding best practices

Predictive modeling using enriched profiles

Case Study: Data-driven campaign optimization using cleansed profiles

Module 8: Maintaining Data Quality Over Time

Developing continuous improvement processes

Monitoring data quality KPIs and metrics



Automation for ongoing hygiene and validation

Training staff for consistent data management

Case Study: Sustaining high data quality in a fast-growing SaaS company

Training Methodology

This course employs a participatory and hands-on approach to ensure practical learning, including:

Interactive lectures and presentations.

Group discussions and brainstorming sessions.

Hands-on exercises using real-world datasets.

Role-playing and scenario-based simulations.

Analysis of case studies to bridge theory and practice.

Peer-to-peer learning and networking.

Expert-led Q&A sessions.

Continuous feedback and personalized guidance.

Register as a group from 3 participants for a Discount

Send us an email: info@fineskilltrainingcenter.com or call +254769199797 

Certification

Upon successful completion of this training, participants will be issued with a globally- recognized certificate.

Tailor-Made Course

 We also offer tailor-made courses based on your needs.

Key Notes

a. The participant must be conversant with English.

b. Upon completion of training the participant will be issued with an Authorized Training Certificate

c. Course duration is flexible and the contents can be modified to fit any number of days.

d. The course fee includes facilitation training materials, 2 coffee breaks, buffet lunch and A Certificate upon

successful completion of Training.

e. One-year post-training support Consultation and Coaching provided after the course.

f. Payment should be done at least a week before commence of the training, to FINESKILL TRAINING

CENTER account, as indicated in the invoice so as to enable us prepare better for you.

Upcoming Scheduled Sessions

Start Date End Date Location Price

10 Aug 2026 14 Aug 2026 Online $1,100

mailto:info@fineskilltrainingcenter.com


Start Date End Date Location Price

17 Aug 2026 21 Aug 2026 Online $1,100

24 Aug 2026 28 Aug 2026 Online $1,100

31 Aug 2026 04 Sep 2026 Online $1,100

07 Sep 2026 11 Sep 2026 Online $1,100

14 Sep 2026 18 Sep 2026 Online $1,100

21 Sep 2026 25 Sep 2026 Online $1,100

28 Sep 2026 02 Oct 2026 Online $1,100

Ready to enroll or request a customized program? Book online or contact us:

Register Online Now

Email: info@fineskilltrainingcenter.com | Website: www.fineskilltrainingcenter.com

https://www.fineskilltrainingcenter.com/courses/customer-data-hygiene-and-profile-management-training-course

