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Course Introduction

In today’s hyper-competitive market, understanding users at a profound level is no longer optional it's
essential. Applied ethnography in product design enables organizations to uncover authentic user
behaviors, hidden needs, and latent desires that traditional research methods often overlook. Applied
Ethnography for Product Design Training Course equips product designers, UX researchers, and
innovation strategists with cutting-edge ethnographic tools and frameworks to drive human-centered
innovation, enhance user experience, and accelerate product-market fit. Participants will gain practical
expertise in immersive field studies, contextual inquiry, and cultural mapping, transforming qualitative
insights into actionable design strategies.

Leveraging real-world case studies and hands-on exercises, this course emphasizes experiential learning
that bridges theory and practice. Participants will explore trending techniques in digital ethnography, remote
user observation, and social listening while mastering synthesis methods for actionable insights. By the end
of the program, learners will be able to translate ethnographic findings into high-impact product innovations,
design solutions that resonate with target audiences, and foster a culture of empathetic, data-informed
design thinking within their organizations. This course is ideal for professionals seeking to stay ahead of the
curve in user-centric innovation.

Programme Curriculum

Applied Ethnography for Product Design Training Course
Introduction

In today’s hyper-competitive market, understanding users at a profound level is no longer optional it's essential.
Applied ethnography in product design enables organizations to uncover authentic user behaviors, hidden



needs, and latent desires that traditional research methods often overlook. Applied Ethnography for Product
Design Training Course equips product designers, UX researchers, and innovation strategists with cutting-edge
ethnographic tools and frameworks to drive human-centered innovation, enhance user experience, and
accelerate product-market fit. Participants will gain practical expertise in immersive field studies, contextual
inquiry, and cultural mapping, transforming qualitative insights into actionable design strategies.

Leveraging real-world case studies and hands-on exercises, this course emphasizes experiential learning that
bridges theory and practice. Participants will explore trending techniques in digital ethnography, remote user
observation, and social listening while mastering synthesis methods for actionable insights. By the end of the
program, learners will be able to translate ethnographic findings into high-impact product innovations, design
solutions that resonate with target audiences, and foster a culture of empathetic, data-informed design thinking
within their organizations. This course is ideal for professionals seeking to stay ahead of the curve in user-
centric innovation.

Course Duration
5 days
Course Objectives

Master applied ethnography techniques for product design innovation.
Conduct contextual inquiries and immersive field studies.

Analyze user behavior using qualitative and digital ethnography tools.
Translate ethnographic insights into actionable product strategies.

Identify unmet needs and latent user demands for competitive advantage.
Develop personas, customer journey maps, and experience blueprints.
Integrate cultural insights into human-centered design processes.

Apply remote ethnography and social listening in modern product research.
Utilize data triangulation for evidence-based design decisions.

Improve user engagement and product adoption through empathetic design.
. Optimize UX/UI through behavioral observation and feedback loops.

. Foster cross-functional collaboration for insight-driven product development.
. Stay updated on emerging trends in ethnography, digital UX, and innovation.
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Target Audience

Product designers and UX/UI professionals
UX researchers and design strategists
Innovation managers and product owners
Market researchers and behavioral analysts
Human-centered design consultants
Startup founders and entrepreneurs
Customer experience managers
Design-thinking facilitators

© No g hMwDdhPRE

Course Modules
Module 1: Introduction to Applied Ethnography

e Overview of ethnography in product design
e Key principles of human-centered research



e Traditional vs. digital ethnography
e Ethics and cultural sensitivity in field studies
e Case Study: Airbnb’s ethnographic approach to user insights

Module 2: User Observation and Field Research

e Contextual inquiry techniques
Shadowing and participant observation
Recording and documenting insights
Identifying pain points and opportunities

Case Study: IDEO’s observational research in product innovation
Module 3: Interviewing Techniques and Qualitative Data

Structured vs. semi-structured interviews
Question design for deep insights
Active listening and empathy mapping

Coding and thematic analysis of interviews

Case Study: Google’s user interview methodology
Module 4: Digital and Remote Ethnography

e Social listening and online community analysis

¢ Remote usability testing

Mobile ethnography techniques

Leveraging Al tools for digital ethnography

Case Study: Spotify’s remote ethnography for music discovery

Module 5: Data Synthesis and Insight Generation

Affinity mapping and clustering

Journey mapping and experience modeling

Identifying patterns and trends

Prioritizing insights for actionable outcomes

Case Study: Netflix’'s ethnography-led content strategy

Module 6: Personas and Customer Journey Mapping

Building personas from ethnographic data

Creating scenario-based journey maps

Mapping touchpoints and emotional flows

Integrating personas into product strategy

Case Study: Fithit's persona-driven product design
Module 7: Translating Insights into Design Solutions

e |Ideation workshops and co-creation sessions

Concept testing and prototyping

Validating design solutions with users

Iterative refinement based on feedback

Case Study: Samsung’s ethnography-informed product iterations



Module 8: Implementing Ethnography in Organizational Culture

e Creating a culture of user-centered design

e Cross-functional collaboration strategies

Metrics for measuring ethnography impact

Scaling ethnography in agile product teams

Case Study: Microsoft's enterprise-wide ethnography adoption

Training Methodology

This course employs a participatory and hands-on approach to ensure practical learning, including:

¢ Interactive lectures and presentations.

e Group discussions and brainstorming sessions.

e Hands-on exercises using real-world datasets.

e Role-playing and scenario-based simulations.

e Analysis of case studies to bridge theory and practice.
e Peer-to-peer learning and networking.

o Expert-led Q&A sessions.

e Continuous feedback and personalized guidance.

Register as a group from 3 participants for a Discount

Send us an email: info@fineskilltrainingcenter.com or call +254769199797

Certification

Upon successful completion of this training, participants will be issued with a globally- recognized certificate.
Tailor-Made Course

We also offer tailor-made courses based on your needs.

Key Notes

a. The participant must be conversant with English.

b. Upon completion of training the participant will be issued with an Authorized Training Certificate

c. Course duration is flexible and the contents can be modified to fit any number of days.

d. The course fee includes facilitation training materials, 2 coffee breaks, buffet lunch and A Certificate upon
successful completion of Training.

e. One-year post-training support Consultation and Coaching provided after the course.

f. Payment should be done at least a week before commence of the training, to FINESKILL TRAINING
CENTER account, as indicated in the invoice so as to enable us prepare better for you.

Upcoming Scheduled Sessions
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Start Date

10 Aug 2026

17 Aug 2026

24 Aug 2026

31 Aug 2026

07 Sep 2026

14 Sep 2026

21 Sep 2026

28 Sep 2026

End Date

14 Aug 2026

21 Aug 2026

28 Aug 2026

04 Sep 2026

11 Sep 2026

18 Sep 2026

25 Sep 2026

02 Oct 2026

Location

Online

Online

Online

Online

Online

Online

Online

Online

Ready to enroll or request a customized program? Book online or contact us:

Register Online Now

Price

$1,100

$1,100

$1,100

$1,100

$1,100

$1,100

$1,100

$1,100

Email: info@fineskilltrainingcenter.com | Website: www.fineskilltrainingcenter.com


https://www.fineskilltrainingcenter.com/courses/applied-ethnography-for-product-design-training-course

