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Course Introduction

Behavioral pricing has become a strategic pillar in modern microfinance institutions seeking to optimize loan

pricing, improve customer response, and enhance repayment behavior. Behavioral Pricing Techniques in

Microfinance Training Course provides a comprehensive understanding of how behavioral economics,

customer psychology, and data-driven pricing interact to influence financial decision-making among low-

income segments. Through practical frameworks, participants will explore cognitive biases, reference

pricing, price framing, and risk perception, gaining insights that can shape more effective pricing strategies

in microfinance environments.

With a strong focus on trending industry practices, this course integrates real-world behavioral pricing

applications, digital microfinance innovations, and advanced customer analytics to support sustainable loan

pricing models. Participants will develop the capacity to apply nudges, incentives, and value-based pricing

to improve customer trust, portfolio quality, retention rates, and financial inclusion. Through case studies

and actionable tools, the program equips professionals to align pricing strategies with institutional goals,

market realities, and customer behavior patterns.

Programme Curriculum

 Behavioral Pricing Techniques in Microfinance Training Course 

Introduction 

Behavioral pricing has become a strategic pillar in modern microfinance institutions seeking to optimize loan

pricing, improve customer response, and enhance repayment behavior. Behavioral Pricing Techniques in

Microfinance Training Course provides a comprehensive understanding of how behavioral economics,

customer psychology, and data-driven pricing interact to influence financial decision-making among low-income



segments. Through practical frameworks, participants will explore cognitive biases, reference pricing, price

framing, and risk perception, gaining insights that can shape more effective pricing strategies in microfinance

environments. 

With a strong focus on trending industry practices, this course integrates real-world behavioral pricing

applications, digital microfinance innovations, and advanced customer analytics to support sustainable loan

pricing models. Participants will develop the capacity to apply nudges, incentives, and value-based pricing to

improve customer trust, portfolio quality, retention rates, and financial inclusion. Through case studies and

actionable tools, the program equips professionals to align pricing strategies with institutional goals, market

realities, and customer behavior patterns. 

Course Objectives 

1.      Understand the principles of behavioral pricing in microfinance. 

2.      Analyze customer psychology and decision-making patterns that affect pricing response. 

3.      Apply behavioral economics frameworks to loan pricing models. 

4.      Identify cognitive biases that influence borrower repayment and loan uptake. 

5.      Develop pricing strategies using data-driven and value-based approaches. 

6.      Implement price framing techniques to improve customer acceptance. 

7.      Use nudges and behavioral cues to enhance loan repayment behaviors. 

8.      Integrate risk-based pricing within behavioral pricing frameworks. 

9.      Evaluate the impact of pricing incentives on customer retention. 

10.  Strengthen portfolio performance through behavior-informed pricing. 

11.  Assess digital microfinance pricing tools and their behavioral applications. 

12.  Interpret field case studies to optimize institutional pricing strategies. 

13.  Design behaviorally informed pricing policies aligned with market needs. 

Organizational Benefits 

·         Improved loan uptake through customer-centered pricing. 

·         Higher repayment rates resulting from behaviorally optimized pricing cues. 

·         Greater competitiveness in microfinance markets. 

·         Strengthened customer trust and transparency. 

·         Enhanced financial sustainability through accurate pricing segmentation. 

·         Increased portfolio quality and reduced delinquency. 

·         Better customer retention and relationship management. 

·         Improved decision-making through behavioral insights. 



·         More efficient pricing experimentation and testing. 

·         Enhanced alignment of pricing with institutional risk profiles. 

Target Audiences 

·         Microfinance Loan Officers 

·         Pricing Analysts 

·         Credit Risk Managers 

·         Product Development Specialists 

·         Financial Inclusion Practitioners 

·         Behavioral Science Professionals 

·         Microfinance Institution Managers 

·         Digital Finance Specialists 

Course Duration: 5 days 

Course Modules 

Module 1: Introduction to Behavioral Pricing in Microfinance 

·         Fundamentals of behavioral economics and pricing psychology 

·         Key behavioral biases influencing loan decisions 

·         Understanding perceived value in microfinance 

·         Role of pricing transparency in customer trust 

·         Introduction to behavioral pricing tools 

·         Case study: Pricing perception among rural microfinance clients 

Module 2: Customer Decision-Making and Cognitive Biases 

·         How borrowers interpret prices and repayment terms 

·         Cognitive overload and simplified pricing formats 

·         Anchoring and reference price effects 

·         Behavioral response to interest rates and fees 

·         Emotional drivers of loan acceptance 

·         Case study: Anchoring effects in microloan offers 

Module 3: Behavioral Pricing Strategies and Frameworks 

·         Price framing techniques for microfinance 



·         Tiered pricing and segmented pricing 

·         Incentives and penalties based on behavioral cues 

·         Nudges to promote responsible borrowing 

·         Social influence and peer-based pricing responses 

·         Case study: Price framing in women’s lending groups 

Module 4: Value-Based and Data-Driven Pricing Approaches 

·         Identifying behavior-driven customer value 

·         Borrower profiling and segmentation 

·         Data analytics for pricing optimization 

·         Designing behavior-based pricing models 

·         Integrating economic and behavioral data 

·         Case study: Data-driven pricing in urban microfinance institutions 

Module 5: Digital Microfinance and Behavioral Pricing Tools 

·         Digital credit platforms and automated pricing 

·         Behavioral insights from mobile lending data 

·         AI-driven risk assessment and pricing 

·         Digital nudges for repayment improvement 

·         Customer experience optimization 

·         Case study: Behavioral pricing in mobile microcredit apps 

Module 6: Risk-Based Pricing with Behavioral Insights 

·         Understanding borrower risk behavior 

·         Integrating behavioral factors into risk scoring 

·         Pricing for first-time vs repeat borrowers 

·         Balancing affordability with portfolio risk 

·         Incentive-based delinquency management 

·         Case study: Behavior-adjusted risk pricing in rural MFIs 

Module 7: Behavioral Incentives and Repayment Performance 

·         Designing repayment incentives 

·         Behaviorally informed communication strategies 



·         Trust-building techniques to improve repayment 

·         Trigger-based reminders and behavioral nudges 

·         Monitoring repayment behavior patterns 

·         Case study: Behavioral repayment incentives in group lending 

Module 8: Developing and Implementing Behavioral Pricing Policies 

·         Translating behavioral insights into policy guidelines 

·         Stakeholder alignment and institutional readiness 

·         Piloting and testing pricing strategies 

·         Monitoring and evaluation frameworks 

·         Ethical considerations in behavioral pricing 

·         Case study: Institution-wide behavioral pricing rollout 

Training Methodology 

·         Instructor-led interactive presentations 

·         Group discussions and collaborative analysis 

·         Real-world case study evaluations 

·         Practical exercises and simulation activities 

·         Post-training assessment and feedback sessions 

Register as a group from 3 participants for a Discount 

Send us an email: info@fineskilltrainingcenter.com or call +254769199797 

Certification                                               

Upon successful completion of this training, participants will be issued with a globally- recognized certificate. 

Tailor-Made Course 

 We also offer tailor-made courses based on your needs. 

Key Notes              

a. The participant must be conversant with English. 

b. Upon completion of training the participant will be issued with an Authorized Training Certificate 

c. Course duration is flexible and the contents can be modified to fit any number of days. 

d. The course fee includes facilitation training materials, 2 coffee breaks, buffet lunch and A Certificate upon

successful completion of Training. 

mailto:info@fineskilltrainingcenter.com


e. One-year post-training support Consultation and Coaching provided after the course. 

f. Payment should be done at least a week before commence of the training, to FINESKILL TRAINING

CENTER account, as indicated in the invoice so as to enable us prepare better for you 

Upcoming Scheduled Sessions

Start Date End Date Location Price

10 Aug 2026 14 Aug 2026 Online $1,100

17 Aug 2026 21 Aug 2026 Online $1,100

24 Aug 2026 28 Aug 2026 Online $1,100

31 Aug 2026 04 Sep 2026 Online $1,100

07 Sep 2026 11 Sep 2026 Online $1,100

14 Sep 2026 18 Sep 2026 Online $1,100

21 Sep 2026 25 Sep 2026 Online $1,100

28 Sep 2026 02 Oct 2026 Online $1,100

Ready to enroll or request a customized program? Book online or contact us:

Register Online Now

Email: info@fineskilltrainingcenter.com | Website: www.fineskilltrainingcenter.com

https://www.fineskilltrainingcenter.com/courses/behavioral-pricing-techniques-in-microfinance-training-course

